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Abstract 
In 2010, up to 17 workers committed or attempted to commit suicide in the 
Foxconn Shenzhen factory (SACOM, 2010). In 2011, an explosion killed three and 
damaged a dozen workers in the Foxconn Chengdu factory (Apple, 2011). The 
occurrence of these incidents motivated the researcher to comprehensively review 
labour-practice-related corporate social responsibility reporting provided by Foxconn 
and its peers, five major electronics-manufacturing-services (EMS) firms. Except for 
the corporate accounts offered through communication channels (i.e. annual report, 
corporate social responsibility stand-alone report, and website), this research also 
tries to connect media account represented by newspaper articles with corporate 
accounts via a joint use of media agenda setting theory and legitimacy theory. 
Because media and corporate accounts are delivered in narratives, content analysis 
has been used to code the relevant documents. Following multiple rounds of 
development, the thesis created different coding manuals for different channels. The 
research found: (1) the linkage between changes in the amount of relevant disclosure 
published by Foxconn and shifts in the media attitude towards Foxconn or towards 
the industry to which Foxconn belongs can arguably be interpreted via the lens of 
legitimacy theory; (2) the connection between changes in the amount of relevant 
disclosure provided by peers of Foxconn and changes in the media attitude towards 
the industry seems to not be interpreted through the lens of legitimacy theory; (3) the 
relevant disclosure of EMS firms arguably shows that one motive behind the 
voluntary disclosure is to gain dispositional legitimacy via symbolic legitimation; (4) 
the online disclosure of EMS firms reflects that websites are still used to promote 
self-image and lack of two-way communication features. The research has three 
limitations: (1) coding manuals could be improved by putting them into a full-scale 
reliability test; (2) media account may be represented by other media output (e.g. TV 
news), rather than newspaper articles; (3) the relationship between media account 
and corporate accounts can be interpreted via other theories, such as the institutional 
theory. Future research could correct the limitations identified above with different 
methods and further explore motivations behind the voluntary reporting practice by 
obtaining first-hand data via interviews. The research has implications at three 
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dimensions: (1) it has practical implication – the voluntary disclosure could be 
improved so that the relevant information can genuinely inform report users; (2) it 
has two theoretical implications – the findings seem to suggest that repercussions of 
the two incidents can be quite limited in terms of corporate social responsibility 
reporting, and offering more disclosure and cutting down disclosure may convert 
from one to the other given changes in the level of legitimacy gap; (3) it also has 
social implication – reporting initiatives, such as global reporting initiatives, could be 
refined to make the disclosure which claimed to follow those initiatives more 
reliable. The research contributes to the literature: (1) it comprehensively reviewed 
corporate social responsibility information in the context of China – a literature gap 
(i.e. corporate social responsibility reporting in China) has been filled up to some 
extent; (2) it explored the voluntary reporting published by five computer hardware 
manufacturers in the context of global outsourcing – another literature gap (i.e. 
corporate social responsibility reporting in relation to supply chain) has been 
narrowed down to some extent; (3) it specifically looked into the disclosure in 
relation to labour practice – an attempt to contribute to social disclosure. Moreover, 
the thesis built three coding manuals corresponding to three discourse channels, 
annual report, separate report, and website, and put part of the coding instructions 
into a rigorous reliability test. 
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Chapter 1: Introduction 
1.1 RESEARCH AIM AND QUESTIONS 
Corporate social responsibility reporting (CSRR) is defined as “a corporation’s 
reporting on: (a) the social impacts of its activities; (b) the effectiveness of its social 
programs; (c) the discharging of its social responsibilities; (d) the stewardship of its 
own social resources” (Guthrie & Parker 1989, p. 343). Thus, CSRR contains many 
themes, such as greenhouse gas emission, charity donation, water recycling, equal 
employment opportunity, workplace safety, and environmental performance. The 
literature on CSRR can be classified into three threads (Gray, Kouhy, & Lavers, 
1995a, 1995b). The first set of papers focuses on the relationship between CSRR and 
corporate financial performance. The second interprets CSRR in the context of time, 
the longitudinal study paradigm. The third can be called stakeholder-based negative 
events1. The thesis falls within the third thread. Alakent and Ozer (2014) classified 
the extant work into two groups: the first set of papers investigates the CSR 
performance, and the second discusses the antecedents to and motives behind CSR.  
The current thesis sits in the overlapping area between the third strand of Gray et al. 
(1995a, 1995b) and the latter group mentioned by Alakent and Ozer (2014) – it 
explores the labour-practice-related corporate social responsibility reporting (LPR-
CSRR) offered by five major global electronics manufacturing services (EMS) 
providers. These EMS firms can be considered an adequate sample of overall EMS 
industry, because they collectively account for a substantial proportion of the market 
(Wang, 2014).   
 
The overall aim of this thesis is to investigate how organisations managed their 
legitimacy through corporate social responsibility (CSR) disclosure, after corporate-
image crises that were exposed and amplified via mass media, and how the crises 
affected CSRR practised by peer organisations. Accordingly, this thesis 
comprehensively reviewed the LPR-CSRR published by the top five EMS providers 
                                               
 
1 Stakeholder-based negative events are defined as: “negative events arise because the well-being of stakeholders is jeopardized 
in some way; in these events, there is little ambiguity about the badness of the act; the evidence suggests, and may be 
compelling, that the firm caused either actual or potential negative outcomes for key stakeholder groups” (Godfrey, Merrill, & 
Hansen 2009, p. 431). 
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between 2008 and 2013 and newspaper articles during the same period. The selection 
of sample EMS firms is based on the latest industrial report by Wang (2014): 
Foxconn, Flextronics, Pegatron, Compal Electronics, and Quanta Computer. The 
selection of sample period  is based on two factors: (1) the first CSR stand-alone 
reports were published by the five major EMS firms in 2008 or 2009; (2) labour-
practice-related incidents that occurred in Foxconn during the period, the series of 
employee suicides that happened in 2010 in Shenzhen (SACOM, 2010) and the 
serious explosion that occurred in 2011 in Chengdu (Apple, 2011). Thus, the time 
period is built around the two incidents2 in 2010 and 2011, extending the review 
scope two years before and after. Five research questions are proposed to achieve 
this research aim, documenting and recording employee-related disclosure of five 
EMS providers, step by step. 
 
Research Questions 
1. To what extent and with what type of attitude the mass media covered on the 
EMS industry and on the EMS firm directly involved in the two incidents? 
2. How the amount of LPR-CSRR by EMS firms changed before and after the 
media coverage on the two incidents between 2008 and 2013? 
3. Which labour-practice-related themes were covered in LPR-CSRR provided 
by these EMS firms between 2008 and 2013? 
4. How the LPR-CSRR published by these EMS providers was delivered (e.g. 
type and format) between 2008 and 2013? 
5. How much and in what ways LPR-CSRR was delivered through corporate 
websites? 
 
1.2 RESEARCH FRAMEWORK 
This thesis investigates changes in LPR-CSRR sentence by sentence around well-
reported incidents pertaining to labour practice and relevant newspaper articles. Four 
paradigms for analysing social theory as proposed by Burrell and Morgan (1992) are: 
radical humanist, radical structuralist, interpretive, and functionalist. Readers may 
see the diagram below in Figure 1. In terms of the overall research paradigm, this 
                                               
 
2 The series of worker suicides could be considered a collection of multiple incidents.  
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thesis is classified into the second quadrant – functionalist3 – it is designed to use 
theories, the legitimacy theory and the media agenda setting theory, to explain what 
has been observed in the CSRR practice prepared by firms. 
 
Figure 1 Four Paradigms for the Analysis of Social Theory (adopted from Burrell and Morgan (1992)) 
 
The Sociology of Radical Change 
Subjective Radical Humanist Radical Structuralist Objective Interpretive Functionalist 
The Sociology of Regulation 
 
In 2010, a series of employee suicides occurred within the perimeter of Shenzhen 
Foxconn: 17 Foxconn workers attempted to kill themselves via jumping from the 
factory or dormitory roof. In 2011, the Foxconn factory located in Chengdu exploded 
and caused three deaths and 17 injuries. The two incidents provide researchers with a 
window to observe the extent to which LPR-CSRR changes before and after the 
crisis events. To enlarge the scope of research, the thesis not only takes into account 
the firm directly involved in the incidents but also considers firms that are peers of 
Foxconn. Except for a focus on disclosure quantity, the thesis also includes 
disclosure quality in content analysis.   
 
1.3 RESEARCH METHOD 
To achieve the research aim and answer questions proposed, the thesis employed 
content analysis to code both media and corporate reports. Newspaper articles are 
retrieved from Factiva, and corporate reports are directly downloaded from corporate 
websites. In terms of time period, newspaper articles published between 2007 and 
2013 are collected, and corporate reports published between 2008 and 2013 are used. 
Because both sources of reports are delivered in narratives, multiple coding manuals 
need to be specifically developed. The thesis has produced three manuals 
corresponding to three disclosure channels, annual report, CSR stand-alone report, 
and website. The coding instruction for newspaper articles is ‘borrowed’ from the 
literature (Brown and Deegan 1996). The comprehensive review of what has been 
                                               
 
3 Functionalist is defined as: “it is characterized by a concern for providing explanations of the status quo, social order, 
consensus, social integration, solidarity, need satisfaction and actuality; in its overall approach it seeks to provide essentially 
rational explanation of social affairs; it is a perspective which is highly pragmatic in orientation, concerned to understand 
society in a way which generates knowledge which can be put to use; it is often problem-oriented in approach, concerned to 
provide practical solutions to practical problems; it is concerned with the effective ‘regulation’ and control of social affairs” 
(Burrell and Morgan 1992, p. 26).  
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disclosed by Foxconn and its peers comprising the sample and of what has been 
presented in newspaper articles allows a robust discussion on social CSRR.   
 
1.4 RESEARCH FRAMEWORK 
Arguably, the thesis contributes to the CSRR literature in three dimensions. First, as 
an important economy built on labour-intensive-manufacturing industries, China has 
attracted much attention in many labour practice issues (Welford, 2005). The sample 
EMS providers all significantly invest in China to take advantage of the low labour 
costs in this area. Thus, LPR-CSRR in the context of China deserves close attention. 
However, the CSRR literature lacks research investigating the LPR-CSRR in China. 
The thesis can fill this literature gap. 
 
Second, different CSR themes have received unequal attention in the extant 
literature. For example, environmental CSRR has attracted much interest from 
researchers, yet social CSRR has received less. Responding to the absence of 
research on social CSRR, Parker (2011) encouraged more studies focusing on this 
area. The thesis is devoted to review LPR-CSRR published by a sample of EMS 
firms in the context of global supply chain, an important topic of social CSRR. 
Moreover, Deegan and Islam (2014, p.399) argued that “understanding the 
motivations for social and environmental disclosures has, and continues to be, a 
major area of investigation within the social and environmental accounting research 
literature”. Thus, a joint of media agenda setting theory and legitimacy theory is used 
to explore possible motives behind the LPR-CSRR published by the EMS providers. 
 
Third, the extant literature also lacks adequate attention on a common business 
arrangement, outsourcing or global supply chain (Islam & Deegan, 2010). The thesis 
seeks to investigate factors pertaining to employee-related disclosure made by the IT 
hardware manufacturers (i.e. the EMS providers in this thesis) in a developing 
country. In doing so, the thesis is devoted to looking into whether and to what extent 
motivations that have been found in the context of developed countries to provide 
insights into why manufacturers in developing countries engage in LPR-CSRR. 
 
 Chapter 1: Introduction 5 
1.5 THESIS STRUCTURE 
This thesis has seven chapters, including an introduction (i.e. Chapter 1), which 
proceed as follows. First, it examines social circumstances in China around the 
reporting practice adopted by the sample EMS firms (i.e. Chapter 2). Second, it 
conducts a literature review on CSRR papers (i.e. Chapter 3). The goal of this review 
is to understand the body of knowledge and knowledge deficits in relation to CSRR, 
especially social CSRR and LPR-CSRR. Thus, the contents in Chapter 3 inform the 
five research questions detailed here. Third, Chapter 4 explains the legitimacy theory 
and media agenda setting theory so that interpretations based on a joint use of two 
theories are clear. Fourth, in Chapter 5, the thesis illustrates how media reports (i.e. 
newspaper articles) are coded and how corporate reports (i.e. annual reports, CSR 
stand-alone reports, and corporate websites) are processed according to specifically 
designed coding manuals. Finally, the thesis draws together coded results from both 
media and corporate accounts to interpret and discuss the LPR-CSRR offered by the 
sample firms (i.e. Chapter 6 and Chapter 7). 
 
Figure 2 Thesis Structure and Chapter Map  
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Chapter 2: Background-Big Picture 
2.1 CHAPTER INTRODUCTION  
The goal of this chapter is to explain the background of the study so that readers may 
better grasp the key research questions, such as how the LPR-CSRR (i.e. labour-
practice-related corporate social responsibility reporting) issued by the sample of 
EMS providers changed pre- and post- two incidents (employee suicides in 2010 and 
an explosion in the workplace in 2011). The discussion within this chapter provides 
an overview on CSR and the EMS industry and Foxconn, and the current labour-
rights conditions in China. The chapter begins with an explanation about relevant 
concepts, clarifying the meanings behind those abbreviations. The chapter then 
briefly introduces the EMS sector and the tight-business relationship between this 
sector and Apple Inc.4 At the end, the status of labour practice in China is discussed. 
 
2.2 CSR, CSRR, AND SOCIAL CSRR 
In this section, CSR is discussed first, the disclosure or discourse in relation to CSR 
is briefed second, and third, social CSRR is discussed. At the end, LPR-CSRR may 
highlight reporting practice in the context of global supply chain. 
 
Different authors defined CSR in different ways. Carroll (1999) analysed changes in 
CSR across four decades and concluded that CSR contains four aspects - economic, 
legal, ethical, and philanthropic. Exploring 37 CSR definitions, Dahlsrud (2008) 
proposes five core dimensions of CSR – environmental, social, economic, 
stakeholder, and voluntariness. In the literature, researchers recognised that multiple 
perspectives of CSR may be in conflict: “corporate social responsibility can be 
viewed as an organisation’s attempts to achieve a balance between the economic, 
environmental and social imperatives without foregoing the expectations of 
                                               
 
4 Apple Inc. is an American multinational technology firm that designs, develops, and sells consumer electronics, computer 
software, and online services (see One Source Global Business Browser). 
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shareholders, and give something back to the wider community” (Popa & Salanță 
2014, p.139)5.  
 
Researchers tend to emphasise non-economic aspects of CSR than the economic 
aspects. For example, Adams and Zutshi (2006) pointed out that as an ethical 
concept, CSR asks firms to recognise broader responsibilities, rather than only 
delivering economic returns to shareholders. Sprinkle and Maines (2010, p. 446) 
summarised that “CSR represents voluntary firm endeavours which benefit society”. 
Thus, CSR is usually linked with corporate activities that will benefit people who are 
not shareholders and are carried out not only for economic returns, yet the activities 
that compose CSR may change over time (Cochran, 2007). Thus, CSR in the 
literature focuses on non-economically motivated behaviour, such as donation and 
voluntary investment in CO2 reduction. Because the two incidents referred to in the 
thesis are related predominately to labour practice, CSR here can be associated with 
the social dimension – “the relationship between business and society” (Dahlsrud 
2008, p. 4) – and the stakeholder dimension, the relationship between business and 
its employees. According to news materials on hand, the two incidents did not cause 
any administration actions against Foxconn, and no legal charges were brought up 
against any involving parties. Thus, CSR referred in this thesis focuses on the ethical 
perspective of CSR (Carroll 1999). 
 
In the CSR literature, several threads6 emerge, such as accounting and reporting. As 
this thesis focuses on how firms report their CSR performance about labour practice, 
LPR-CSRR will be the thread of focus. In terms of CSRR, Gray, Owen, and Adams 
(1996, p.3) defined this type of discourse as “the process of communicating the 
social and environmental effects of organisations”. A reasonable question next is: 
why does it matter? Owen, Gray, and Bebbington (1997, p. 180) answered: “the 
account opens up new categories of meaning for the organisations and its 
stakeholders and moves us further from the idea of an organisation as purely an 
                                               
 
5 In fact, corporate social irresponsibility, an opposite concept of CSR, may also deserve some attention. Readers may refer to 
Popa and Salanță (2014) for more details. 
6 The discussion on sustainability and its reporting also attracts much attention in the CSR literature. Regarding this area, 
readers may refer to Bebbington (1997), Hilson and Murck (2000), Bebbington and Gray (2001), Lamberton (2005), Adams 
and Whelan (2009), Gray (2010), and Bebbington and Larrinaga (2014). For the CSR accounting literature, readers may refer to 
Gray (1992), Brown and Fraser (2006), and van Staden, Kern, McGuigan, and Wild (2011). 
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economic entity whose success (profit) is unrelated to income distribution, 
unemployment, poverty and so on”. To some extent, CSRR provides a basis for the 
accountability between firms and their stakeholders. But few studies, such as Gray, 
Owen, and Maunders (1988) and Tinker, Neimark, and Lehman (1991), emphasise 
the repercussions of CSRR, rather than its benefits. 
 
Because CSRR is still a voluntary practice in many nations, it has the flexibility to 
permit organisations to report on many different themes, including climate change7 
and waste recycling. Thus, the research on CSRR can either cover many themes at 
once or focus on only one theme each time. Social CSR disclosure is defined as 
“disclosure about the interaction of a company with the community, employees, and 
society at large” (Jenkins and Yakovleva 2006, p. 273). Human rights can be 
considered a collection or sum of a series of rights (Assembly, 1948). Labour rights 
can be viewed as the rights of human beings at work (ILO, 2004). Which topics 
labour rights cover? According to ILO (2014), subjects are divergent, such as wages, 
working time, and disability, and each industry has its own different emphasises. For 
example, the hotels-catering-and-tourism industry may pay closer attention to rights 
of female workers, but the health sector may need to focus more on working 
condition. Moreover, labour-rights problems are linked with specific national 
features (Douglas, Ferguson, & Klett, 2004), such as migrant labour and child labour. 
 
The thesis concentrates on the LPR-CSRR, an area that has relatively been 
unexplored during the last decade – Gray and Gray (2011, p. 788) pointed out: “the 
significant reduced presence of employee and employment issues within both account 
and social accounting, an examination through a re-questioning of labour rights may 
offer one avenue through which to re-energise this field”. In fact, LPR-CSRR may 
also lead to study in other themes: “reporting – and especially examining the 
reporting human rights – can offer us various ways into a range of social and 
environmental issues” (Gray and Gray 2011, p. 787). From a broader perspective, 
LPR-CSRR may contribute to the protection and promotion of human rights – “CSR 
                                               
 
7 Compared with other themes covered, climate change is indeed a relatively new topic. Readers may refer to Haque and 
Deegan (2010), Haque (2015), Haque and Islam (2015), and Haque, Deegan, and Inglis (2016), for more details.  
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and related CSA (including environmental accounting)8 may in principle help fill a 
governance gap by encouraging corporate management attitudes and practices 
conducive to human rights support and by re-enforcing the same through inter-
linkages with potentially influential ethical consumers and investment movements” 
(Gallhofer, Haslam, & van der Walt 2011, p. 773). 
 
In summary, the above contents briefly covered a series of concepts, CSR, CSRR, 
social CSRR, and LPR-CSRR (a diagram linking all these concepts is presented in 
the Appendix E). Reporting is a component of CSR, social CSRR is part of CSRR, 
and LPR-CSRR arguably is the core of social disclosure. To a greater extent, LPR-
CSRR can be an example of the linkage between human rights and business. But 
before we discuss the two incidents that happened in 2010 and 2011, labour rights in 
the context of global supply chain will be discussed to make the interpretation on 
coding results smooth and clear.  
 
2.3 THE EMS INDUSTRY  
The worldwide EMS market is an important part in the production of electronics. 
The production facilities are located in 45 countries, and the EMS industry 
participates in many sectors, such as communications, computer, medical, 
commercial aviation, and automotive (Sherman, 2014). The essence of EMS industry 
is contract manufacturing. These manufacturing specialists are also called EMS 
providers or EMS firms, and their customers, which hold brands (e.g. Apple, 
Microsoft, and Dell), are called original equipment manufacturers (OEMs) (Barnes et 
al., 2000). The abbreviations used to describe players in the industry are provided in 
Table 1. The EMS providers actively participate in the supply chain.  
 
Table 1 Abbreviations Used in the EMS Industry  
Abbreviations Full Names Definitions 
OEM Original Equipment 
Manufacturer  
Firms own brand names (Zhai, Shi, & Gregory, 2007).  
EMS Electronics 
Manufacturing 
Services 
Firms offer comprehensive services to OEMs, from 
manufacturing to the entire supply chain solutions, including 
demand forecasting, managing suppliers, warehousing and 
transportation (Barnes et al., 2000).  
                                               
 
8 CSR represents corporate social reporting, and CSA means corporate social accounting. 
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CEM Contract 
Electronics 
Manufacturer 
Firms concentrate more on production, rather than provide a 
comprehensive range of services. CEM providers can be 
considered an early generation of EMS providers (Zhai et al., 
2007).  
CM Contract 
Manufacturer 
See CEM. 
ODM Original Design 
Manufacturer 
Firms design and build products for OEMs (Mason, Cole, 
Ulrey, & Yan, 2002).  
CDM Contract Design 
Manufacturer 
See ODM.  
 
Supply chain is defined as “the series of companies, including suppliers, customers, 
and logistics, provides that work together to deliver a value package of goods and 
services to the end customer” (Maloni & Brown 2006, p. 36). In the global supply 
chain of IT hardware, the EMS industry9 is located at the upper end of work flow so 
that it is almost invisible to the public or the end customers – it “comprises the 
process of design, development, fabrication, assembly and testing of electronics 
parts, technology, components and systems” (Mason et al. 2002, p.612).  
 
To avoid confusions due to abbreviations, I use EMS to refer to firms providing 
EMS, CEM, and/or ODM to OEMs. Although this way to some extent omits 
differences within the supply chain, it simplifies the business relationship between 
OEMs and their partners – outsourcing. The figure below presents this business 
relationship.  
 
Figure 3 The Relationship between EMS Providers and OEMs   
 
 
 
 
 
 
In terms of history, the introduction of printed circuit board assembly gave birth to 
the CEM providers, but the whole industry did not rapidly grow until the economic 
recession in the 1990s (Mason et al., 2002). This recession forced OEMs to 
downsize, shifting their manufacturing power to EMS firms (i.e. CEM providers 
were ‘upgraded’ to EMS firms). However, after the 1990s downturn, the EMS sector 
is still booming for several reasons: short product life cycle, mass customisation, 
                                               
 
9 Readers may refer to Lüthje (2002) and Zhai et al. (2007) for more information.  
OEMs 
EMS, CEM, 
and ODM 
providers 
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severe competition, potential for substantial cost reduction, demand of huge capital 
investment (Barnes et al., 2000; Mason et al., 2002). EMS providers expand their 
business along both product and service dimensions10. Thus, regarding business 
operation, OEMs focus on design and marketing, and correspondingly EMS 
providers are responsible for engineering, manufacturing, and distribution of IT 
hardware products (Zhai et al., 2007).    
 
The EMS industry arguably is vulnerable to potential violations against labour rights.  
Just as the key feature highlighted by Barnes et al. (2000) and Lüthje (2002), the 
EMS industry relies on low labour costs so that it constantly searches for low-cost 
countries (LCCs), “less-developed countries, emerging countries and developing 
countries” (Ruamsook, Russell, & Thomchick 2007, p. 16). China offered the lowest 
labour costs compared with other surveyed LCCs, India, Thailand, Malaysia, 
Mexico, Brazil, and the Philippines (Ruamsook et al., 2007). Thus, it is not 
surprising to see that the EMS industry deploys a substantial proportion of its 
manufacturing capacity in China11 – “large-scale manufacturing in low-cost areas is 
playing a central role” (Lüthje 2002, p. 235). 
 
The relationship between Apple Inc. and top five EMS firms is subcontracting: it 
retains direct control over all operations in relation to product consumption12 and 
appears as the customer in front of EMS firms. To some extent, this arrangement 
actually worsens the labour-practice conditions in China – subcontracting and 
outsourcing effectively strengthen the bargaining power of a brand-name 
merchandiser (e.g. Apple Inc.) so that Apple Inc. can ask suppliers (e.g. the EMS 
firms contracting with Apple Inc.) to increase production during peak seasons (e.g. 
several months after the promotion of a new version of iPhone) (May, Cheney, & 
Roper, 2007). This new arrangement, encouraged by the globalisation of business 
and investment, transforms the risk of fluctuations in the consumer market from 
OEMs to EMS firms. Consequently, this risk reveals itself in many labour-practice 
                                               
 
10 Product dimension refers to EMS firms which can “cope with increasingly complex products” (Zhai et al., 2007, p.13). 
Service dimension refers to EMS firms which can “seek to verticaly integrate services along the supply chain and to move to 
the upper stream (e.g. design services)” (Zhai et al., 2007, p.13). 
11 Mason et al. (2002) proposed that the location of factories must also take into account both low-cost production areas and 
distance to markets. Nevertheless, China is still a reasonable choice because this country also has a big market.   
12 Product consumption encompasses “styling, design, research and development, marketing, advertising, and other forms of 
promotional communication” (May et al. 2007, p. 307). 
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violations, such as temporary workers, migrant workers, and almost unbearably long 
working hours. Lin (2007) summarised three loopholes for labour malpractice in this 
new supply-chain arrangement: (1) the brand-name merchandiser may not be 
constrained by regulations in LCCs, because it does not actually manufacture its 
products; (2) it may also not be effectively regulated by rules and laws in its home 
country; (3) international law may also not be applicable in this case.  
 
According to the latest industrial research report by Wang (2014) the top five EMS 
multinational firms are: Compal Electronics, Flextronics, Foxconn, Pegatron, and 
Quanta Computer. As manufacturers that organize production across countries, EMS 
firms analysed in this thesis have quite complex structures. Foxconn has 55 entities 
over 20 countries, Pegatron has 14 firms in five countries, Quanta Computer runs 13 
organizations in four countries, Compal Electronics has 14 firms in six countries, and 
Flextronics is composed of 238 firms across 35 countries. In terms of operational 
scale, Foxconn is definitely the dominant player – the sum of total revenues 
generated by the other four in 2013 was still less than the total revenue earned by 
Foxconn in the same year (see Table 2 below). Regarding the ownership structure, in 
Foxconn and Quanta Computer, founders of the two firms still hold significant 
percentage of shares. In contrast, the main shareholders of Compal Electronics and 
Flextronics are private entities, rather than persons. Pegatron is an entity separated 
from ASUSTek Computer that still is the biggest shareholder of Pegatron. With 
respect to multiple listing, Foxconn and Flextronics are listed on more than one stock 
exchange, and the other three are listed in only the Taiwan Stock Exchange. 
Regarding the place of production capacity, except for Flextronics, the other four 
EMS providers are heavily invested in China. In the case of Flextronics, it also has a 
substantial production capacity in China. Details of the EMS firms can be found in 
the table below.  
 
Table 2 The Summary of Corporate Background 
Firms Code Used Headquarter 
Location 
Year of 
Incorporation 
Total 
Revenue in 
2013 (USD 
mil) 13  
Proportion of 
Manufacturing 
Capacity Invested in 
China (2013) 
Stock 
Exchanges 
Listed 
Compal 
Electronics 
Inc.  
Compal 
Electronics 
Taiwan 1984 23,328.10 Over 99% of 
employees in China 
Taiwan 
                                               
 
13 The total revenue in 2013 is used as a proxy for business scale, and it is reported as millions US dollar.  
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Flextronics Flextronics Singapore 1990 23,569.50 15 manufacturing 
facilities out of 86 
NASDAQ 
Hon Hai 
Precision 
Industry Co. 
LTD. 
Foxconn Taiwan 1974 133,093.30 Over 99% of 
employees in China 
London, 
Taiwan, and 
Hong Kong 
Pegatron 
Corporation 
Pegatron Taiwan 2007 31,982.70 3 manufacturing 
facilities out of 6 
Taiwan 
Quanta 
Computer Inc. 
Quanta 
Computer 
Taiwan 1988 29,647.30 3 manufacturing 
facilities out of 3 
Taiwan 
 
It is interesting to observe that the top five EMS firms all provide manufacturing 
services to Apple Inc., and 14 out of 18 relevant assembly facilities are located in 
China (see the web page provided by Apple Inc.14). Details of manufacturing 
services delivered by the top five EMS firms can be found in the table below. The 
table shows that the top five EMS firms in total provide 14 final manufacturing 
facilitates to Apple Inc. so that the occurrence of two incidents may not only affect 
the firm directly involving but also the other four. Consequently, the top five EMS 
firms all face the pressure imposed by Apple Inc. on the labour malpractice of 
suppliers and by scrutiny and scepticism from the society in which they operate.      
 
Table 3 Manufacturing Services Delivered by Top Five EMS Firms to Apple Inc. (information based 
on the web page provided by Apple Inc.15)  
 Products Manufactured Number of Final Assembly Facilitates 
Owned 
Foxconn All products offered by Apple 
Inc. 
Seven  
Flextronics Mac One  
Compal 
Electronics 
iPad One 
Pegatron  iPhone and iPad Two 
Quanta Computer  Mac and iPod Three 
 
In summary, the globalisation has already promoted a shift of manufacturing 
capacity along the supply chain from developed countries to LCCs. Violations 
against labour rights become more serious in LCCs, because of subcontracting and 
outsourcing (McBarnet, Voiculescu, & Campbell 2007; May et al., 2007). Thus, 
LPR-CSRR issued by the EMS firms is viewed as a sample of LPR-CSRR provided 
by firms operating in China or firms heavily investing in this country. In the next 
section, the background of two incidents will be elaborated to make the interpretation 
more easily understood.  
                                               
 
14 The web linkage is http://www.apple.com/au/supplierresponsibility/oursuppliers/, and the access date is 03/02/2016.  
15 The web linkage is http://www.apple.com/au/supplierresponsibility/oursuppliers/, and the access date is 03/02/2016. 
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2.4 CSR AND LABOUR PRACTICE IN CHINA 
Parent entities of the five EMS firms operate in Taiwan and Singapore. In Taiwan, 
the Taiwan Stock Exchange requires public firms in food processing, financial and 
chemical sectors and large firms with paid-up capital no less than $310 million to 
publish a mandatory CSR report, adhering to the GRI. Moreover, the Taiwan 
Association of Corporate Social Responsibility has been established to promote CSR 
in Taiwan. In Singapore, Singapore CSR Compact has been promoted by the 
government. Additionally, in 2008 the Ministry of Trade and Industry ran a national 
CSR survey on business. Thus, although Taiwan and Singapore perceive and accept 
CSR at their own pace, it is clear that CSR has been noticed by businesses in the two 
countries. Because the five EMS firms analysed in this thesis all heavily operate in 
China and recruit a significant number of local workers in their assembly plants, an 
introduction on how China perceives and promotes CSR is necessary.  
 
According to Lin (2007) and Tan-Mullins and Hofman (2014), several pieces of 
regulation in relation to CSR have been issued in China. But whether regulations 
actually work is another question. First, the China Security Regulatory Commission 
inserted ‘stakeholder interests’ into the 2002 Code of Corporate Governance for 
Listed Companies16 – this document mentioned ‘stakeholder’ seven times, while the 
document strongly implied that ‘stakeholder interest’ is limited to legal rights, rather 
than general CSR issues. Second, Article 5 of the 2006 Company Law17 explicitly 
asked firms to bear social responsibilities, yet it did not explain details of 
responsibilities. Third, Shenzhen Stock Exchange published Social Responsibility 
Guidelines for Listed Companies18 in 2006 – this document emphasised only the 
environmental protection responsibility for listed firms, rather social responsibilities. 
Lastly, State-owned Assets Supervision and Administration Commission also issued 
CSR Guideline for State-owned Enterprises19 in 2008 – this document explicitly 
                                               
 
16 The English version can be found in http://www.ecgi.org/codes/documents/code_en.pdf, and the access date is 27/04/2016. 
17 The English version can be found in http://www.accaglobal.com/content/dam/acca/global/pdf/ChinaCompanyLaw2006.pdf, 
and the access date is 27/04/2016. 
18 The English version can be found in http://www.szse.cn/main/en/rulseandregulations/sserules/2007060410636.shtml, and the 
access date is 27/04/2016. 
19 The English version can be found in http://en.sasac.gov.cn/n1408035/c1477196/content.html, and the access date is 
27/04/2016. 
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mentioned the protection of legal rights for employees and detailed different items of 
employment rights. Thus, several official guidelines regarding CSR to some extent 
have laid a foundation for CSR in China. But concerns about labour malpractice are 
also strong in this country (Chan & Ngai, 2009).  
 
Research on the labour-practice conditions in China can be discussed from three 
aspects: gender, dormitory/worker accommodation, and the role of government. A 
succinct discussion on social background is necessary to support the interpretation 
made later. The prior work highlights the concerns regarding labour malpractice. 
First, issues in relation to gender20, such as equal employment opportunity (e.g. 
female applicants may face discrimination when they apply for certain positions) and 
maternity protection (e.g. lack of protection for pregnant women working in 
factories), have been the focus of prior work. Some sociological papers have reported 
that in China, female workers, especially those moving from rural areas21 to urban 
areas, are vulnerable to labour malpractice (Ngai, 1999, 2004a). The wish to live in 
cities sometimes puts women in an unfavourable situation when they bargain with 
employers. For example, Ngai (1999) found that female workers have to bear verbal 
and even physical abuse while they try to secure jobs in factories, because they just 
want to stay in urban areas. 
 
The second issue regarding labour-practice conditions in China highlighted by prior 
research is: the unique dormitory system in China and its effects on the protection 
and promotion of labour rights which attracts more attention today than they did in a 
decade ago. First, the dormitory system in China has been associated with a lack of 
collective bargaining behaviours, because social connections among workers may be 
weakened by this arrangement (Smith & Pun, 2006; Ngai & Smith, 2007). Although 
rooms in dormitory are shared by several workers (i.e. “rooms are shared, with 
between eight and 20 workers per room” (Ngai & Smith 2007, p. 32)), the high 
turnover rate of roommates and different work shifts assigned make it difficult to 
establish any stable friendship or connection among roommates. Moreover, workers 
from the same village will be assigned into different rooms or even different 
                                               
 
20 With respect to the literature on female workers in China, readers may refer to Ngai (1999), Ngai (2003), Ngai (2004b), and 
Ngai (2005b). 
21 Living standards in countryside are much lower than in cities (Ngai, 1999).   
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buildings (Ngai 2007). Consequently, new social relationships are hard to establish 
and existing connections are also very costly to maintain. Second, the dormitory also 
provides an extension of management power from the daily workplace to after-shift 
hours (Ngai, 2004a, 2007). The dormitory system in China has received much 
attention, because it significantly changes or even reconfigures the micro-space 
experienced by workers. The relevant literature includes Ngai (2004a), Smith and 
Pun (2006), Ngai (2007), and Ngai and Smith (2007). Thus, in the relevant literature, 
effects of the dormitory regime on labour rights are considered negative. Ngai and 
Smith (2007, p. 29) concluded that “the systemic provision of dormitories for 
internal migrant labour within or around factories facilitates continuous access to 
fresh labour reserves from the countryside and depresses wage demands and affects 
collective organisation by workers in a particular industrial space”.  
 
The third and also important issue in relation to labour practice in China is the key 
role government plays in shaping labour practice in one country. Government has an 
inescapable responsibility to alleviate and eliminate malpractice. For example, the 
dormitory system discussed above is encouraged by the Chinese government, 
because it shifts the fiscal burden for housing workers from the state to employer 
firms (Ngai & Smith, 2007) – through the dormitory system, the State effectively 
requires firms, funded by foreign investors, to provide affordable accommodation to 
workers from rural areas and shrinks its responsibility in providing affordable 
accommodation to new comers of cities (Ngai & Smith, 2007). Moreover, political 
authority is critical in the negotiation or bargain between labours and employers22, 
holding a suppression, support, or silence position. For example, since 2000, the 
Chinese government, facing an inadequate labour supply in the market, has 
encouraged under-aged students to work at factories as interns with low payments or 
even coercively made them work (Chan, Ngai, & Selden, 2015b; Smith & Chan, 
2015). As well as for the direct intervention, the Chinese government also determines 
the passage and enforcement of law and CSR initiatives (Chan, 2009). 
 
                                               
 
22 The role of government in the labour-employer negotiation has been explored in many papers, such as Ngai (2002), Ngai 
(2003), Chan and Wang (2004), Ngai (2005a), Chan (2009), Archel, Husillos, Larrinaga, and Spence (2009), Chan and Ngai 
(2009), Chan and Pun (2010), Ngai and Huilin (2010), Ngai and Lu (2010), Ngai and Chan (2012), Chan et al., (2013), Chan 
and Selden (2014), Ngai et al. (2014), Chan, Ngai, and Selden (2015a, 2015b), and Smith and Chan (2015). 
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In summary, from one side, different CSR initiatives in China are issued by the 
government, rather than other civil groups in the society (Lin, 2007); from the other 
side, the labour-practice problems in China are attributed to the nonfeasance of 
government. In the next section, details of two crisis events and the firm directly 
relating to them will be outlined.    
 
2.5 THE TWO INCIDENTS 
Because the thesis is motivated by a series of incidents in factories of Foxconn and 
its operational scale is enormous, the history of Foxconn will be outlined, and readers 
may refer to One Source Global Business Browser for more information. In fact, as a 
firm originating from Taiwan, Foxconn has another name, Hon Hai Precision 
Industry Co., Ltd., a name clearly indicating its linkage with Taiwan. However, after 
the 1980s economic reform in China, Foxconn began to expand dramatically in this 
nation and employed more than one million local workers in 2013 (Foxconn, 2010, 
2013b). During this time period, the ratio between women and men has been 
maintained at three to seven. Among clients of Foxconn, the most famous and also 
important one is Apple Inc. (Foxconn, 2013a, 2013b). Several sociology papers, such 
as SACOM (2010), Chan and Pun (2010), Ngai and Chan (2012), Chan, Pun, and 
Selden (2013), Ngai et al. (2014), report that in the recent years, the business success 
of iPhone23 has further promoted a quick expansion of Foxconn in China, from 
coastland to inland (Chan et al., 2015a). 
 
But in its heyday, Foxconn encountered two very serious incidents in 2010 and 2011. 
In 2010, a number of workers committed suicide in the Shenzhen factory of Foxconn 
– about 17 workers jumped from the roof of the factory: the first suicide (or suicide 
attempt) happened on 08/01/2010 and the last one on 04/08/2010 (SACOM, 2010). 
In 2011, a serious explosion in the Chengdu factory of Foxconn happened (due to 
aluminium dust), and it caused three deaths and 16 injuries (Areddy & Kane, 2011). 
The two events revealed controversies about the labour practice of Foxconn – the 
negative comments on wage, working hour, and workplace safety are prevalent (see 
the relevant news articles). 
                                               
 
23 According to Rogowsky (2014), Apple Inc. has sold over 500 million iPhones after the introduction of iPhone.  
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The repercussions of these two incidents on Foxconn and the EMS industry are clear. 
First, Apple Inc. ordered the Fair Labour Association (FLA) (a NGO based in the 
US) to inspect three final assembly facilitates run by Foxconn in 2012, and the report 
issued by FLA identified many violations against labour rights (Fair Labor 
Association, 2012) – for example, this report found that the average working hours 
per week at Foxconn factories exceeded both FLA Code Standards and local legal 
regulations. Second, many newspaper articles, including Reuters (2011), Areddy and 
Kane (2011), and Sabapathy (2012), also expressed negative attitudes towards 
Foxconn: for example, Sabapathy (2012) reported that Foxconn used students to 
circumvent local law. Third, as a client of Foxconn, Apple Inc. also made public 
announcements in Apple (2010b, 2011) to highlight its more restrained follow-up 
procedures on demanding its suppliers, the top five global EMS firms, to correct their 
labour malpractice. For example, Apple (2011, p.19) identified that “the team 
commended Foxconn for taking quick action on several fronts simultaneously”, and 
Apple (2012, p.15) reported that “all suppliers except one have implemented the 
counter-measures identified by the team of external experts”. Lastly, although no 
legal charges were brought up against Foxconn in terms of labour suicides or factory 
explosion, a senior officer of All-China Federation of Trade Unions, the trade union 
supported by the Chinse government, heavily criticised labour malpractice in 
Foxconn, such as the relationship between long working hours and the rate of 
suicides24. 
 
Through the adoption of legitimacy theory, such as Deegan, Rankin, and Voght 
(2000), Islam and Deegan (2008), and Lanis and Richardson (2012), the society is 
viewed as a whole. However, the society is composed by different interest groups, 
such as workers, local communities, and middle-level managers. Thus, because we 
focus on LPR-CSRR, rather than overall CSRR, it is appropriate to refine the level of 
resolution so that we can consider the relationship between firms and people working 
for them through LPR-CSRR. Some ideas in the stakeholder theory25 can be useful 
                                               
 
24 See News (2016).  
25 For more details of the stakeholder theory, readers may refer to Donaldson and Preston (1995), Gray et al., (1996), Clarkson 
(1995), Cragg (2002), Doh and Guay (2006), Reed (2008), O'Sullivan and O'Dwyer (2009), and Crane and Ruebottom (2011). 
In general, the stakeholder theory is one of systems-based theories (Gray et al., 1996). From a broader perspective of systems-
based theories, an interesting topic would be the overlap among different theories used in CSRR, but this section is not devoted 
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to understand employee-related incidents in a richer context. Multiple perspectives of 
the stakeholder theory have been discussed, such as how to identify stakeholders 
(Crane & Ruebottom, 2011), how they engage or can engage in the decision-making 
process (Deegan & Blomquist, 2006; Reed, 2008), and how they assess CSRR 
provided (Azzone, Brophy, Noci, Welford, & Young, 1997). Among these issues of 
the stakeholder theory, we focus on two: who are stakeholders and how to classify 
them.  
 
Definitions of Stakeholder 
Authors defined stakeholder in different ways. Clarkson (1995, p. 106) defined 
stakeholders as “persons or groups that have, or claim, ownership, rights, or interests 
in a corporate and its activities, past, present, or future; such claimed rights or 
interests are the result of transactions with, or actions taken by, the corporate, and 
may be legal or moral, individual or collective”. Donaldson and Preston (1995, p. 67) 
provided a definition with a tighter link to the legitimacy theory: “stakeholders are 
persons or groups with legitimate interests in procedural and/or substantive aspects 
of corporate activity”, and they emphasised that “stakeholders are identified by their 
interests in the corporation, whether the corporation has any corresponding 
functional interest in them”. Gray et al. (1996, p. 44) defined a stakeholder as “any 
human agency that can be influenced by, or can itself influence, the activities of the 
organisation in question”. Thus, in relation to labour practice, the group of people 
who it is more relevant to is workers. This feature reflects the uniqueness of labour-
practice-oriented scenario – unlike an environmental-damage-oriented case, it 
directly concerns the interest of only one group of people, labourers. In the 
environmental-damage-oriented case, the interests of many groups could be affected; 
for example, air pollution affects everyone in a certain geographical area.   
 
Classification of Stakeholders 
Clarkson (1995, p. 106) laid a foundation for classification – “stakeholders with 
similar interests, claims, or rights can be classified as belonging to the same group”. 
The classification reflects the importance of stakeholders to firms (i.e. a business-
                                                                                                                                     
 
to introducing how theories theoretically overlap with each other. For more information, readers may refer to Suchman (1995), 
Deegan (2002), and Fernando and Lawrence (2014).  
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case-centre approach). For example, Crane and Ruebottom (2011, p. 79) proposed: 
“the main stakeholders are identified based on the same economic relationship with 
the firm, and a secondary group is classified in more generic terms, such as 
‘community’ or ‘activist group’”. Clarkson (1995, p. 106) provided a way to identify 
main/ primary stakeholders: “a primary stakeholder group is one without whose 
continuing participation the corporation cannot survive as a going concern” so that 
“there is a high level of interdependence between the corporate and its primary 
stakeholder groups”. Moreover, “primary stakeholder groups typically are comprised 
of shareholders and investors, employees, customers, and suppliers, together with 
what is defined as the public stakeholder groups” (Clarkson 1995, p. 106). Thus, the 
high priority of labour has been highlighted in the above discussion26.  
 
The Duality of Labour-rights-related Events 
Labour-practice-related events have a unique feature – the duality of these events. 
Clarkson (1995 p. 100) pointed out that “it is necessary to distinguish between 
stakeholder issues and social issues because corporations and their managers manage 
relationships with their stakeholders and not with society”. But a labour-rights-
related event with high media coverage has a duality – it can be a social concern 
while at the same time it is a stakeholder issue in nature. The high level of media 
coverage on two incidents transferred labour-malpractice events to headlines in local 
newspapers and spurred a wave of criticisms against the EMS industry in China, 
especially Foxconn and its client Apple Inc. Thus, the incidents can be deemed as 
social issues, which are interpreted through the legitimacy theory. But direct victims 
of incidents are limited to workers and their families so that the two events are also 
stakeholder issues – the duality of events permits interpretation from different views. 
In this thesis, the availability of materials – corporate reports and news articles are 
available, but all interview attempts ended in failure – constrains the selection of 
interpretation views. 
 
                                               
 
26 The priority of workers has been recognised in theory. But whether they really matter in reality is another question (Brennan, 
Solomon, & Sikka, 2008). This chapter also casts a shadow on the power of labour. In fact, powerlessness of a stakeholder may 
directly affect the accountability between the stakeholder and the corresponding firm. It is clear that the priority of stakeholders 
has been ranked from the view of firms – empirical accountability: “the stakeholders are identified by the organisation of 
concern (not by society as they are in the accountability framework), by reference to extent to which the organisation believes 
the interplay with each group needs to be managed in order to further the interests of the organisation (the interests of 
organisation need not be restricted to conventional profit-seeking assumptions)” (Gray et al. 1996, p. 46). 
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In summary, as an EMS firm enjoying a high-growth rate during the recent two 
decades and employing so many workers, Foxconn cannot unlock its economic-
social relationship with the society in which it operates and get away with 
repercussions of two incidents (Ngai et al. 2014; Chan et al., 2015a). Thus, the above 
discussion serves to clarify the social background. Whereas the Chinese government 
still has embraced a communist ideology, it strongly promotes an openness to foreign 
investment and trading (Ngai & Lu, 2010). In other words, the government holds an 
anti-capitalism communism ideology, while at the same time it holds a position in 
encouraging capitalism (Ngai & Chan, 2012). Since the 1980s economic reform, the 
economic-oriented public policy, combined with an overwhelming political influence 
exerted by the authority on the society, has shaped a public attitude indifferent 
towards or less-concerned about labour rights (Chan & Wang, 2004). 
 
2.6 CHAPTER CONCLUSION 
The contents in this chapter generally discuss the background of the study from 
different aspects. Logically, CSRR is deemed as an output of CSR performance, but 
the literature in the next chapter will cast doubt on this relationship between CSRR 
and CSR action. The sociological research based on China revealed that the labour 
practice conducted by some firms, such as Foxconn, to some extent is poor, and the 
government in China to some extent also contributes to the malpractice observed. 
Thus, what have been recorded in these sociological studies suggest that the labour 
malpractice in some firms can be related to some factors beyond the control of firms 
and may be a chronic problem in the society27. 
 
A review on the big picture provided a solid foundation to the study targeting on 
LPR-CSRR produced by the top five EMS providers. Relevant concepts around CSR 
have been discussed, different players in the field of IT-hardware supply chain have 
been pictured via industrial reports, and the current status of labour rights in China 
has been illustrated through abundant sociological papers. The discussion in this 
chapter casts light on the social circumstances in which LPR-CSRR issued by the 
EMS providers interact, particularly during corporate-image crises – employee-
                                               
 
27 In fact, the reports issued by Apple identified several issues re-occurring across years, such as discrimination against people 
carrying Hepatitis B and unfriendly-employment policy against women (Apple, 2010a, 2011, 2012, 2013).   
 Chapter 2: Background-Big Picture 23 
related disclosure rendered by businesses may be symbolic. To develop the research 
objective into a group of questions, we need to know to what extent and how existing 
CSRR literature investigated LPR-CSRR. The next chapter will revisit the prior work 
to understand where this study is placed within the broader CSRR research. 
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Chapter 3: Literature Review on the Prior 
CSRR Research 
3.1 CHAPTER INTRODUCTION   
The research aim is to investigate how organisations managed their legitimacy 
through CSR disclosure, after reputational crises that were exposed and amplified via 
mass media, and how the crises affected CSRR practised by peer organisations. This 
chapter reviews the previous research on CSRR. The goal of this literature review is 
to briefly assess the current body of knowledge regarding CSRR and to highlight 
relevant findings that support the research aim and questions28 mentioned before. 
The chapter starts with a table of literature summarised, laying a foundation for 
discussion. The chapter then discusses the literature and focuses on literature gaps 
which the thesis is devoted to address.  
 
3.2 PRIOR RESEARCH ON CSRR  
At the beginning of the literature review, I should point out that a comprehensive 
review on CSRR is almost an impossible mission29, because of the sheer amount of 
research conducted in this area. The literature reviewed in this chapter is selected 
because it is the most relevant to the topic of the thesis, CSRR and LPR-CSRR. To 
ease the burden on readers, a brief summary of papers reviewed in this chapter will 
be provided first (see Table 4). Next, papers listed in the summary will be discussed 
according to which categories they belong to: corporate characteristics (Panel A), the 
CSRR practice (Panel B), the international research (Panel C), two special topics, 
LPR-CSRR (Panel D) and reporting versus performance (Panel E), and unclassified 
papers (Panel U). The literature classification adopted in the thesis is inspired by 
Alrazi, de Villiers, and Van Staden’s (2015) classification on the environmental CSR 
                                               
 
28 Five research questions are: (1) to what extent and with what type of attitude the mass media covered on the EMS industry 
and on the EMS firm directly involved in the two incidents; (2) how the amount of LPR-CSRR by EMS firms changed before 
and after the media coverage on the two incidents between 2008 and 2013; (3) which labour-practice-related themes were 
covered in LPR-CSRR provided by these EMS firms between 2008 and 2013; (4) how the LPR-CSRR published by these EMS 
providers was delivered (e.g. type and format) between 2008 and 2013; (5) how much and in what ways LPR-CSRR was 
delivered through corporate websites. 
29 For example, Parker (2011) reviewed papers published in mere six journals in the last two decades and found up to 383 
papers. 
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literature. But readers may note that some literature-typology ways are available30. 
Table 4 lists prior studies in a chronological way. I look at the connections within 
CSRR research, and the following sections will discuss prior work from three main 
themes: corporate characteristics, the CSRR practice, and the cross-border research. 
But it should be noted that the three categories are overlapping to some extent. The 
first special topic addresses the linkage between CSR performance and CSRR so that 
different ways of interpretation can be better understood. The second special topic 
narrows the scope of CSRR down to LPR-CSRR so that the literature directly 
relevant to the thesis can be better analysed. Figure 4 shows that how the literature in 
Table 4 can be organised and discussed.  
 
Figure 4 The Diagram of Literature Typology  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                               
 
30 Different literature review papers have adopted different typology ways. For example, Parker (2011) classified papers 
according to topics. Benson, Clarkson, Smith, and Tutticci (2015) arranged papers according to the number of criteria. But 
Owen (2008) emphasised methods used in papers. Readers may refer to Parker (2005) for a review on theories used, to 
Mathews (1997) for a history of this area, and to Bebbington (1997) for the concept of sustainability.  
3.3 Corporate Characteristics (A) 
3.4 CSRR Practice (B) 
 
3.5 The International Perspective (C) 
  
3.6 Special Topic I: LPR-CSRR (D) 
  
3.7 Special Topic II: Reporting versus 
Performance (E) 
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Table 4 Summary of Papers Reviewed 
A = Corporate characteristics; B = The CSRR practice; C = The international perspective; D = Special Topic I: LPR-CSRR; E = Special Topic II: Reporting versus 
Performance; U = Unclassified. 
Panel 
A 
Author (Year) Research Subject Theories  Research 
Method 
Main Findings 
 Patten (1991) US firms n/a Quantitative 
method 
Size and industry classification are relevant to the amount of 
CSR disclosure, but profitability is irrelevant.  
 Patten (1992) Petroleum firms listed in the 
1989 Fortune 500 
The legitimacy theory Quantitative 
method 
The empirical results are in line with explanations given by 
the legitimacy theory. Moreover, size is also statistically 
significant.  
 Halme and Huse 
(1997) 
Largest firms in Finland, 
Norway, Sweden, and Spain 
n/a Quantitative 
method 
The study showed a relationship between industrial 
classification and level of media attention: firms in 
traditionally high-polluting industries would disclose more 
CSR information as the level of media attention rises, and 
those in traditionally low-polluting industries would disclose 
less CSR information as the level of media attention rises. 
 Adams, Hill, and 
Roberts (1998) 
The largest firms selected 
from six Western European 
countries, namely, France, 
Germany, The Netherlands, 
Sweden, Switzerland, and the 
UK. 
The legitimacy theory Content analysis 
and quantitative 
method 
Although three authors identify several discrepancies in 
CSRR practice across countries, bigger firms in general 
intend to disclose more information, a phenomenon held 
across both nations and types of information. 
 Purushothaman, 
Tower, Hancock, and 
Taplin (2000) 
Singapore public firms The stakeholder 
theory and the 
legitimacy theory 
Content analysis 
and quantitative 
method 
The study suggested that among investigated corporate 
features, leverage and size are statistically significant factors 
in predicting the amount of CSR disclosure. 
 Gray, Javad, Power, 
and Sinclair (2001) 
Top 100 UK firms listed in 
the Times 1000 
n/a Content analysis 
and quantitative 
method 
The study showed that size, profitability, and industry 
affiliation are predictors of the predisposition to CSR 
disclosure.   
 Newsona and Deegan 
(2002) 
The 148 largest public firms 
from Australia, Singapore, 
and South Korea 
n/a Content analysis 
and quantitative 
method 
The study reported a minimal association between the 
expectation across different nations and CSRR made by 
these multinational firms, but country of origin and industrial 
classification appear to be relevant.  
 Haniffa and Cooke 
(2005) 
Malaysian non-financial firms The legitimacy theory Content analysis 
and quantitative 
method 
The study linked CSR disclosure with corporate 
characteristics, namely, board structure, size, profitability, 
industrial classification, and the existence of listing on more 
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than one stock exchange. 
 Xiao and Yuan (2007) 559 Chinese public firms  n/a Quantitative 
method 
The study examines the relationship between corporate 
characteristics and the amount of CSR disclosure. What two 
authors found are: (1) the existence of block-holder 
ownership or of foreign listing is associated with an increase 
in the amount of CSR disclosure; (2) CEO duality or the 
existence of independent directors is related to a reduction in 
the amount of CSR disclosure; (3) larger firms tend to 
disclose more; (4) firms with growth chances tend to 
disclose less. 
 Jiang and Habib 
(2009) 
New Zealander public firms n/a Content analysis 
and quantitative 
method 
The two authors separated firms according to the nature of 
shareholding and found: financial-institution-controlled 
firms disclose less (more) CSR information at a higher 
(lower) level of concentration; however, government- or 
management-controlled firms disclose more (less) CSR 
information at a higher (lower) level of concentration. 
 Chu, Chatterjee, and 
Brown (2012) 
Top 100 firms listed on 
Shanghai Stock Exchange, 
China 
The legitimacy theory Content analysis The study confirms that industrial classification, size, and 
ownership affect the amount of greenhouse-gas-emission 
disclosure: (1) firms in industries emitting larger amount of 
greenhouse gas tend to disclose more; (2) larger firms tend 
to disclose more; (3) state-owned firms give less information 
than private firms do. Moreover, the information reported is 
neutral or good.  
 Lanis and Richardson 
(2012) 
20 Australian firms accused 
by the Australian Taxation 
Office. 
The legitimacy theory Content analysis 
and quantitative 
method 
The research reported a positive and statistically significant 
relationship between an accusation of corporate tax 
aggressiveness and the amount of CSR disclosure, 
suggesting the relevancy of legitimacy theory in the tax 
aggressiveness context.  
 Marquis and Qian 
(2014) 
1600 public firms in China The institutional 
theory and the 
corporate political 
strategy 
Quantitative 
method 
The research argued that in China, CSR reports are primarily 
a symbolic act. But bureaucratic embeddedness and location 
of firm also contribute to substantive act.  
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Panel 
B 
Author (Year) Research Subject Theories  Research 
Method 
Main Findings 
 Tilt (1994) Stakeholders in Australia n/a Questionnaire The results showed that pressure groups view CSR 
disclosure as insufficient and unreliable.  
 Niskala and Pretes 
(1995) 
See Panel C    
 Gray et al. (1995b) UK firms  The legitimacy theory 
and the stakeholder 
theory 
Content analysis The study argued that changes in CSR disclosure over a 13-
year period (1979- 1991) can be interpreted by different 
theories, and such CSRR practice may not be interpreted by 
a single theory. Moreover, it was deemed as a secondary 
activity compared with other corporate activities. 
 Adams, Coutts, and 
Harte (1995) 
Top 100 UK firms listed in 
the Times 1000 
n/a Content analysis The study argued that the political economy theory may be 
used to interpret the CSR disclosure. Moreover, three 
authors found that not all firms obey the legislation on 
CSRR, the existence of non-disclosure.  
 Deegan and Rankin 
(1996) 
Australian firms  prosecuted 
for breach of terms in 
environmental protection laws 
n/a Content analysis The study showed that prosecuted firms tend to disclose 
more achievements in their environmental performance than 
their peers, and they are reluctant to disclose CSR negative 
information.   
 Fekrat, Inclan, and 
Petroni (1996) 
See Panel C    
 Adams and Harte 
(1998) 
UK firms selected from 
banking and retail industries 
n/a Content analysis The disclosure on female employment reflects social 
conflicts, resistance to change in CSRR (a negative form- a 
slow response to legislative encouragement- and even active 
responses), and a slow development of legislation. 
 Brown and Deegan 
(1998) 
27 Australian public firms 
selected from nine sectors 
The legitimacy theory 
and the media agenda 
setting theory 
Content analysis 
and quantitative 
method 
The study reported that firms in some sectors would adjust 
their CSR disclosure to respond to rises in negative media 
coverage, but firms in other industries would not.    
 Deegan and Rankin 
(1999) 
 
The Australian users and 
preparers of CSR information 
The legitimacy theory Questionnaire The survey reported that both users and preparers put more 
value on legal obligations disclosed and spotted that a 
mismatch between the expectation of CSR information users 
and that of preparers. 
 Campbell (2000) Marks and Spencer Plc The legitimacy theory 
and the managerial 
reality construction 
Content analysis The author pointed out that the legitimacy theory is not a 
total explanation of the CSRR, and other theories also play 
their parts. 
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 Deegan et al. (2000) Australian public firms The legitimacy theory Content analysis 
and quantitative 
method 
The study reported that the happening of an environmental 
incident is associated with an increase in the amount of CSR 
disclosure directly relevant to the incident, and the disclosed 
information is largely positive 
 Adams (2002) See Panel C    
 Deegan, Rankin, and 
Tobin (2002) 
The BHP Ltd The legitimacy theory 
and the media agenda 
setting theory 
Content analysis The authors argued that changes in CSR disclosure are 
encouraged by a self-interest desire, rather than a real 
attempt to answer the accountability demanded by the 
community. 
 O’Donovan (2002) Australian firms The legitimacy theory Experiment A series of experiments confirm that CSRR is important to 
the organisational legitimacy of the hypothetical firm, even 
if such disclosure is just symbolic without any substantive 
action. For example, facing a hypothetical event attracting 
strong and immediate negative public reaction, participants 
unanimously adopt CSRR as a way of response.  
 O'Dwyer (2002) Irish firms selected from 
seven sectors 
The legitimacy theory Interview The managers interviewed reflect that CSRR occasionally 
becomes part of a corporate/ organisational legitimacy 
process, yet it is deemed as a failure in attaining legitimacy. 
Moreover, interviewees view that CSRR engenders, rather 
than diminishes, social scepticism. 
 Patten (2002) US firms listed in the 1988 
Toxics Release Inventory top 
500 releasing firms 
 The legitimacy 
theory 
Quantitative 
method 
The empirical results showed that firms operating in non-
environmental sensitive industries will report more CSR 
performance, if they have high levels of toxics release 
inventory, but the firms in environmental sensitive industries 
do not follow this pattern.  
 Larrinaga, Carrasco, 
Correa, Llena, and 
Moneva (2002) 
See Panel C    
 Newsona and Deegan 
(2002) 
See Panel A    
 Campbell (2003) UK public firms. The legitimacy theory Content analysis 
and quantitative 
method 
The study argued that the evidence extracted from CSRR 
made by UK public firms from retailers, brewing, 
petrochemicals, chemicals, and aggregates gives a merely 
medium level of support to the explanatory power of the 
legitimacy theory. 
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 O'Dwyer (2003) Irish firms selected from 
seven sectors 
The managerial 
capture 
Interview The managers interviewed interpret CSRR in a way 
consistent with shareholder wealth maximisation goal. 
Although their personal view is more in line with the 
stakeholder approach, it is still suppressed by structural 
constrains within the firm. 
 Adams (2004) An anonymous firm with an 
operational change in 1993 
Accountability n/a The study found that annual reports provided by it are 
incomplete, indicating that it does not respond to 
accountability demanded by the society.  
 Campbell (2004) UK firms The legitimacy theory Content analysis The study applied the legitimacy theory to interpret changes 
in the environmental disclosure made by these firms. 
 O'Dwyer, Unerman, 
and Bradley (2005) 
Irish non-government 
organisations 
n/a Interview The senior managers from Irish non-government 
organisations reveal their opinions on CSRR: it ought to 
provide much information, be reliable, and present actual 
performance to be meaningful, and a mandatory and 
standardised form of CSRR is supported. They consider that 
at the current stage, CSRR produced by Irish firms is 
perceived as inadequate and useless, and voluntary CSRR 
adopted is deemed as a product of corporate self-interest and 
stakeholder management. Regarding interactions between 
stakeholders and firms, interviewees point out that firms 
resist critical engagement and wish to keep secrets. 
 Laine (2005) Finish public firms n/a Critical 
discourse 
analysis 
The author discussed how sustainability is presented in CSR 
disclosure: it is interpreted as a win-win scenario so that 
businesses can avoid the trade-off between profitability and 
environmental protection and social improvement. Thus, 
sustainability is used as rhetoric in reports. 
 Coupland (2006) Five UK banks n/a n/a The study proposes three aspects to assess corporate 
websites: how CSR information can be accessed through 
website, how it is presented in website, and how it forms part 
of organisational legitimacy. 
 De Villiers and Van 
Staden (2006) 
See Panel C    
 Cho and Patten (2007) 100 firms listed in the 2002 
KLD rating  
The legitimacy theory Quantitative 
method 
The study focuses on the relationship between types of CSR 
disclosure and the industrial classification: for the monetary 
type of CSR disclosure, firms in environmental-sensitive 
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industries disclose more than those in non- environmental-
sensitive industries, and in environmental-sensitive 
industries, firms with worse performance tend to disclose 
more than firms with better performance; for the non-
monetary type of CSR disclosure, in non-environmental-
sensitive industries, firms with worse performance tend to 
disclose more. 
 Bebbington, 
Larrinaga, and 
Moneva (2008) 
Shell Reputation risk 
management 
Critical 
discourse 
analysis 
The study argued that the Shell report 2002 can be 
interpreted as part of reputation risk management processes 
undertaken by the firm.  
 Clarkson, Li, 
Richardson, and 
Vasvari (2008) 
US firms The socio-political 
theory and the 
voluntary disclosure 
theory 
Quantitative 
method 
Firms with better environmental performance voluntarily 
disclose more environmental information. 
 Georgakopoulos and 
Thomson (2008) 
See Panel C    
 Guthrie, Cuganesan, 
and Ward (2008) 
The Australian food and 
beverage industry 
n/a Content analysis The study showed that firms disclosed more industry-
specific CSR issues than general CSR concerns, and firms 
use more websites than annual reports to deliver CSR 
disclosure.   
 Farneti and Guthrie 
(2009) 
The public-sector 
organisations in Australia 
n/a Interview The study revealed that the purpose of CSR disclosure is to 
inform many stakeholders, and annual reports are used as the 
main communication medium. Moreover, the authors 
confirm that although the finance/ accounting department 
does not participate in preparing CSRR, CSR disclosure is 
still linked with some forms of internal information 
collection. Last, interviewees consider the GRI guideline not 
suitable for public sector organisations. 
 Godfrey et al. (2009) 160 firms selected in the 
SOCRATE dataset 
The stakeholder 
theory 
Quantitative 
method 
The study argued that CSRR and CSR actions, designated at 
less important stakeholders and at the society, provide firms 
benefits similar to an insurance policy, but the primary 
stakeholders do not buy such CSRR or CSR actions. 
 Islam and Mathews 
(2009) 
The Grameen Bank The legitimacy theory 
and the media agenda 
setting theory 
Content analysis The study confirmed a positive relationship between the 
negative media coverage and an increase in amount of CSR 
disclosure. 
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 Cho, Roberts, and 
Patten (2010) 
190 firms selected from the 
2002 KLD rating 
Impression 
management (Merkl-
Davies & Brennan, 
2007) 
Quantitative 
method 
The study identifies a significant relationship between 
environmental performance and the use of biased language 
and verbal tone- worse environmental performers deliver 
CSR information in a more optimistic language tone and a 
less certain language tone, vice versa.  
 Islam and Deegan 
(2010) 
H&M and Nike The legitimacy theory 
and the media agenda 
setting theory 
Content analysis 
and quantitative 
method 
The study reported a positive relationship between the level 
of negative media coverage towards CSR performance of a 
firm and the amount of CSR information given by it, 
suggesting validity of the legitimacy theory and the media 
agenda setting theory. 
 Merkl-Davies, 
Brennan, and McLeay 
(2011) 
93 UK public firms selected 
from three sectors 
Accountability and 
impression 
management (Merkl-
Davies & Brennan, 
2007) 
Content analysis The study indicated that firms do not use chairman’s 
statements as part of impression management strategy. 
Although firms intend to report good news, on average they 
deliver accurate results. When firms encounter negative 
outcomes, they spend longer paragraphs in a retrospective 
sense-making way to explain bad news. 
 Islam and Islam 
(2011) 
A drilling-well explosion in 
Bangladesh 
The legitimacy theory Content analysis The study showed that after the occurrence of a crisis event, 
a safety incident, the production of CSR standalone reports 
is motivated by a desire to repair organisational legitimacy, 
rather than fulfil accountability. 
 Khan, Islam, Kayeser, 
and Ahmed (2011) 
See Panel C    
 Islam and McPhail 
(2011) 
See Panel C    
 Spangler and 
Pompper (2011) 
Petroleum firms in the US n/a Interview The executives responsible for public relations view CSRR 
as a way to gain trust from the public. 
 Cho, Guidry, 
Hageman, and Patten 
(2012) 
92 US firms listed in the 2009 
Newsweek 
The legitimacy theory Quantitative 
method 
The study reveals that firms with worse CSR performance 
intend to disclose more, and firms with more CSR disclosure 
are more likely to be included in the Dow Jones 
Sustainability Index.  
 Lanis and Richardson 
(2012) 
See Panel A    
 Islam and Jain (2013) Australian garment and retail 
firms 
n/a Content analysis The study argued that CSR disclosure on labour rights made 
by garment and retail firms is limited in the 2009 and 2010 
reports.  
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 Solomon, Solomon, 
Joseph, and Norton 
(2013) 
20 major UK institutional 
investors 
The Goffman’s 
(1959) theory and 
impression 
management 
Interview The study pointed out that in the area of social responsible 
investment, institutional investors fail to challenge 
fabrication and lying made by the claimed ethic-
consciousness firms so that CSRR becomes just a cosmetic 
and empty public relation exercise. 
 Williams and Adams 
(2013) 
NatWest, a UK bank The stakeholder 
theory, the legitimacy 
theory, the political 
economy theory, and 
studies about 
language and rhetoric 
Content 
Analysis 
The study reported that the employee-related disclosure 
rendered by NatWest did not discharge its accountability to 
stakeholders. Moreover, two authors found out that the 
disclosure offered lacked many key issues concerned by 
stakeholders. Thus, the employee-related disclosure was just 
a symbolic legitimation and nothing more.  
 Cho, Laine, Roberts, 
and Rodrigue (2015) 
Chevron and ConocoPhillips The legitimacy theory 
and the signalling 
theory 
n/a The study uses organisational hypocrisy and organisational 
facades to interpret and analyse CSR disclosure.  
 Loh, Deegan, and 
Inglis (2015) 
Crown Limited and Tabcorp 
Holdings Limited  
The legitimacy 
theory, the 
stakeholder theory, 
and the institutional 
theory 
Content 
Analysis 
The study reported that changes in disclosure made by the 
biggest two firms in the Australian gambling industry 
corresponded with changes in governmental initiatives. 
Moreover, the disclosure made by two firms actually 
overlooked a key concern of society, problem gambling. 
Finally, three authors concluded that the disclosure was 
devoted to secure legitimacy, rather than discharge 
accountability.     
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Panel 
C 
Author (Year) Research Subject Theories  Research 
Method 
Main Findings 
 Niskala and Pretes 
(1995) 
Large Finnish firms in the 
most environmental sensitive 
industries 
n/a Content analysis The study summarised changes in environmental reporting 
made by Finnish firms between 1987 and 1992.  
 Gamble, Hsu, 
Jackson, and 
Tollerson (1996) 
276 firms selected from 27 
countries 
n/a Content analysis The comprehensive review on CSR disclosure indicated that 
the practice is divergent among the 27 countries, the CSR 
disclosure actually also significantly changes within the 
same nation, but firms in countries of high social conscience 
generally tend to disclose more.  
 Fekrat et al. (1996) 168 firms selected across six 
industries and from 18 
countries 
n/a Content analysis The study presented very diverse CSRR practice among 
firms in the sample. Moreover, CSR disclosure seems to be 
irrelevant to actual performance.  
 Halme and Huse 
(1997) 
See Panel A    
 Adams et al. (1998) See Panel A    
 Williams (1999) 356 firms selected from seven 
Asia-pacific countries 
The bourgeois 
political economy 
theory 
Content analysis 
and quantitative 
method 
The study showed that cultural dimensions (uncertainty 
avoidance and masculinity) and political and civil systems 
adopted in countries can significantly affect the CSR 
disclosure, and the legal system and equity market appear to 
be irrelevant. 
 Purushothaman, et al. 
(2000) 
See Panel A    
 Rahman Belal (2001) Bangladeshi public firms n/a Content analysis The study argued that the quality of CSR disclosure is low.  
 Adams (2002) British and German firms n/a Interview The study spotted the missing of a two-way dialogue with 
stakeholders in corporate governance arrangements. In 
addition, the main motive behind CSRR is to enhance 
corporate image and credibility. Thus, the worries about 
unknown response from the public may contribute to an 
absence of bad news in reports.  
 Larrinaga et al. (2002) Spanish public firms selected 
from the industrial sector 
n/a Content analysis 
and quantitative 
method 
The study argued that the regulation on environmental 
disclosure has failed to promote Spanish firms to report bad 
news of their performance during the period between 1997 
and 1999.  
 Newsona and Deegan See Panel A    
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(2002) 
 Haniffa and Cooke 
(2005) 
See Panel A    
 Van der Laan Smith, 
Adhikari, and 
Tondkar (2005) 
Electric power generation and 
distribution firms selected 
from Denmark, Norway, and 
the US 
The stakeholder 
theory 
Content analysis The study found that country of origin is an important 
predictor for the amount of CSR disclosure, a phenomenon 
due to stakeholders across countries: stakeholders in 
Denmark and Norway emphasise CSR more than their peers 
in the US. Thus, Danish and Norwegian firms disclose more 
information with a higher quality than American firms.  
 De Villiers and Van 
Staden (2006) 
South African firms: mining 
firms and top-100 industrial 
firms 
The legitimacy theory Content analysis The study argued that decreases in the amount of CSR 
disclosure can still be used to fulfil a need to secure 
organisational legitimacy.  
 Vuontisjärvi (2006) 205 biggest Finnish firms 
identified by a leading Finnish 
business journal 
n/a Content analysis The study reported that the employee-related disclosure 
rendered by Finnish firms was uneven and lacked 
comparability.  
 Golob and Bartlett 
(2007) 
The CSR guidelines and 
CSRR standards in Australia 
and Slovenia 
The legitimacy theory 
and the stakeholder 
theory 
n/a The study reported that in Slovenia, CSR guidelines and 
CSRR initiatives are insufficient compared with those in 
Australia.   
 Rowe and Guthrie 
(2007) 
15 Chinese firms n/a Interview The study reflected that the CSRR in China is affected by 
more informal cultural norms (rules implied, rather than 
written on paper) than formal ones. 
 Xiao and Yuan (2007) See Panel A    
 Georgakopoulos and 
Thomson (2008) 
Scottish salmon farming 
sector 
 The political arena 
theory 
Interview and 
content analysis 
CSR reports given by Scottish salmon farms are specific, 
selective, and fragmented, and they are used for unintended 
purposes. In terms of stakeholder engagement, stakeholders 
focus on regulatory authorities, rather than individual salmon 
farm, but engagement does not significantly affect operation 
of local salmon farm. 
 Islam and Deegan 
(2008) 
Bangladesh Garment 
Manufacturers and Exporters 
Association 
The legitimacy 
theory, the 
stakeholder theory, 
and the institutional 
theory 
Interview and 
content analysis 
The interviewees reveal who are major stakeholders in their 
mind, buying firms and international government agencies. 
They also indicate that the CSRR produced responds to 
pressure exerted by the major stakeholders, and the CSR 
disclosure is motivated by survival considerations, rather 
than any real attempt to fulfil accountability. 
 Laine (2009) Kemira- a leading Finnish n/a n/a The study suggested that Kemira has changed its rhetoric in 
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chemical firm environmental disclosure according to changes in the Finish 
society during the period between 1972 and 2005. 
 Jiang and Habib 
(2009) 
See Panel A    
 Mäkelä and Näsi 
(2010) 
A downsizing decision made 
by UPM- Kymmene 
The legitimacy theory Critical 
discourse 
analysis 
The study showed that profitability is the core of entire CSR 
argument, no alternatives are mentioned, and no details are 
given to support this argument. Two authors argued that 
UPM- Kymmene pleases its shareholders and largely ignores 
other stakeholders. Moreover, the State remains silence in 
the whole case. Last, the use of CSRR is fashionable and 
imitative, and it serves the public relation purpose to 
improve corporate image. 
 Bouten, Everaert, Van 
Liedekerke, De Moor, 
and Christiaens 
(2011) 
Belgian public firms n/a Content analysis The reviewed annual reports do not contain complete 
disclosure of CSR performance. 
 Mahadeo, Oogarah-
Hanuman, and 
Soobaroyen (2011) 
Mauritius public firms The legitimacy theory 
and the stakeholder 
theory  
Content analysis The reviewed reports convey CSR information in the 
declarative format, rather than quantitative or monetary.   
 Khan et al. (2011) Public commercial banks in 
Bangladesh 
n/a Content analysis The study showed an upward trend in the amount of CSR 
disclosure between 2008 and 2009. 
 Islam and McPhail 
(2011) 
18 multinational clothing and 
retail firms selected from the 
EU and the US 
The theory of 
responsive regulation 
and the institutional 
theory 
Content analysis The study showed that in 1998, firms began to embrace 
workplace human rights proposed by ILO, and movements 
in regulation may affect the adoption of human rights 
language in CSRR.  
 Chu et al. (2012) See Panel A    
 Koskela (2014) Three important Finnish 
firms, Finnair, Fortum, and 
Tapiola 
n/a Content analysis The study found that CSR reports were quite similar across 
three firms, and certain themes were reported by all three 
firms. However, CSR reports produced by three firms did 
not cover all important themes of labour rights.   
 Marquis and Qian 
(2014) 
See Panel A    
 Belal, Cooper, and 
Khan (2015) 
Firms and their stakeholders 
in Bangladesh 
Environmental 
accountability 
Interview The study depicted a dim picture of CSR actions in 
Bangladesh: stakeholders cannot hold firms accountable, the 
extant environmental law is not enforced effectively, and 
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firms tend to shift away their environmental accountability. 
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
      
 Chapter 3: Literature Review on the Prior CSRR Research 39 
Panel 
D 
Author (Year) Research Subject Theories  Research 
Method 
Main Findings 
 Adams and Harte 
(1998) 
See Panel B    
 Day and Woodward 
(2004) 
Annual reports rendered by 
the  biggest 100 UK public 
firms in 2000  
Accountability Content analysis The study found that in 2000, the UK public firms did not 
even follow the mandatory requirements. Moreover, the 
firms complying with legal requirements disclosed empty 
and vague employee-related information. Thus, given the 
legal requirements, the employee-related disclosure still did 
not discharge accountability to employees.   
 Vuontisjärvi (2006) See Panel C    
 Islam and Islam 
(2011) 
See Panel B    
 Islam and McPhail 
(2011) 
See Panel C    
 Islam and Jain (2013) See Panel B    
 Kent and Zunker 
(2013) 
Annual reports rendered by 
Australian firms in 2004 
The legitimacy 
theory, media agenda 
setting theory, and 
signalling theory 
Quantitative 
method  
The study confirmed that higher corporate governance scores 
were associated with more disclosure (measured in 
sentences), more severe adverse publicity was associated 
with more disclosure, and a stronger influence of employees 
was linked with more disclosure.   
 Williams and Adams 
(2013) 
See Panel B    
 Kent and Zunker 
(2015) 
Annual reports rendered by 
Australian firms in 2004 
The stakeholder 
theory 
Quantitative 
method 
The study confirmed that higher level of employee share 
ownership, higher level of employee concentration or/and 
better corporate governance were associated with more 
disclosure. Moreover, the rise of negative media publicity 
was linked with more disclosure. Finally, recognition of 
employees in corporate mission statement was also related to 
more disclosure.   
 Searcy, Dixon, and 
Neumann (2016) 
Annual reports offered by 100 
Canadian firms: 50 identified 
in Maclean’s as CSR leaders 
and 50 non-CSR leaders  
The institutional 
theory 
Content analysis The study found that coded annual reports contained too 
many work-environment indicators, yet little information 
was given about the extent to which corporate objectives 
were realised.   
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Panel 
E 
Author (Year) Research Subject Theories  Research 
Method 
Main Findings 
 Deegan and Rankin 
(1996) 
See Panel B    
 Fekrat et al. (1996) See Panel C    
 Brown and Deegan 
(1998) 
See Panel B    
 Patten (2002) See Panel B    
 Larrinaga et al. (2002) See Panel C    
 Cho and Patten (2007) See Panel B    
 Clarkson et al. (2008) See Panel B    
 Cho et al. (2010) See Panel B    
 Cho et al. (2012) See Panel B    
 Lanis and Richardson 
(2012) 
See Panel A    
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Panel 
U 
Author (Year) Research Subject Theories  Research 
Method 
Main Findings 
 Deegan and 
Blomquist (2006) 
The Australian minerals 
industry 
The legitimacy theory Interview The study reported that although collaborative actions 
between mining firms and environmental non-government 
organisations produce some positive changes within the 
business frame, bilateral initiatives do not challenge the 
business-as-usual way of thinking. 
 Adams, Larrinaga-
González, O'Dwyer, 
and Unerman (2007) 
Irish non-government 
organisations 
Accountability Interview The study reflected that the concept of accountability used 
by the interviewed Irish non-government organisations is 
rhetoric and hangers over control and justification.   
 Brennan et al. (2008) Changes in labour wage in the 
UK 
The labour- political 
economy theory 
n/a The UK government does not show any interest in 
promoting equitable distribution of income and wealth via 
corporate governance reform.  
 Archel et al. (2009) The shutdown of Volkswagen 
factory in Spain 
The legitimacy theory Discourse 
analysis 
The results showed that annual reports are designed to 
educate the public about the pros of corporate decision, the 
close of this factory, and the State does not keep its 
neutrality and remains silent about repercussions of this 
corporate movement. 
 Cooper, Coulson, and 
Taylor (2011) 
An industrial disaster in 
Scotland 
The philosophy of 
Pierre Bourdieu 
n/a The study criticised negligence and incompetence of the 
State in helping workers keep workplace safe.  
 Deegan and Islam 
(2014) 
Non-government 
organisations and news media 
in Bangladesh 
The legitimacy theory Interview The study reported an intertwined (mutual beneficial) 
relationship between non-government organisations and the 
mass media: non-government organisations rely upon the 
news media to promote real changes in CSR actions, yet 
non-government organisations are relatively powerless, 
without the support from the news media.  
 Tregidga, Milne, and 
Kearins (2014) 
New Zealander firms from 
New Zealand Business 
Council for Sustainable 
Development 
Hegemony and 
organisational 
identity 
Discourse 
analysis 
The study explored how an organisational identity is 
presented in reports. Three authors found that it actually 
evolves over time, from environmentally responsible and 
compliant organisations, leaders in sustainability, to 
strategically “good” organisations. 
 Llach, Marimon, and 
Alonso-Almeida 
(2015) 
The Social Accountability 
8000 standard certification 
n/a Quantitative 
method 
The study confirms an increase in adoption of Social 
Accountability 8000 in developing countries, and it also 
argues that the use of this certification itself cannot solve 
issues in the workplace. 
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3.3 CORPORATE CHARACTERISTICS 
Panel A links the amount of CSR disclosure with certain corporate characteristics, 
namely, industrial classification, size, ownership, and other features. New variables 
have been gradually added. Some work focusing on the effects of industrial 
classification on the quantity of CSR disclosure, such as Halme and Huse (1997), 
Brown and Deegan (1998), Gray et al. (2001), Patten (2002), Haniffa and Cooke 
(2005), and Cho and Patten (2007), proposed that the effects are not symmetric – 
firms in industries that have relatively worse CSR records tend to disclose 
differently, compared with those in industries that have better CSR records. Except 
for the quantity of CSRR, Cho and Patten (2007) reported that industrial affiliation 
also seems to be involved in which types of CSR information are given, monetary or 
non-monetary. 
 
The other two commonly mentioned firm characteristics are size and ownership. 
With respect to size, Dennis M. Patten is a pioneer in this thread. Patten (1991, 1992) 
showed that in the US, size and industrial classification are two predictors for the 
amount of CSRR. Other prior work, such as Adams et al. (1998), Purushothaman et 
al. (2000), Gray et al. (2001), Haniffa and Cooke (2005), and Xiao and Yuan (2007), 
find that larger firms tend to disclose more CSR information. In terms of ownership, 
studies exploring this topic use data gathered from many countries. For example, 
adopting data from New Zealand, Jiang and Habib (2009) separated control of 
ownership into three categories, financial institution, government, and management, 
and examined the effects of different ownership types on the amount of CSR 
disclosure. Unlike Jiang and Habib (2009), Haniffa and Cooke (2005) adopted data 
extracted from Malaysia and Xiao and Yuan (2007) sampled firms from China, 
showing that foreign listing is a predictor for the amount of CSR disclosure.  
 
In addition to the three factors (i.e. industrial classification, size, and ownership), 
leverage was studied by Purushothaman et al. (2000), board structure by Haniffa and 
Cooke (2005), and growth opportunity by Xiao and Yuan (2007). However, these 
new variables have not been repeatedly tested in the literature. Although this study 
does not directly investigate the relationship between LPR-CSRR and corporate 
characteristics, findings of this thread are helpful in discussing possible discrepancies 
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among five EMS providers in terms of their LPR-CSRR. Thus, different corporate 
characteristics are considered in sample selection and result interpretations.    
 
3.4 CSRR PRACTICE 
Papers in Panel B compose a significant part of the CSRR literature. Some of the 
studies examines changes in CSRR made by one or multiple firms across a long time 
period, such as Gray et al. (1995b), and others focus on a single event and its effects 
on CSRR made by firms responsible for it and/or by firms affected, such as Deegan 
et al. (2000). The general pattern of studies in this thread is: they try to interpret 
observed changes in CSRR and make an argument on possible motivations behind 
changes. Because interpretation is the core of this group, some papers use existing 
theories in literature, such as Campbell (2000, 2003, 2004) and Bebbington, 
Larrinaga et al. (2008) 31, and others, such as Georgakopoulos and Thomson (2008), 
introduce new theories from different disciplines to interpret the observed CSRR 
phenomenon. Papers of this group interpret CSRR via the lens of theories, and my 
thesis also falls within this thread. While studies belonging to the second group can 
be divided in many ways, they will be discussed from different research focuses to 
highlight the literature gaps that my thesis tends to fill up.  
   
From the view of research focus, papers have three directions: the CSR information 
disclosed by business, opinions of CSR preparers, and possible motivations behind 
disclosure. The discussion in section 2.2 indicates that CSRR can cover many topics, 
from environmental protection to community donation. Most of the literature in 
Table 4 focuses on environmental CSRR, few papers look into social CSRR, and 
some of them touch both areas. 
 
CSR information published by business 
In terms of CSR disclosure, certain research paradigms can be observed from the 
literature, especially changes in amount of CSR disclosure. Changes in CSRR can be 
linked with certain events or can be reviewed from the longitudinal perspective or 
from the cross-sectional aspect. The former study thread can be labelled as crisis 
                                               
 
31 The theory introduced in Bebbington, Larrinaga et al. (2008) is reputation risk management. Readers may refer to Gray and 
Balmer (1998), Bebbington, Larrinaga-González, and Moneva-Abadía (2008), Adams (2008), and Unerman (2008).  
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event study. For example, Patten (1991, 1992) explored changes in CSRR associated 
with the Alaskan oil spill, Deegan and Rankin (1996) recorded changes in CSR 
disclosure before and after legal charges were raised against the CSRR preparers. 
Deegan et al. (2000) took multiple environmental damages due to corporate actions 
as background to interpret changes in CSRR made by damages-relating firms. The 
latter group of literature generally is not associated with any specific events. For 
example, adopting the cross-sectional study, Adams and Harte (1998) reflected what 
had been disclosed by the UK firms in banking and retail industries and made 
negative comments on female-employment CSR disclosure. Another example is 
Islam and McPhail (2011) – they examined LPR-CSR disclosure made by 
multinational firms in the garment industry. From the aspect of longitudinal study, 
Gray et al. (1995b) studied changes in CSRR over 13 years. Deegan et al. (2002) 
looked into changes in CSRR produced by a major mining firm across 13 years. In 
the LPR-CSRR prior work, no research has been done to review changes in the 
amount of only LPR-CSRR around certain events, especially crisis events.   
 
Opinions of CSR preparers 
The literature listed in Table 4 contains some papers recording managerial opinions 
on CSRR. It is interesting to observe discrepancy between managerial perceptions on 
CSRR and opinions of CSRR users. Deegan and Rankin (1999) reported expectation 
gaps between CSRR preparers and users in Australia. Moreover, relying on the data 
extracted in Ireland, O'Dwyer (2002) revealed a discrepancy between the managerial 
opinion on value of CSRR and the value assumed by researchers – managers did not 
value CSRR in legitimation as high as researchers did. On contrary, O’Donovan 
(2002) used behavioural experiments to validate the linkage between CSRR and 
legitimation. Islam and Deegan (2008) collected opinions of Bangladeshi managers 
on CSRR – a way to legitimate their businesses in front of western clients.  
 
Possible motivations behind disclosure  
How CSRR is adjusted and how different social groups, such as mass media and 
NGOs, act and react may be combined to answer the third thread, what motives 
behind CSRR are. One of the well-supported guesses is a need to achieve a certain 
status of organisational legitimacy. While prior work uses different theories to 
interpret motivations behind CSRR, for example Williams (1999) adopted the 
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bourgeois political economy theory, Campbell (2000) tried to use a theory relating to 
reality construction, Van der Laan Smith et al. (2005) selected the stakeholder theory 
to interpret, and Georgakopoulos and Thomson (2008) introduced the political arena 
theory to explain interactions observed, much research listed in Table 4 still adopts 
the legitimacy theory to interpret results. To a greater extent, O’Donovan’s (2002) 
experiments seem to have validated the guess. According to the literature, this 
interpretation can work in both a long time span and a relatively short period around 
a particular event. The next chapter will justify the adoption of legitimacy theory in 
this thesis and explain relevant details.    
 
From the standpoint of longitudinal study, Gray et al. (1995b), Deegan et al. (2002), 
Campbell (2000, 2003, 2004), and De Villiers and Van Staden (2006) all contribute 
to the development in this vein. For example, Deegan et al. (2002) argued that 
increase in the amount of CSRR can serve the purpose of legitimation. From the 
view of event-focused study, an exposure to a crisis event or a strike against 
organisational legitimacy is used as a clue to interpret changes in CSRR. In the 
literature, a crisis event can be either predictable or unforeseen. For example, strikes 
can be anticipated to some extent, such as an operational shift (Adams, 2004), a 
shutdown of regional factory (Archel et al., 2009), and a large-scale layoff plan made 
by a national leading firm (Mäkelä & Näsi, 2010). But crisis events can be 
unpredictable in nature or out of control, such as a legal prosecution (Deegan & 
Rankin, 1996), negative media coverage (Brown & Deegan, 1998), an accusation of 
tax evasion (Richardson, 2006), and workplace incidents (Islam & Islam, 2011). 
 
In one side, the literature supports usefulness of legitimacy theory in interpretation, 
although few researchers attempted to introduce new theories32. In the other side, 
O'Dwyer (2002), using interviews of managers in Ireland, questioned the linkage 
between CSRR and organisational legitimacy and argued that the motives behind 
CSRR do not include the need for legitimacy33. In summary, few papers, such as 
O'Dwyer (2002) and Adams (2002), indeed question the legitimacy theory as the 
                                               
 
32 For example, Campbell (2000) used the managerial reality construction to interpret changes in CSRR made by a UK firm, 
and Bebbington, Larrinaga et al. (2008) used reputation risk management to interpret functions of CSRR.  
33 Although offering explanations to the divergence between the literature adopting the legitimacy theory and the one 
questioning it is not in the scope, the results reported in O'dwyer (2002) can be attributed to several factors. For example, social 
circumstances in Ireland are so unique that the need for legitimacy is not in the priority list of managers working in this country. 
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(only) interpretation for changes in CSRR or the need for legitimacy motivating 
(changes in) CSRR, yet most research adopts the legitimacy theory to interpret 
changes in CSRR.  
 
3.5 THE INTERNATIONAL PERSPECTIVE 
KPMG (2013) reported that since 2011, CSR disclosure has become more popular in 
the Asia-Pacific region and has been provided by more firms in developing countries. 
As CSRR is still voluntary in many countries, differences among this practice across 
boundaries are obvious. In Panel C, many researchers, such as Gamble et al. (1996), 
Halme and Huse (1997), Adams et al. (1998), Williams (1999), Newsona and 
Deegan (2002), and Van der Laan Smith et al. (2005), reported that CSRR is 
divergent across countries so that country of origin seems to be a relevant factor in 
explaining differences in disclosure practice34. Golob and Bartlett (2007) compared 
reporting guidelines and standards between Australia and Slovenia to highlight those 
differences among countries deserve much attention. Thus, from both practical and 
theoretical perspectives, researchers may put more effort in reviewing CSRR from an 
international perspective. The literature in this thread can be divided into two sets: 
the developed countries and the developing countries. Papers in the first group, such 
as Niskala and Pretes (1995), Halme and Huse (1997), Adams (2004), Laine (2005, 
2009), Mäkelä and Näsi (2010), and Bouten et al. (2011), largely show that reporting 
practice in developed countries to some extent is similar. But studies in the second 
one, such as Haniffa and Cooke (2005), Mahadeo et al. (2011), Islam and Islam 
(2011), and Khan et al. (2011), sometimes depict a picture (far) different from what 
we have seen in the research based on developed countries35. The majority of 
literature listed in Table 4 is based on developed countries, rather than developing 
ones. But the thesis is all about LPR-CSRR prepared by manufacturers in China. 
Thus, a review on research based on developing countries is more important, while it 
                                               
 
34 In terms of how country of origin contributes to the differences, authors posit different explanations. For example, Van der 
Laan Smith et al. (2005) consider that stakeholders in some countries value CSR higher than those in other countries do so that 
different attitudes of stakeholders toward CSR determine different reporting actions. Williams (1999) argues that culture and 
political and civil system play even bigger roles.     
35 For example, using the case from Africa, De Villiers and Van Staden (2006) argue that reduction in reporting may also fulfil 
the need to achieve a certain level of legitimacy.  
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is still necessary to know what has been found by research based on developed 
countries36.     
 
CSRR Research based on Developed Countries  
The review journey starts with CSRR studies based on high-income economies37. 
According to Carroll (1999), CSR initially was called social responsibility and 
introduced by an American scholar in the 1950s. As a natural extension of CSR, 
CSRR was produced in developed areas earlier than in developing economies. Thus, 
CSRR studies based on high-income economies actually build the entire theoretical 
frame for further research. In terms of corporate characteristics, this thread of 
research, such as Patten (1991, 1992, 2002), has added several organisational 
features to explain the amount of CSRR. With respect to the international aspect, 
reporting practice in Australia, the UK, the US, and Scandinavian countries has 
attracted much attention. For example, Gray et al. (1995b) examined CSRR in the 
UK, Adams et al. (1995) also looked into CSRR in the UK, Niskala and Pretes 
(1995) reviewed CSRR in Finland, Deegan et al. (2002) analysed CSRR of an 
Australian firm, and Cho et al. (2012) used the legitimacy theory to interpret CSRR 
practice made by US firms. In contrast, very few studies have been conducted in the 
context of Northeast Asia. With respect to CSRR practice, this string of research, 
Northeast-Asia-oriented, has tried to answer what and where CSR information has 
been issued, through which channels it has been delivered, how stakeholders (e.g. 
managers, investors, and NGOs) evaluate CSRR, and what possible factors 
encourage or discourage the publication of CSR information. Studies investigating 
CSRR based on developed countries also looked into the relationship between 
reporting and performance, although this group of research relatively omits LPR-
CSRR (this phenomenon can be found in Table 4). This ‘missing’ part to some extent 
has been taken up by the research based on developing countries.    
 
 
                                               
 
36 The classification on developed and developing countries is based on the information provided by the World Bank. This 
piece of information can be found on http://data.worldbank.org/about/country-and-lending-groups#High_income, and the 
access date is 25/03/2016.  
37 The classification on developed and developing countries is based on the information provided by the World Bank. This 
piece of information can be found on http://data.worldbank.org/about/country-and-lending-groups#High_income, and the 
access date is 25/03/2016.  
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CSRR Research based on Developing Countries  
The CSRR research based on middle-income and low-income economies38 extends 
the findings based on high-income economies, tests the frame created in the context 
of developed areas in different social-economic-political circumstances, and 
questions certain conclusions made by studies based on wealthy nations. For 
example, Haniffa and Cooke (2005) used data extracted from Malaysia to re-
investigate the relationship between organisational features and CSRR. With respect 
to possible motivations behind CSR disclosure, Islam and Deegan (2008) and Islam 
and Mathews (2009) argued that the media agenda setting theory39 is still workable 
in interpreting results in the context of Bangladesh, which is a quite different 
scenario compared with the scenario in which this theory was initially used. Another 
re-test example is: Islam and Islam (2011) examined changes in CSRR pre- and post- 
a well explosion via the lens of the legitimacy theory. Some papers focusing on 
developing countries also challenge the frame built by the CSRR research based on 
developed countries. For example, De Villiers and Van Staden (2006), analysing 
CSRR produced by South African firms, concluded that decrease in the amount of 
disclosure can also be used as a legitimation tool. This argument to a greater extent 
changes the perception in relation to how CSRR can be deployed in legitimation, 
from an upward line to a convex curve.  
 
CSRR Research based on China 
Given the economic scale of China40, corporate activities, such as CSR, have 
attracted more attention during the recent decade. KPMG (2013) highlighted a rapid 
increase in CSRR provided by firms operating in China. Thus, the CSR research 
focusing on China is important at least in practice. In the literature, with respect to 
the relationship between corporate characteristics and CSRR, Xiao and Yuan (2007), 
Chu et al. (2012), and Marquis and Qian (2014) explored multiple features, such as 
political connection, industrial classification, and size, in shaping CSR disclosure 
practice. In terms of motivations of CSRR, Rowe and Guthrie (2007), conducting 
                                               
 
38 The classification on developed and developing countries is based on the information provided by the World Bank. This 
piece of information can be found on http://data.worldbank.org/about/country-and-lending-groups#High_income, and the 
access date is 25/03/2016.  
39 It is proposed in Brown and Deegan (1998) and has been used in Deegan et al. (2000) and Deegan et al. (2002).  
40 According to Bank (2015), it is ranked as the second biggest economy in terms of GDP.  
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multiple interviews with managers working in some Chinese firms, argued that 
CSRR in China to a greater extent is used as the public relations tool.  
 
Although the research on CSRR in China has been dabbled in certain areas, it is 
relatively insufficient and inadequate. First, the research focusing on CSRR practice 
is largely missing. For example, no study on what and how CSR information has 
been reported by firms in China has been done. Moreover, a paper covering CSRR 
practice in China does not necessarily duplicate the one being conducted based on 
developed countries, because the literature has already found that CSRR is not 
uniform or similar across countries. Finally, given the relatively unique social 
circumstances in China41, research targeting CSRR practice in China may contribute 
to new theoretical discussions around CSRR, such as the role of state and the media.  
 
Second, to some extent, CSRR on developing countries deserves greater attention 
than that in developed countries, because guidelines and initiatives for CSRR in the 
developing world are fewer (Golob & Bartlett, 2007), yet corporate socially 
irresponsible actions are much more common (Belal et al., 2015). Thus, the thesis 
intends to contribute to the CSRR research based on China from two aspects: (1) it 
comprehensively investigates the CSRR practice of EMS providers operating in 
China; (2) it attempts to enrich the research on CSRR practice through providing a 
review on disclosure quality, not just the amount of disclosure. 
 
3.6 SPECIAL TOPIC I: LPR-CSRR  
In the CSR literature, a key topic is business and human rights (McPhail and Adams 
2016). Human rights in context of civil society are converted to civil rights and in 
context of workplace are reflected as labour rights. The rise of outsourcing in 
production sectors actually complicates this topic. Factories originally located in 
developed countries in which employee usually receive more protection on their 
rights are re-located to developing countries where workers are more vulnerable to 
exploitation. The outsourcing decisions create two issues, the repercussions due to 
shut-down of factory and lay-off on developed countries (Archel et al. 2009; Mäkelä 
and Näsi 2010) and ignorance of and violations against labour rights in developing 
                                               
 
41 Readers may refer to contents in Chapter 2.  
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countries. Arguably, LPR-CSRR has the potential to move the business and human 
rights research agenda, because it directly communicates how business handles 
issues on labour practice. Thus, the importance of LPR-CSRR is that stakeholders 
can speculate at sometimes or analyse the labour practice adopted by business.  
 
In Panel D, three threads of literature, intellectual capital, occupational health and 
safety, and CSRR, share a commonality in relation to employee-related disclosure: 
employees, as a collective group, are the focus in all three groups. Consequently, 
papers from three threads may all use CSR information in one way or another. Thus, 
it is not surprising to see that findings extracted from and methods adopted in one 
group could be applied in another. But three groups can be distinguished to clarify to 
what extent this thesis contributed to which body of literature can be clarified.  
 
The thread of intellectual capital focuses on “the intangible based on knowledge that 
an organisation can use to acquire a competitive advantage and create value” (Gates 
& Langevin 2010, p. 113). Thus, employees are considered part of intellectual 
capital, human capital – “the knowledge, competencies, experience and creativity of 
the workforce as well as their attitudes and motivation” (Gates & Langevin 2010, p. 
113). In this research group, labour rights are largely overlooked, and workers are 
considered an asset for business. Clearly, this thesis does not belong to the group of 
intellectual capital, because its focus is labour rights in the context of organisation-
society relationship, rather than the business-case perspective. However, papers in 
this area are inspirational: methods used in this thread, such as content analysis, are 
helpful for studies in other threads, although they can be inadequate. For example, 
Vuontisjärvi (2006) reviewed employee-related information of Finnish firms via 
content analysis. The coding categories used in this paper contained many numerical 
indicators and covered some topics about labour rights. However, this set of 
categories is still inadequate in this thesis, because it omitted some important themes, 
such as forced labour, freedom of association, and wages, which are critical in 
assessment of labour rights in developing countries. Findings from reporting practice 
of Finnish firms to some extent are in line with what have been found in practice of 
EMS firms (see Chapter 6) – “the disclosures were, in general, uneven and lacked 
overall comparability. None of the measured indicators were reported by the majority 
of companies …… Sensitive areas like redundancies were largely ignored or 
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reported with an evasive tone, stressing cost-efficiency of the operations and the 
subsequent profits acquired by the company of such measures” (Vuontisjärvi 2006, 
p. 344). 
 
The second thread concentrates on occupational health and safety. Arguably, this 
area is an important component of CSR (Montero, Araque, & Rey, 2009). Recent 
papers on this topic can be classified based on whether they are tightly linked with 
CSR reports. Some papers, such as Hohnen and Hasle (2011) and Ramli, Watada, 
and Pedrycz (2011), looked into occupational health and safety without an explicit 
reference to CSR reports. Other papers, such as Montero et al. (2009), Koskela 
(2014), and Searcy et al. (2016), coded information from CSR stand-alone reports to 
study occupational health and safety in the context of CSR. For example, Koskela 
(2014) made a comparison across three sectors, airlines, energy, and financial 
service, in terms of occupational-health-and-safety-related disclosure. Like Montero 
et al. (2009), Koskela (2014) did not use predetermined categories to code yet used 
free coding. Interestingly, Koskela’s (2014) result is similar to Vuontisjärvi’s (2006) 
finding – contents of occupational health and safety were unbalanced42. Another 
example is – Searcy et al. (2016) who coded corporate reports published by 100 
Canadian firms to identify the contents disclosed about work environment, a key 
theme of labour practice. 
 
Thus, the first two groups of research focus on employees, but they are different 
from the CSRR research – the first research regime treats people in an organisation 
as an intangible asset, and the second research regime investigates just one area of 
labour rights, but it ignores other areas, such as recruitment and promotion. The third 
group of study is also related to employees, regarding them as a sub-group of society 
and extending the scope from occupational health and safety to multiple themes of 
labour rights.  
 
CSRR encompasses a wide range of topics from charity donation to reduction in 
greenhouse gas emission (Sprinkle & Maines, 2010). A focus on labour rights is 
warranted for three reasons. First, many CSR actions target workers (Sprinkle & 
                                               
 
42 According to Koskela (2014, p. 302), “half of the subareas were reported by one company only”.  
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Maines, 2010) so that an examination on LPR-CSRR has its practical foundation. 
Second, we expected that as one of the primary stakeholders, employees receive 
close attention, but many papers on CSRR practice target either a general review on 
all themes disclosed or the contents relating to environmental performance (see Table 
4). Third, the concern for labour rights is well-founded – violations against labour 
rights are not unusual, such as cancer caused by working conditions at James Hardie 
in Australia (Peacock, 2009), suicides in relation to work at Foxconn in China 
(Heffernan, 2010)43, and a preventable factory explosion in the UK (Cooper et al., 
2011). Fourth, different themes of CSRR are inter-related so that the dissociation44 
between CSRR and actual performance can also be examined through the focus on 
single theme. For example, Brennan et al. (2008) posit an angle connecting labour 
rights and corporate governance45, and Sikka (2010) proposed that the idea of CSR 
philosophically conflicts with tax aggressiveness strategies46 so that the use of tax 
aggressiveness by a firm indicates that CSRR adopted by it is camouflaged. Thus, 
from both practical and theoretical views, a single focus on LPR-CSRR is beneficial. 
 
In the CSRR literature, the focus on LPR-CSRR has been reflected in some papers. 
Some studies look into LPR-CSRR in English-speaking countries. Day and 
Woodward (2004) investigated to what extent major UK public firms in 2000 
followed the regulatory requirements in relation to employee-related disclosure. 
Their results were very surprising: a substantial percentage of firms did not disclose 
even mandatory information, and greater than 70% of firms complying with 
mandatory-disclosure rules did not report substantive meaningful information. Thus, 
this paper casts a doubt upon the effectiveness of mandatory CSRR.  
 
Williams and Adams (2013) revisited disclosure in annual reports from a UK bank 
between 1980 and 1995. Linking disclosure with historical background, the research 
evaluated LPR-CSRR rendered by the bank and concluded that “there was little 
evidence of NatWest’s acceptance of a moral responsibility to take account of the 
                                               
 
43 To some extent, we may argue that negligence on workplace safety and labour malpractice still exists in both developed and 
developing worlds.  
44 The dissociation between reporting and action will be discussed in section 3.7.  
45 The main argument made in their paper is that income distribution in the UK has been systematically skewed in favours of 
capitalists.  
46 Using empirical method, Lanis and Richardson (2012) put the argument of legitimacy and tax aggressiveness together. Their 
paper to some extent shows that rather than a review on all themes of CSRR, single topic can also give insights.    
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interests of employees and its accountability thereof” (Williams & Adams 2013, p. 
480). 
 
Like Williams and Adams (2013), Kent and Zunker (2013) also studied employee-
related disclosure made by Australian firms in 2004. Their results were in line with 
outcomes from prior work: the LPR-CSRR provided by Australian firms was 
superficial and inconsistent, and no negative information was provided even if the 
firm received serious criticisms in mass media. Kent and Zunker (2015) reused their 
data in 2013 to put the stakeholder theory to empirical test. Their results seem to 
confirm the relevancy of stakeholder theory in the LPR-CSRR rendered by 
Australian firms in 2004. 
 
Loh et al. (2015) explored employee-related disclosure in a very new context, the 
gambling industry in Australia. Their findings reinforce the literature: the LPR-
CSRR was limited, overlooking some key areas of labour rights, such as employee 
remuneration and health and safety. The conclusion drawn by Loh et al., (2015, p. 
816) may be quite suitable to describe the current status of LPR-CSRR: “the 
disclosure has little to do with demonstrating accountability, but more to do with 
securing corporate legitimacy”.      
 
Some studies consider LPR-CSRR from an international aspect. For example, Islam 
and McPhail (2011) examined how labour rights as a concept is introduced into 
CSRR made by multinational clothing and retail firms from the US and Europe, and 
Islam and Jain (2013) extend the scope from the US and Europe to Australia. Except 
for the above papers, which focus on only reporting, some take into account LPR-
CSRR from a broader perspective. For example, Archel et al. (2009) considered a 
shutdown of regional factory in Spain, Mäkelä and Näsi (2010) examined a 
downsizing action conducted by a leading Finnish firm, and Cooper et al. (2011) 
analysed a legal case around a factory explosion in the UK. Arguably, the above 
papers are much closer to sociological papers – LPR-CSRR composes a component, 
rather than the main part, in the above papers. However, they highlighted that the 
state unavoidably plays a key role in labour practice and ensuing reporting – a 
finding may be omitted if a study focuses on only CSRR and relatively overlooks 
social circumstances around. The above discussion also justifies a focus on LPR-
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CSRR. Governments in different countries may take different attitudes towards 
labour rights, from support, silence/ neutrality to suppression. The position taken by 
a government will affect the tension between employees and employers. Different 
official positions on labour rights from one side limit the transferability of results yet 
from the other side encourage papers, especially employee-related disclosure, from 
more countries.   
 
3.7 SPECIAL TOPIC II: REPORTING VERSUS PERFORMANCE47    
Research in Panel E is based on a theoretical argument: as a voluntary action, CSRR 
may be unrelated to CSR performance. The dissociation between reporting and 
action has two extreme conditions48: first, a firm has taken CSR action, yet it hardly 
discloses any relevant information; second, a firm hardly spends any resources on 
CSR action, but it discloses much CSR information49. Investigating the decoupling 
between disclosure and performance (Cho et al., 2015), papers can either directly 
find the actual CSR performance and compare action with disclosure or seek for 
opinions on CSR action from stakeholders to indirectly tackle the relationship 
between reporting and action.  
 
In the former group of research, different studies report similar findings. The 
dissociation between CSRR and CSR performance may happen at two levels: (1) 
CSRR may have nothing to do with CSR action; (2) CSRR may not accurately 
reflect what actually happened. Some studies, such as Fekrat et al. (1996), Deegan et 
al. (2002), O'Dwyer (2003), Adams (2004), Laine (2005), Adams, Larrinaga-
González, Adams, and Larrinaga-González (2007), Islam and Deegan (2008), 
Mäkelä and Näsi (2010), Islam and Islam (2011), Spangler and Pompper (2011), 
Belal et al. (2015), and Cho et al. (2015), in one way or another question that CSRR 
is related to CSR performance – the dissociation at the first level – and argue that to 
some extent CSRR has its own independent status, rather than a mirror of action. 
Other studies, such as Patten (2002), Cho and Patten (2007), Clarkson et al. (2008), 
Guthrie et al. (2008), Farneti and Guthrie (2009), Cho et al. (2010), and Cho et al. 
                                               
 
47 Readers may refer to contents in Chapter 4 for further discussion.  
48 In the spectrum of possible dissociation, other scenarios scatter between the two extreme cases.   
49 Even without any CSR action, a firm can still disclose much CSR information, such as statements showing its commitment to 
CSR and empty/inactive CSR initiatives taken by it.   
 Chapter 3: Literature Review on the Prior CSRR Research 55 
(2012), point out that CSRR works as a distorting mirror reflecting a upside-down 
world – firms having worse CSR performance tend to disclose more CSR 
information, the decoupling at the second level. However, the above studies have 
been criticised for the proxy of CSR action (Gray & Milne, 2015): how to measure 
CSR performance is still a question so that studies using proxy for CSR performance 
may not produce valid and reliable outcomes.  
 
The latter group of research to a certain extent shifts focus to the discharge of 
accountability and opinions of stakeholders. It converts the decoupling between 
performance and disclosure to an equivalent question – to what extent disclosure 
discharges the accountability50 of preparers. From the aspect of preparers, Islam and 
Deegan (2008) showed that preparers in the garment industry of Bangladesh lack a 
real commitment to accountability. From the viewpoint of NGOs, the literature 
identifies a sense of powerlessness felt by NGOs in front of corporate socially 
irresponsible action. O'Dwyer et al. (2005) recorded that NGOs in Ireland urged a 
more reliable and complete reporting and more open attitudes taken by business 
towards stakeholder engagement. Deegan and Blomquist (2006) reported a similar 
proposal brought up by NGOs in relation to the Australian mining industry. From the 
standpoint of investors, Solomon et al. (2013) found that major UK institutional 
investors fail to question CSR information preparers even if they have reasonable 
doubts about contents provided by preparers. Thus, the literature seems to suggest: 
both information preparers (e.g. managers) and users (e.g. NGOs and investors) do 
not consider that CSRR accurately reflects CSR performance.  
 
In summary, two groups of research in this thread largely confirm each other: the 
decoupling between reporting and action exists in CSR. Thus, to some extent, CSRR 
may be deemed as a behaviour independent from CSR performance, on which CSRR 
originally was supposedly based. The independence of CSRR leads us to put more 
efforts on interpretation based on dispositional legitimacy and symbolic legitimation, 
which will be discussed in the next chapter.   
 
                                               
 
50 For example, Tilt (1994) and Deegan and Rankin (1999) concluded that CSRR fails to properly inform stakeholders. 
However, research of this group emphasises more on stakeholders than on disclosure. 
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3.8 OPPORTUNITIES HIGHLIGHTED IN EXTANT LITERATURE 
Table 5 Gaps Identified in the CSRR Literature 
CSRR Practice   
 Developed Countries Developing Countries 
  Others China 
A review on contents and nature of CSRR √ √  
Perceptions of stakeholders on CSRR √ √ √ 
Possible motivations behind CSRR √ √  
 
The study aims to contribute to the literature as identified in Table 5. First, at the 
international level, inadequate research on LPR-CSRR, and particularly, at the 
national level, the lack of LPR-CSRR research in China combine to create a research 
opportunity. Second, while at the international level research on possible motivations 
behind CSRR can be deemed as relatively mature, at the national level no similar 
research based on China has been conducted to see to what extent theories used in 
the context of developed countries can be used to interpret results observed in China. 
Third, discussion on the decoupling between action and reporting to a greater extent 
inspires a more inclusive way to code CSRR – not only the amount of disclosure but 
also other dimensions of information (i.e. certain reflection on quality of reporting), 
such as attitudes, themes, and types, must be taken into account. In the literature, it is 
clear that because much work has focused on the amount of CSR information, we 
have a new research dimension to explore.  
 
In summary, the thesis contributed to the CSRR literature at three aspects. From the 
literature perspective, it covered the missing theme – LPR-CSRR in China. From the 
theoretical perspective, it re-tested the legitimacy theory and media agenda setting 
theory in different social-economic-political circumstances. From the methodological 
perspective, it attempted to not only record the amount of information but also 
investigated a new dimension51 of information quality via content analysis.    
 
3.9 CHAPTER CONCLUSION 
The literature reviewed in this chapter is relatively limited, but the contents still 
highlight two research opportunities. First, the attention on social CSRR arguably is 
inadequate. For example, some papers summarised in Table 4 look into only 
                                               
 
51 The additional dimensions arguably are related to reporting quality. 
 Chapter 3: Literature Review on the Prior CSRR Research 57 
environmental CSRR, such as Patten (2002), while very few studies are devoted to 
only social CSRR. Second, the prior work covering CSRR in China is also 
inadequate. For example, relatively few papers go through contents of CSRR and 
consider the potential motives behind reporting practice. A study on the employee-
related disclosures considers corporate features, reflects CSR disclosure practice in 
developing countries and gives us a hint on the discrepancy between disclosure and 
practice (through a study on how employee-related information is delivered). 
Although this chapter has already brought up several concepts pertaining to the 
legitimacy theory, a detailed discussion on theories used to interpret results is still 
necessary. Thus, the next chapter will explain the legitimacy theory and media 
agenda setting theory and how they can be used to interpret the CSRR published by 
these EMS providers.   
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Chapter 4: Theoretical Perspective 
Underpinning the Thesis: Legitimacy 
Theory and Media Agenda Setting Theory 
4.1 CHAPTER INTRODUCTION 
This chapter is tightly linked with the research objective52, comprehensive review on 
the LPR-CSRR published by the biggest five EMS providers between 2008 and 
2013. CSRR practice can be interpreted from different theoretical perspectives (e.g. 
signalling theory, stakeholder theory, and institutional theory), while this thesis 
interpreted results via the lens of legitimacy theory. This chapter starts with different 
ideas about legitimacy and about legitimation, introduces relevant details about the 
media agenda setting theory and ends with the theoretical justification for developing 
the proposed research questions. 
 
4.2 BACKGROUND 
To a greater extent, many theories can be introduced to the CSRR literature (Parker, 
2005, 2011). Adopting different theories (e.g. the legitimacy theory, the stakeholder 
theory, and the institutional theory), the literature has explored CSR disclosure in 
different contexts, such as differences across countries or across time periods53. The 
legitimacy theory has already been discussed in some very important CSRR papers54: 
the gist of legitimacy theory suggests that CSR disclosure can be deployed to get 
legitimacy in a relatively short time. In the thesis, it is used to analyse results 
extracted from corporate reports and websites. This option is based on an 
understanding about the two incidents (i.e. multiple employee suicides in 2010 and 
factory explosion in 2011). Although no firm has been held legally accountable for 
the tragedies in 2010 and 2011, a wave of criticism in mass media against EMS 
                                               
 
52 The research aim is to investigate how organisations managed their legitimacy through CSR disclosure, after corporate-
image crises that were exposed and amplified via mass media, and how the crises affected CSRR practised by peer 
organisations. 
53 See Deegan and Rankin (1996), Fekrat et al. (1996), Gamble et al. (1996), Adams et al. (1998), Williams (1999), Williams 
and Pei (1999), Deegan et al. (2000), Purushothaman et al. (2000), Gray et al. (2001), Newsona and Deegan (2002), Haniffa and 
Cooke (2005), and Jiang and Habib (2009).  
54 For additional information, readers can refer to some books and papers in this area, such as Gray et al. (1996), O’Donovan 
(2000), Deegan (2002), Bovens (2007), and Deegan (2012).  
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firms, especially Foxconn, suggests the existence of cracks in the legitimacy of EMS 
industry and Foxconn55. Thus, the adoption of legitimacy theory arguably is a 
reasonable choice. To streamline the discussion on organisational legitimacy and to 
avoid some confusing yet interesting detours56, I will discuss the legitimacy theory 
from four aspects: definitions, classifications, the repair/regain situation57 discussed 
in the theory, and the media agenda setting theory. The inter-connections among four 
aspects are: the media agenda setting theory explains how mass media can trigger the 
legitimacy crisis (create a legitimacy gap) and consequently set up the repair/regain 
scenario, and classifications and definitions help interpret changes in CSRR made in 
this case. 
 
4.3 DEFINITIONS 
Legitimacy 
Just like capital and labour, legitimacy can be considered a resource that firms 
require to survive and grow58. Unlike a line of credit granted by a bank, legitimacy in 
nature is dynamic, elusive and even obscure: the landscape of legitimacy is 
constantly shifting, and land surveyors will unfortunately find that the size of 
legitimacy is so difficult to measure. For a listed firm, the stock exchange in which it 
is listed will release the price of its share in each trading day, but no one can 
explicitly assign a numerical value to the legitimacy of this firm. Comparing 
organisational legitimacy and reputation, Deephouse and Carter (2005, pp. 331-332) 
argued that “a central element of legitimacy, as currently understood, is meeting and 
adhering to the expectations of a social system’s norms, values, rules, and 
meanings”. Thus, legitimacy is the social acceptance due to “adherence to regulative, 
normative, or cognitive norms and expectations”. 
 
                                               
 
55 The evidence indicating the damage on legitimacy of the EMS industry can be found in the annual Supplier Responsibility 
reports issued by Apple Inc. 
56 For example, the theoretical overlapping between the legitimacy theory and other systems-oriented theories can be also an 
important topic. Readers may refer to Gray et al. (1996) and Deegan (2012) for more information.  
57 According to O’Donovan (2002), three cases are proposed in the legitimacy theory – gain, maintenance, and repair/regain. 
Thus, the repair/regain scenario can also be called the third scenario in sequence.  
58 Deegan (2002, p. 293) said that “an organisation’s survival will be threatened if society perceives that the organisation has 
breached its social contract. Where society is not satisfied that the organisation is operating in an acceptable, or legitimate, 
manner, then society will effectively revoke the organisation’s ‘contract’ to continue its operations”. Thus, to some extent, 
legitimacy can be deemed as a resource or an input.  
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Researchers defined legitimacy in different ways. Parsons (1960, second cited in 
Dowling & Pfeffer 1975, p.123) defined legitimacy as “appraisal of action in terms 
of shared or common values in the context of the involvement of the action in the 
social system”. Lindblom (1994, second cited in Deegan 2002, p. 293) viewed it as 
“a condition or status which exists when an entity’s value system is congruent with 
the value system of the larger social system of which the entity is a part”. The two 
definitions above do not support a discussion revealing subtle aspects in legitimation. 
Suchman (1995, p. 574) defined it as “a generalized perception or assumption that 
the actions of an entity are desirable, proper, or appropriate within some socially 
constructed system of norms, values, beliefs, and definitions”. Vergne (2010, pp. 
484-485) defined this concept as “a generalized perception of social acceptance”, 
and a legitimate organisation is the one “whose existence, values, and behaviour 
appear congruent with socially accepted norms”. These two definitions imply that 
legitimacy can be due to an image, rather than concrete action.   
 
According to the above definitions, as a resource, legitimacy cannot be obtained by 
internal production59, and it must be granted by the society in which firms operate. 
Thus, to some extent, legitimacy can be deemed as a constraint on organisations 
(Dowling & Pfeffer, 1975). But this restriction affects organisations differently – the 
restriction depends on the visibility of organisation and on the level of organisational 
dependency on social support. Interactions between firms and the society in which 
they operate suggest that we need to know how to measure “community of concern” 
(Deegan 2002, p. 299). 
 
Legitimation 
Maurer (1971, second cited in Dowling & Pfeffer 1975, p. 123) defined legitimation 
as “the process whereby an organisation justifies to a peer or superordinate system its 
rights to exist, that is to continue to import, transform, and export energy, material, or 
information”. The process or act to achieve legitimacy is called legitimation 
(Lindblom 1994, second cited in Deegan 2002): legitimacy is the ultimate goal of 
and the final product from (successful) legitimation. Some strategies are available for 
                                               
 
59 Deegan (2002, p. 292) pointed out that “organisations are not considered to have any inherent right to resources, or in fact, to 
exist. Organisations exist to the extent that the particular society considers that they are legitimate, and if this is the case, the 
society ‘confers’ upon the organisation the ‘state’ of legitimacy”.  
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legitimation. Investigating actions taken by two NGOs in the US, Elsbach and Sutton 
(1992) mentioned two examples for legitimation: (1) defences of innocence – an 
organisation may claim that it does not endorse illegitimate actions and thus is not 
responsible; (2) justifications – corporate accounts “attempt to minimize or deny the 
undesirable nature of a predicament-creating event” (Schlenker 1980, second cited in 
Elsbach & Sutton 1992, p. 718). Elsbach (1994) provided four strategies as example: 
(1) denials – the account isolates a firm from controversial events; (2) 
acknowledgments – the account either minimises the corporate responsibility for 
events or reduces negative public attitudes towards the events; (3) a reference to 
institutional features – the account is related to three types of moral legitimacy 
mentioned in Suchman (1995), consequential, procedural, and structural; (4) a 
reference to technical characteristics – the account emphasises on “efficiency and 
effectiveness in organisational performance” (p. 66). Bansal and Clelland (2004) also 
listed several methods, such as excuses, concessions, apologies, and denials. 
 
In the legitimation process, firms need to know what the society expects. In the 
legitimacy theory, this set of social expectations is called the social contract: “an 
intangible social agreement or contract between business and society” (O’Donovan 
2002, p. 345). But details of the social contract are quite subjective, because “the 
terms of the social contract cannot be known with any precision, and different 
managers will have different perceptions about the various ‘terms’ of the contract” 
(Deegan 2002, p.293). While firms can do many things in legitimation, disclosure or 
reporting is an important way of legitimation60.  
 
Overall, the discussion on legitimacy and legitimation indicates that legitimation 
implies a two-way interaction between firms and the society in which they operate – 
mass media conveys the perceived social contract or the social contract strongly 
affected by the media to managers, and CSRR delivers corporate response to the 
society back. This bidirectional information flow is not equivalent to stakeholder 
engagement, and the classifications addressed below can explain why. 
 
                                               
 
60 It should be noted that Deegan (2002, p. 296) holds a strong position on the importance of disclosure: “information is 
necessary to change perceptions. Remedial action which is not publicised will not be effective in changing perceptions”.  
 63 
Chapter 4: Theoretical Perspective Underpinning the Thesis: Legitimacy Theory and Media Agenda Setting 
Theory 63 
4.4 CLASSIFICATIONS 
There are two types of classification, one for legitimacy and the other for 
legitimation. This study focuses on the legitimacy classification proposed by 
Suchman (1995) (see Table 6), and the one on legitimation is proposed by Ashforth 
and Gibbs (1990). 
 
The Classification of Legitimacy 
 
Table 6 The Classification on Legitimacy (Suchman, 1995) 
Pragmatic Legitimacy Moral Legitimacy Cognitive Legitimacy 
Exchange Consequential Taken-for-granted 
Influence Procedural Comprehensibility 
Dispositional Structural  
 Personal  
 
Suchman (1995) divided legitimacy into three categories: pragmatic, moral, and 
cognitive. In each category, several sub-categories are provided to discuss further. 
The pragmatic aspect of legitimacy is arguably the most important interpretational 
standpoint to papers relying upon secondary data. Three sub-categories of pragmatic 
legitimacy (i.e. exchange, influence, and dispositional) are discussed in Suchman 
(1995). 
 
In terms of exchange legitimacy, stakeholders grant organisational legitimacy in 
exchange for an advance in their interest promoted by firms, as shareholders hold 
shares to reap potential economic benefits. It emphasises a more short-term decision 
scope. On the other hand, influence legitimacy refers to a condition in which firms 
engage with stakeholders through integrating their opinions into corporate decision-
making process or adjusting standards to follow criteria proposed by stakeholders so 
that engagement will lead stakeholders to see long-term benefits from corporate 
actions, rather than ask for only immediate returns. Thus, it is associated with a form 
of cooperation between firms and stakeholders, rather than the direct exchange 
relationship. Consequently, a long-term decision scope emerges. To some extent, 
influence legitimacy reflects the existence of a meaningful engagement, rather than 
the lack of dialogue between stakeholders and businesses (Cooper & Owen, 2007). 
Thus, influence legitimacy requires a compromise on power so stakeholders can 
meaningfully engage in a corporate decision-making process, rather than being 
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blocked outside of the process. Dispositional legitimacy points out that sometimes 
stakeholders may support a firm simply because of their attitudes towards its image, 
without any exchange for substantive benefit (Suchman, 1995). In other words, a 
firm can gain organisational legitimacy through taking only symbolic action (e.g. 
providing CSRR but doing nothing in action) to minimise resources invested in 
substantive action. Thus, mere disclosure may be enough to make stakeholders 
confer legitimacy upon it. Dispositional legitimacy is frequently used interpretation: 
both exchange and influence legitimacy requires firms to take substantive action to 
please stakeholders and even to transfer some power to them, but dispositional 
legitimacy highlights a short-cut in winning legitimacy – a firm presents its new 
corporate image to persuade stakeholders to grant legitimacy. It can be considered a 
juncture among disclosure, marketing, and public relations61 and is related to 
alternative theories in the literature, such as impression management62 and reputation 
management63. 
 
Except for pragmatic legitimacy, Suchman (1995) asserted moral legitimacy, and its 
four sub-categories are: consequential, procedural, structural, and personal. 
Consequential legitimacy, originating from targets set up by organisations, asks 
legitimacy of targets. In contrast, procedural legitimacy emphasises that firms reach 
targets by “social accepted techniques and procedures” (Suchman 1995, p. 580). 
Structural legitimacy is related to either the existence of symbolic sub-components in 
corporate governance system (e.g. CSR committee or a liaison of CSR affairs) or the 
legitimate function of the organisation (e.g. social enterprise). Personal legitimacy 
applies to senior managers and board members in firms. It should be noted that in the 
literature, some papers report that there are conflicts and disagreement among four 
types of moral legitimacy64.  
 
The third and also final type of legitimacy is cognitive legitimacy, which can be 
divided into taken-for-granted and comprehensibility. Cooper et al. (2011) mentioned 
                                               
 
61 See Clark (2000), Capriotti and Moreno (2007), and Cho et al. (2015).  
62 See Merkl-Davies and Brennan (2007) and Merkl-Davies et al. (2011). 
63 See Gray and Balmer (1998), Bebbington, Larrinaga et al. (2008), Bebbington, Larrinaga-González et al. (2008), and Adams 
(2008).  
64 See O'Dwyer (2002, 2003) and O'Dwyer et al. (2005): managers reflect that their personal legitimacy  (i.e. a commitment to 
CSR)  is not in line with consequential legitimacy  (i.e. shareholder value maximization) set up by organisations they work for.  
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taken-for-granted legitimacy in their article – the role of state in a safety incident 
happening in the UK – although they used another philosophical concept, doxa, to 
interpret their findings. Suchman (1995, p. 581) defined take-for-granted legitimacy: 
“the most subtle and the most powerful source of legitimacy”, because “alternatives 
become unthinkable, challenges become impossible”. It encourages stakeholders to 
demand their rights or mutes them. With respect to comprehensibility legitimacy, 
Suchman (1995, p. 582) pointed out that information delivered through accounts 
should be understood by the audience, and meanings given might be beyond the 
“experienced reality of the audience’s daily life” in some scenarios. 
 
Compared with the comprehensive classification from Suchman (1995), Vergne’s 
(2010) one is much more succinct. Legitimacy can be classified into four categories: 
(1) environmental legitimacy considers the consistency between corporate behaviour 
and environmental-related norms; (2) competitive legitimacy emphasises the 
congruence between action and norms of business competition; (3) accountability 
legitimacy asks firms to follow accountability standards; (4) transactional legitimacy 
demands that “ethical norms preventing abuse of organisational power for personal 
benefit in work-related transactions” (Vergne 2010, p. 487). 
 
The linkage between legitimacy and legitimation is interesting. Different types of 
legitimacy correspond to different ways of legitimation. For example, dispositional 
legitimacy may ask only a gesture, yet influence legitimacy may demand a real 
change in corporate governance. Thus, different categories of legitimacy in fact ask 
different ways of legitimation to achieve. In summary, “organisational legitimacy is 
the outcome of, on the one hand, the process of legitimation enacted by the focal 
organisation, and on the other hand, the actions affecting relevant norms and values 
taken by other groups and organisations” (Dowling & Pfeffer 1975, p. 125). 
 
The Classification of Legitimation: Substantive versus Symbolic 
In terms of the classification on legitimation, Ashforth and Gibbs (1990) proposed 
two types, substantive and symbolic. Substantive legitimation is defined as “real, 
material change in organisational goals, structures, and processes or socially 
institutionalized practices”, and symbolic legitimation is defined: “rather than 
actually change its ways, the organisation might simply portray – or symbolically 
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manage – them so as to appear consistent with social values and expectations” 
(Ashforth & Gibbs 1990, pp. 178 – 180). To understand symbolic legitimation, we 
need to go back to a simple question – what is symbol? 
 
A symbol is “anything, event or phenomenon to which meaning is attributed by 
members in their attempts to comprehend the social fabric within which they are 
enmeshed, and which therefore expresses the character of organisation, stimulates an 
emotional response and conditions actions” (Brown 1994, p. 862). Thus, corporate 
symbols can be products, logos, and rituals. Symbolic acts are “acts to which 
meaning is attributed beyond their substantive impact, and which may be deliberately 
employed in order to direct attention away from certain facts and towards others in 
order to protect sectional interests, gain resources and maintain or restructure 
institutional patterns of power and deference” (Brown 1994, p. 863). Thus, symbolic 
action or legitimation indicates that engagement in CSR activities can be motivated 
by a desire to improve corporate image without making real changes in practice. 
Among many ways of legitimation, Ashforth and Gibbs (1990, p. 181) especially 
mentioned “offering accounts” 65 as a way to legitimate. In the case of “legitimacy 
defence”, the use of disclosure, particularly CSRR, can be interpreted more from a 
symbolic view than from a substantive view – CSR disclosure may be used to show 
that firms embrace “socially acceptable goals while actually pursuing less acceptable 
ones” (Ashforth & Gibbs 1990, p. 180). 
 
4.5 THE REPAIR/REGAIN SCENARIO 
A focus on the repair of organisational legitimacy is warranted by conditions of 
Foxconn in 2010 and 2011. These incidents appeared to attract much media attention 
and indicate that the media coverage on two crises may damage the organisational 
legitimacy of Foxconn66. The role of mass media will be discussed in Section 4.7. 
The corporate-image crises referred to in this thesis can be considered as an example 
                                               
 
65 Accounts are “explanations designed to remove one from a situation that may reflect unfavourably on one’s image or claims 
to legitimacy” (Ashforth & Gibbs 1990, p. 181). Thus, accounts do not mean a proper provision of information to stakeholders 
but imply a way to earn dispositional legitimacy. In their paper, two purposes of offering accounts are: (1) excuses – “attempts 
to deny or minimize one’s responsibility for a given event”; (2) justifications – “attempts to reduce the negative consequences 
of a given event” (p. 181).  
66 During the period between 2010 and 2012, the available news articles, from both the US and China, have reported a large 
amount of negative news on the substandard employment practice adopted by Foxconn, such as dangerous workplace and low 
wages.  
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of legitimacy gap – it “may occur if organisational practices change while society’s 
legitimacy norms stay the same, or organisational practices remain unchanged while 
the legitimacy standards change” (Alakent & Ozer 2014, p. 323). Facing a legitimacy 
gap, a firm has three reactions: (1) “adapting to the environmental pressures dictated 
by an organisation’s audience”; (2) “responding to selective groups that are more 
likely to accept the organisation’s current practices”; (3) “manipulating values and 
belief systems in order to create new legitimating beliefs” (Alakent & Ozer 2014, p. 
323). Dowling and Pfeffer (1975, p. 127) provided a slightly different explanation on 
how a firm copes with a legitimacy gap: (1) it may alter its own behaviours to follow 
social expectations; (2) it may change social expectations so that new definitions of 
legitimacy follow its current behaviours; (3) it may try to become identified with 
“symbols, values, or institutions which have a strong base of social legitimacy”. 
Thus, given difficulties in (re-) shaping social expectations, the firm may either 
change its behaviours (i.e. substantive legitimation) or attach legitimacy symbols 
with it (i.e. symbolic legitimation). Thus, the repair/ regain scenario (i.e. the 
emergence of legitimacy gap) arguably is the most relevant context to interpret 
probable changes in the LPR-CSRR offered by Foxconn. The exposure of incidents 
caused a significant exogenous shock to corporate image and created a legitimacy 
crisis/ gap – “incongruence between a corporation’s actions and social perceptions of 
what these actions should be” (O’Donovan 2002, p. 347). The previous discussion67 
shows that under the case in which organisational legitimacy is in crisis, a firm will 
take action to regain its organisational legitimacy. 
 
According to previous theoretical discussion, methods of legitimation can be grouped 
into symbolic and substantive (Ashforth & Gibbs, 1990). Legitimation includes a 
wide range of probable activities, such as advertisements, donation, investment in 
green technology, and stakeholder engagement68, and across many platforms, such as 
public consultation, focus group, CSRR, and community activities. Thus, CSRR is 
just one out of many possible strategies taken by firms to repair organisational 
                                               
 
67 The contents of the previous three sections argue that organisational legitimacy in nature is not a peripheral matter to firms, 
and the media agenda setting theory addresses that the extensive media coverage on (an) incident(s) reasonably will spur senior 
managers in the firm causing (an) incident(s) to respond to public criticism and to try to repair the legitimacy damage caused by 
criticisms.  
68 See Zeghal and Ahmed (1990). In this paper, two authors listed multiple disclosure channels. Because of the appearance of 
Internet and development of IT technology, researchers, such as Esrock and Leichty (1998, 2000), Williams and Pei (1999), 
Robbins and Stylianou (2003), Coupland (2006), Adams and Frost (2006), and Capriotti and Moreno (2007), have already 
viewed corporate websites as a new channel.  
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legitimacy. However, the literature emphasises that CSRR is a necessary component 
in response to legitimacy gap, because corporate disclosure to the public clearly 
represents the corporate position  and at least to some extent counters negative tones 
in media (Deegan, 2002). Thus, CSR stand-alone and annual reports published by 
EMS providers are collected to explore probable legitimation strategies behind 
CSRR.  
 
In the case of a legitimacy crisis, a firm usually has two ways of response in terms of 
CSRR. The literature suggests that firms tend to disclose more CSR information to 
repair their damaged organisational legitimacy. The argument for rise in disclosure is 
intuitive – extra information may convince stakeholders to believe previous socially 
irresponsible actions have been corrected so that they may re-confer legitimacy. 
Much research, such as Patten (1991, 1992, 2002), Brown and Deegan (1998), 
Deegan et al. (2000), Deegan et al. (2002), Cho and Patten (2007), Islam and Deegan 
(2010), and Deegan and Islam (2014), found changes in CSRR following the more-
disclosure argument in many cases. But there is another possibility: facing the 
appearance of a legitimacy gap, a firm may cut down communication to reduce 
damage to its organisational legitimacy. Few papers, such as Adams et al. (1995), 
Deegan and Rankin (1996, 1999), Rahman Belal (2001), Adams (2004), and De 
Villiers and Van Staden (2006), support this proposition. Although the reduce-in-
disclosure legitimation may be unwise at first glance, the choice of silence actually 
can be a calculated move69. Adams et al. (1995, p. 104) proposed that silence on 
disclosure is reasonable when “firms may not be complying with the legislation, 
since to do so would open them to challenge where it is known that they do not have 
the appropriate policies”. O'Dwyer’s (2002, 2003) work70 also showed that managers 
question the effectiveness of CSRR in repairing organisational legitimacy – 
“corporate social disclosure is often perceived as possessing the potential to 
engender rather than diminish societal scepticism in an environment where public 
pressure is keenly felt by many organisations” (2002, p. 426). In other words, 
                                               
 
69 For most of the detained suspects in an interrogation room, remaining silent can be much better than talking.  
70 Although the two papers do not target at the repair/ regain scenario of legitimacy theory, findings in them still help explain 
the reason behind reduction in disclosure during the period of legitimacy crisis.  
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managers may think that disclosure cannot give them what they want71. Regarding 
insufficient disclosure, O'Dwyer (2002, p. 425) provided an explanation: “rather than 
out-rightly defying environmentalists’ claims (a risky tactic given these groups were 
clearly perceived as having some power), these minimal disclosures appear 
representative of low effort symbolic gestures aimed at demonstrating minimal 
appeasement of these external demands”. Thus, the emergence of a legitimacy gap 
may actually lead firms to cut down disclosure to avoid additional pressure attracted 
by CSRR. Moreover, managers may consider CSRR an ineffective tool to solve the 
crisis so that they either maintain an unchanged level of disclosure or move resources 
from reporting to other perceived (more) effective legitimation ways. 
 
4.6 THE MEDIA AGENDA SETTING THEORY 
The media agenda setting theory is linked with a question, how to measure the 
organisational legitimacy of a firm? Vergne (2010) outlined three methods: (1) the 
level of legitimacy may be tracked via the number of codes of conduct embraced; (2) 
it may be measured through the linkage between the firm and corresponding 
regulatory bodies; (3) it may also be assessed via how the firm is perceived in mass 
media. In the third way of measurement, the media agenda setting theory provides 
theoretical support. The theory is the basis of many key papers, such as Patten (1991, 
1992), Brown and Deegan (1998), Deegan et al. (2000), and Islam and Deegan 
(2010), because it creates a clear linkage between changes in disclosure and 
exogenous shocks to organisational legitimacy. It explains the logic why changes in 
social perceptions (reflected or shaped by changes in the agenda of mass media) are 
related to changes in corresponding CSRR. In the CSRR area, the most important 
paper about media agenda setting theory is arguably Brown and Deegan (1998). 
Their main argument is: mass media shapes people’s opinion on an unobtrusive 
event72, to which people do not have direct experience. Papers published later, such 
as Deegan et al. (2000) and Islam and Deegan (2010), refined this argument: changes 
in attitudes of mass media toward a particular unobtrusive event are used to interpret 
                                               
 
71 This outcome questions the value of legitimacy theory in explaining motivations behind CSRR, just as O'Dwyer (2002, p. 
427) explicitly questioned that “its continued existence may be due to motives that lie outsider legitimacy theory explanations” 
(its means CSRR). However, the discussion is beyond the scope of this thesis. 
72 Obtrusive events are “issues in which people had personal experience”, and unobtrusive events are “issues in which people 
had very little direct personal contact” (Brown & Deegan 1998, p. 25). 
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changes in associated CSRR – changes in the opinion presented in mass media 
precede changes in corresponding CSR disclosure. 
 
The legitimacy theory argues that organisational legitimacy is granted by the society 
so that changes in the attitudes of community toward a firm signal the legitimacy 
status of the firm. Thus, changes in media attitudes may indicate73 in which 
scenario74 a firm is. The research on CSRR normally assumes that if we observe 
most of the news articles adopt negative attitudes toward a firm, the firm may need to 
begin legitimation to repair/regain its legitimacy75. The combination of the media 
agenda setting theory and the legitimacy theory has been applied in some papers, 
such as Brown and Deegan (1998), Deegan et al. (2000), Deegan et al. (2002), Islam 
and Deegan (2008), Islam and Deegan (2008), and Laine (2009). For example, the 
experiment of O’Donovan (2002, p. 361) has clarified the linkage between the level 
of media coverage and the need to legitimate a firm with three indicators: (1) the 
level of disruption that a crisis event caused the public; (2) the level of media 
coverage on the event; (3) the level of influence imposed by the event on corporate 
reputation. 
 
The thesis used symbolic legitimation76 as the basis of interpretation. From the view 
of data availability, reports given by business at best represent symbolic acts, 
because no information extracted from corporate documents can validate or reject 
any claimed actual action. From the view of practice, incidents are unpredictable so 
that shifts in attitudes of media leave firms inadequate time to take substantive 
response, such as the meaningful engagement with workers (Ashforth & Gibbs, 
1990). Thus, in front of unpredictable shocks to legitimacy, a firm may tend to take 
symbolic response to “stop the bleeding” first. Although it may take substantive 
action in the long term, an interpretation based on symbolic legitimation can still be 
appropriate at least in the short term. From the view of social background, the 
                                               
 
73 In fact, the word “indicate” may be not accurate. In obtrusive events (i.e. to which people have direct experience), the media 
passes on the judgement of community. But in unobtrusive events, the attitudes of media may determine the status of 
organisational legitimacy.     
74 In the CSRR literature, scenarios are largely divided into three: gain, maintenance and repair/regain (Ashforth & Gibbs, 
1990; O’Donovan, 2002).  
75 In other words, the firm now faces a legitimacy challenge, experiences a legitimacy crisis or has a legitimacy gap.  
76 If researchers can access to first-hand data, other dimensions of legitimacy may be explored. For example, relying upon 
interviews on Irish managers, O'Dwyer (2002, 2003) and O'Dwyer et al. (2005) found internal conflicts within moral 
legitimacy.   
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prevalence of labour malpractice in developing countries, especially in China, also 
warrants the use of dispositional legitimacy and symbolic legitimation to interpret. 
Because of the relative powerlessness of workers in China, no strong basis can be 
found for substantial legitimation. Suchman (1995) discussed two further related 
ideas – proactive legitimation and reactive one. A firm may conform to the external 
environment on a proactive basis in order to gain or keep organisational legitimacy. 
But the rise of legitimacy gap within a short time period demands reactive 
legitimation to repair/regain its legitimacy. In summary, the thesis used materials 
from business and media to interpret how symbolic and also reactive legitimation can 
win dispositional legitimacy from the society.  
 
In summary, the occurrence of incidents is expected to lead part of attention of mass 
media to the labour practice in the EMS firms, especially Foxconn directly relating to 
two incidents. The value of media agenda setting theory is clear: it gives an argument 
to support a link between media account and organisational legitimacy, and changes 
in media account are associated with changes in corporate disclosure (Bansal & 
Clelland, 2004). According to the media agenda setting theory, the negative attitudes 
reflected in mass media arguably may put the EMS firms, especially Foxconn, in the 
repair/regain scenario. The unpredictable nature of two incidents may encourage the 
use of symbolic legitimation at least in the short term: they may change their 
employee-related disclosure to win dispositional legitimacy to reduce the legitimacy 
gap due to worker suicides and factory explosion. 
 
4.7 JUSTIFICATIONS OF THE THEORIES UNDERPINNING THE RESEARCH 
Some justifications ought to be discussed here. First, why the legitimacy theory is 
used to interpret? In the case of Foxconn, the two incidents may create an obvious 
legitimacy gap. This case can be deemed as a standard repair/regain scenario in the 
context of legitimacy theory. In the case of top five EMS global firms, the criticism 
against Foxconn, the biggest supplier to Apple Inc., quickly transferred to Apple Inc. 
so that Apple Inc. began to launch inspection on many suppliers. In other words, 
after the occurrence of two incidents, other suppliers providing manufacturing 
service to Apple Inc. were also dragged into the repair/regain scenario. For example, 
Apple Inc. invited Fair Labour Association to conduct labour practice inspection on 
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Quanta Computer in 2013. In the case of the whole EMS industry, the exposure of 
crisis events on mass media may cast a light on this previously almost ‘invisible’ 
industry. Even worse for businesses in the EMS industry, problems spotted in 
Foxconn, such as workplace safety, working hours, and compensation, are 
considered plight in the whole industry. Thus, the happening of incidents to some 
extent caused the legitimacy damage not only to Foxconn, but also to other suppliers 
to Apple Inc. and to players in the entire EMS industry. But the legitimacy gap may 
narrow according to the level of relevancy to incidents.  
 
Second, why the view of symbolic legitimation is used? The literature shows that in 
some cases, CSRR does not reflect actual action, a phenomenon that has been 
noticed and discussed in many papers77. In fact, the dissociation between what are 
disclosed by firms and what have been done by them can be lined with organisational 
hypocrisy78. It is defined as “a way of handling conflicts by reflecting them in 
inconsistencies among talk, decisions, and actions” (Cho et al., 2015 p. 81). Perez 
and Robson (1999, p. 389) provided a more detailed definition: “in general terms, 
organisational hypocrisy exhibits itself where there are inconsistencies or disjuncture 
between ‘talk’, decisions and actions often reflecting multiple and perhaps 
contradictory organisational goals or objectives”. In fact, organisational hypocrisy is 
also related to the legitimacy theory – the sign of hypocrisy indicates symbolic 
legitimation, rather than substantive attempts (Cho et al., 2015). Concerns on 
organisational hypocrisy in CSR lead us to address legitimation from a symbolic 
view, instead of a substantive view. Except for organisational hypocrisy highlighted 
in the literature, the focus on symbolic legitimation has another reason. The 
occurrence of incidents is unpredictable in nature so that substantial actions cannot 
be taken because of lack of response time. On the contrary, in front of completely 
unexpected shocks to legitimacy, a firm arguably tends to use symbolic legitimation 
first.  
 
                                               
 
77 The relevant discussion can be found in section 3.5. Readers may refer to Owen et al., (1997), Laufer (2003), Hamann and 
Kapelus (2004), van Staden et al. (2011), Cho et al. (2012), and Cho et al. (2015). 
78 Following the discussion in section 3.5, we can extend it in the view of interpretation. In legitimation, CSRR and CSR action 
can be deemed as two independent tools, rather than a necessary combination. From the interpretational perspective, the 
dissociation grants interpretation on CSRR an independent status, rather than a subsidiary role of interpretation on CSR action. 
In other words, people can interpret CSRR without any information on CSR action that CSRR claims to report.   
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Third, why the view of dispositional legitimacy is adopted? From the pragmatic 
perspective, materials on hand do not support an interpretation based on moral or 
cognitive legitimacy. Moreover, the theoretical link between symbolic legitimation 
and dispositional legitimacy also gives a logical support for the use of dispositional 
legitimacy. Five research questions based on the above argument are restated below. 
 
Research Questions 
1. To what extent and with what type of attitude the mass media covered on the 
EMS industry and on the EMS firm directly involved in the two incidents? 
2. How the amount of LPR-CSRR by EMS firms changed before and after the 
media coverage on the two incidents between 2008 and 2013? 
3. Which labour-practice-related themes were covered in LPR-CSRR provided 
by these EMS firms between 2008 and 2013? 
4. How the LPR-CSRR published by these EMS providers was delivered (e.g. 
type and format) between 2008 and 2013? 
5. How much and in what ways LPR-CSRR was delivered through corporate 
websites? 
 
4.8 CHAPTER CONCLUSION  
This chapter introduced the key concepts of and main arguments in the legitimacy 
theory and media agenda setting theory. Dispositional legitimacy and symbolic 
legitimation were chosen to be the interpretation basis in this thesis. The theoretical 
discussion clarifies how to interpret coding results and restates research questions. 
The next chapter will explain the methods used to code LPR-CSRR issued by the 
EMS providers in sample and newspaper articles relevant to Foxconn and EMS 
sector. 
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5.1 CHAPTER INTRODUCTION 
The research aim is to investigate how organisations managed their legitimacy 
through CSR disclosure, after corporate-image crises that were exposed and 
amplified via mass media, and how the crises affected CSRR practiced by peer 
organisations. Since both employee-related disclosure offered by EMS firms and 
newspaper articles are narratives, content analysis arguably is an adequate method to 
answer the five research questions proposed. Thus, it is critical to develop high-
quality coding manuals for each type of materials. This chapter will introduce 
concepts in relation to coding and discuss in detail how coding categories and 
instructions are created. Moreover, it will reflect how newspaper articles, a sample of 
mass media, are coded and how results are converted into Janis-Fadner coefficient. 
Lastly, reliability testing on the coding instruction for CSR stand-alone report is also 
reported. 
 
5.2 BACKGROUND OF CONTENT ANALYSIS 
Research questions lead us to discuss which methods are best to answer them. In 
terms of sources of documents, two are accessed: newspapers and corporate reports. 
In an ideal situation, other types of documents, such as court records and reports 
from NGOs, can be included. However, because no legal charges have been brought 
against the claimed labour malpractice in Foxconn and no official investigation, even 
if there is one, has been disclosed, publicly available secondary data are limited to 
corporate reports and mass media. Because newspaper articles and CSRR are almost 
narratives, content analysis is a good method to process text79.  
 
Content analysis, a method defined by Bowen (2009, p. 32) as “the process of 
organizing information into categories related to the central questions of the 
                                               
 
79 In fact, content analysis has been used in much CSRR research, such as Deegan and Rankin (1996), Gamble et al. (1996), 
Brown and Deegan (1998), Williams (1999), Williams and Pei (1999), Purushothaman et al. (2000), Newsona and Deegan 
(2002), and Guthrie et al. (2008).  
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research”, can be used to code text. After the brief on background, content analysis 
on newspaper articles will be explained first, the analysis on corporate reports will be 
discussed second, the analysis on corporate websites will be illustrated third, and the 
development process of coding manuals and reliability testing will be presented in 
the final part. Readers should be aware that contents in this chapter cannot replace 
textbooks of content analysis, and more information can be found in Krippendorff 
(2013). From a broader aspect, the term content analysis collectively represents 
several slightly different methods to code text. This section explains what content 
analysis is and what advantages and disadvantages of this method are. The contents 
in here are applicable to all three types of text. 
 
Content analysis can be defined at different levels. At the broadest level, 
Krippendorff (2013, p. 24) defined it as “a research technique for making replicable 
and valid inferences from texts (or other meaningful mater) to the contexts of their 
use”, a definition encompassing empirical /quantitative and qualitative /hermeneutic 
threads. Guthrie, Petty, Yongvanich, and Ricceri (2004, p. 287) emphasised how to 
apply this method: “it involves codifying qualitative and quantitative information 
into pre-defined categories in order to derive patterns in the presentation and 
reporting of information”. At the operational level, United States General 
Accounting Office Program Evaluation Methodology Division (1996, p. 6) proposed 
that content analysis is “a systematic research method for analysing textual 
information in a standardized way that allows evaluators to make inference about 
that information……‘a central idea in content analysis is that the many words of the 
text are classified into much fewer content categories’ (Weber 1990 p. 12)”. From 
the aspect of quantitative strand, Bos and Tarnai (1999, p. 662) stated that “content 
analysis research in the area of quantitative evaluation was basically limited to 
assigning content to specific categories and counting frequencies with the aim of 
describing the manifest content”. 
 
United States General Accounting Office Program Evaluation Methodology Division 
(1996, p. 9) listed several advantages: (1) this method is unobtrusive; (2) “it can deal 
with large volumes of material”; (3) “it is systematic”; (4) “it can corroborate other 
evaluation methods”. With respect to disadvantages of content analysis, it is time-
consuming, demanding a large amount of human resources to process (United States 
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General Accounting Office Program Evaluation Methodology Division, 1996). 
Moreover, it has a certain level of subjectivity80. Finally, it unduly emphasises the 
amount of disclosure81 (Krippendorff, 2013). The next section will introduce content 
analysis used in this thesis one by one.  
 
5.3 CONTENT ANALYSIS ON NEWSPAPER ARTICLES (MEDIA ACCOUNT) 
To lay a foundation for interpreting changes in CSRR, we need to have a “meter” or 
indicator on organisational legitimacy. The attitudes towards a firm reflected in mass 
media, especially newspapers and TV networks, have been considered an indicator 
for organisational legitimacy of the firm (Brown & Deegan, 1998). Thus, a way to 
gauge changes in public attitudes in newspapers82 is necessary for the CSRR 
research using the legitimacy theory. How to assess attitudes behind each newspaper 
article is a very practical question. In this thesis, the set of criteria adopted comes 
from Brown and Deegan (1998, p. 28), who defined the attitudes of newspaper 
articles: (1) negative or unfavourable – it contains information about corporate 
activities which suggests them detrimental to labour rights; (2) positive or favourable 
– it has information about corporate activities which suggests them beneficial to 
labour rights; (3) neutral – it contains non-directional information. 
 
Following the method practice adopted in Deephouse and Carter (2005) and Vergne 
(2010), I used newspaper articles as a sample for media account. Reasons for this 
choice are: (1) newspapers are perceived as having a stronger effect than TV on 
affecting public opinions towards local issues; (2) recall can be stronger from 
newspaper articles; (3) information from newspapers is considered more reliable than 
from other sources of media. According to Islam and Deegan (2010), several nuances 
need to be addressed in relation to media account. First, there may be a time lag 
between media coverage on an event and the corresponding public agenda – changes 
in media account arguably precede changes in corporate account. Second, the 
relationship between a firm and the industry to which it belongs is another subtle 
                                               
 
80 The concern for subjectivity has been expressed in several papers, such as United States  General Accounting Office Program 
Evaluation Methodology Division (1996), Bos and Tarnai (1999), Milne and Adler (1999), Guthrie et al., (2004), and Guthrie 
and Abeysekera (2006).  
81 This feature has been reflected in Unerman (2000), Guthrie et al. (2004), and Guthrie and Abeysekera (2006). 
82 Public attitudes may be determined by different media, such as TV networks, radio, advertisements, and newspapers. A focus 
on articles published on newspapers is a pragmatic solution based on the availability of database and the backup of literature.  
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point: both Foxconn to which the two negative events are directly related and the 
EMS industry to which Foxconn belongs are searched in newspaper articles. Third, 
do researchers code all relevant articles or only negative media coverage? The Janis-
Fadner coefficient (Janis and Fadner 1943) avoids this issue by taking into account 
articles with different attitudes. Lastly, in the context of globalisation, the balance 
between local and global media is of concern. Both Chinese and English newspapers 
are accessed through different databases so that to some extent this thesis takes into 
account both local and global media83. 
 
In terms of database, Dow Jones Factiva (E)84 and National Library of China (C)85 
have been accessed to retrieve relevant newspaper articles. A time period between 
2007 and 2013 is selected to take into account the possible time lag (Deegan et al., 
2002) between changes in corresponding LPR-CSRR and the occurrence of two 
incidents. Each newspaper article spotted is read to determine its attitudes. E 
database gives an access to English newspapers, such as Los Angeles Times and 
Wall Street Journal, and C database provides an access to Chinese newspapers, such 
as Southern Metropolitan Daily and China Daily. At the first step, key words 
‘electronics manufacturing services’ are used to search for all relevant newspaper 
articles in relation to the whole industry, and both E and C databases are combed 
through. At the second step, the key word input is ‘Foxconn’86 to search all relevant 
newspaper articles in relation to the firm, and both E and C databases are accessed. 
The overall objective is to collect articles discussing labour practice regarding 
Foxconn or/and the entire EMS industry.  
 
A limited scope of review on newspaper articles may negatively affect and even 
harm the completeness of study, yet the strain on resources and time asks for a 
compromise to a certain extent. Although the above limits on newspaper articles 
narrow down the scope of textual material, they are necessary and arguably will not 
significantly distort results. First, the research scope has already been limited to a 
                                               
 
83 I acknowledge that English newspapers may not accurately represent global media in many topics. For example, compared 
with the US newspapers, Russian newspapers may hold quite different attitudes towards the Iraq war.    
84 E represents English newspapers.  
85 C represents Chinese newspapers.  
86 The researcher also searched names of other EMS firms, Pegatron, Flextronics, Compal Electronics and Quanta Computer, to 
retrieve newspaper articles relevant to these four EMS firms. But the number of newspaper articles about these four EMS firms 
between 2007 and 2013 is quite low. Thus, in this thesis, we focus on results relevant to Foxconn and the whole EMS industry   
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specific country, China, rather than a broader perspective. Thus, a review on articles 
published in Chinese newspapers can provide a reasonable indicator for changes in 
organisational legitimacy – the legitimacy from the local community in which a 
manufacturer resides. Second, a review of English newspapers can provide a picture 
about how attitudes of mass media changed in countries where many end customers 
live. 
 
Although the EMS industry is largely “invisible” to the end customers, it still is part 
of the global logistics chain. Thus, two steps of search in E and C can present a more 
complete picture regarding changes in attitudes of mass media towards Foxconn and 
the entire industry to which Foxconn belongs. For the EMS industry, because its 
clients hold many famous brands, such as Microsoft, Dell, and Apple, in western 
countries, the transmission effect87 may be more tangible. 
 
A recording unit is defined as the evaluation of Foxconn or EMS industry in a single 
article in terms of legitimacy. An article may be rated as endorsing, questioning, 
neutral or irrelevant. The Janis-Fadner coefficient (i.e. the J-F coefficient) was 
created by Irving Janis and Raymond Fadner to measure the degree of imbalance – 
“the extent to which favourable, neutral, an unfavourable treatment is accorded to the 
topic or symbol under analysis” (Janis & Fadner 1943, p. 107). This coefficient can 
be used to process many types of communication. In the thesis, the J-F coefficient 
will analyse results based on newspaper articles – in Janis and Fadner (1943), 
newspaper articles are called functional groups of sentences. The prior work, such as 
Clarkson et al. (2008) and Cho et al. (2012), uses the J-F coefficient to standardise 
changes in media attitude88. The range of coefficient falls between one and minus 
one: one represents positive coverage in mass media and minus one represents 
negative coverage. The formula of J-F coefficient in Clarkson et al. (2008, p. 315) is 
presented below. The J-F coefficient is used to process articles extracted from both E 
and C.  
 
                                               
 
87 The transmission effect is: the coverage of mass media on labour practice in the EMS industry may convert to the pressure on 
famous IT companies in western countries, and the public/ external pressure may move up from the chain of logistics to the 
EMS firms involved.    
88 The J-F coefficient can be deemed as a way to standardize perceived changes in legitimacy.  
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 : The number of favourable/ positive news; 
 : The number of unfavourable/ negative news; 
; 
The neutral news ( ) will not be counted. 
 
Table 7 details newspaper articles coded in the thesis. The number of articles 
regarding Foxconn is listed in two columns, Chinese and English newspapers. The 
number of articles in relation to the EMS industry is also listed in two columns, 
Chinese and English newspapers. 
 
Table 7 Number of Newspaper Articles Coded 
 Foxconn EMS 
 E C E C 
The number of favourable articles 61 86 3 46 
The number of unfavourable articles 103 344 7 85 
The number of neutral articles 99 43 27 62 
The number of relevant articles 977 1,012 81 101 
 
5.4 CONTENT ANALYSIS ON CORPORATE REPORTS (CORPORATE 
ACCOUNT) 
Corporate reports coded in this research include annual reports and CSR stand-alone 
reports issued by the biggest five EMS global firms, listed in Wang (2014), in terms 
of annual revenue. All reports are directly downloaded from corporate websites. The 
first publicly-available CSR stand-alone reports are collected, and annual reports are 
coded matching to the period of employee-related disclosure. Details of corporate 
reports that were coded in this thesis are in Table 8.   
Table 8 Corporate Reports Processed  
 Years 
 Annual Reports CSR Stand-alone Reports 
Foxconn 2008 – 2013* 2008 – 2013 
Flextronics 2008 – 2013 2009, 2011, and 2013 
Pegatron 2008 – 2013 2010 – 2013 
Quanta Computer 2008 – 2013* 2009 – 2013 
Compal Electronics 2009 – 2013* 2009 – 2013 
* means that reports are available only in the version of traditional Chinese. 
 
A document is “physically separable, minimally sized, and self-contained textual 
information” (United States General Accounting Office Program Evaluation 
Methodology Division 1996, p. 24). According to this definition, stand-alone CSR 
report and annual report are documents. But there are many debates around which 
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materials should be included in CSRR research. For example, Zeghal and Ahmed 
(1990) argued that except for traditional reports, other CSR disclosure media should 
be included, such as newspaper and TV advertisement, because these communication 
vehicles can be timely deployed in a more flexible way. In the paper, Zeghal and 
Ahmed (1990, p. 51) recorded that brochures played a significant role in the 
dissemination of CSR information in 1981 and 1982, and emphasised that “the 
description provided by the annual reports …… may not be complete”. Moreover, 
Unerman (2000) used the CSR disclosure of Shell as an example to illustrate that 
changes in its annual report do not correspond to changes in other regularly disclosed 
paperwork. Thus, CSRR research adopting only annual reports may produce results 
of limited value. 
 
The limit on research resources and the demand for a broader range of materials 
requires a balanced and pragmatic solution in determining which CSR materials will 
be coded. The thesis coded stand-alone CSR reports, annual reports, and corporate 
websites. This choice follows much prior work on CSRR, such as Gamble et al. 
(1996), Deegan et al. (2000), O’Donovan (2002), Capriotti and Moreno (2007), and 
Islam and McPhail (2011). Moreover, from the pragmatic perspective, “a limit must 
be set to the range of documents included in any research study” (Unerman 2000, p. 
671). The package of annual report, stand-alone CSR report, and website presumably 
is closer to the information package to which most stakeholders can access. Finally, 
Guthrie et al. (2004) and Guthrie and Abeysekera (2006) assert that an annual report 
is the main communication channel for three reasons: corporate editorial control over 
content, ample previous CSRR studies, and a regular publication schedule. Coding 
unit and categories will be addressed in the next paragraphs. The content analysis on 
website will be discussed in an independent section. 
 
Unit of Analysis89 
United States General Accounting Office Program Evaluation Methodology Division 
(1996, p. 24) defined the recording unit as “the portion of text to which evaluators 
apply a category label”. Krippendorff (2013, pp. 105-110) further divided unit of 
analysis into physical, syntactical, categorical, propositional and thematic 
                                               
 
89 Unit of analysis can be used interchangeably with recording unit.  
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distinctions, and preferred a syntactical unit over other distinctions: (1) it is deemed 
as “‘natural’ relative to the grammar of the medium of the data”; (2) it is more 
“efficient and reliable”. In the literature, different units of analysis are adopted. For 
example, Gray et al. (1995b) used proportion of paragraph as the unit of analysis. In 
the thesis, the sentence90 is adopted as the recoding unit for several reasons91. This 
choice has been adopted by some prior work, such as Deegan et al. (2000). 
Moreover, different authors propose their arguments to support the use of the 
sentence as recoding unit: (1) Gray et al. (1995b, p. 84) mentioned that “sentences 
are to be preferred if one is seeking to infer meaning”; (2) United States General 
Accounting Office Program Evaluation Methodology Division (1996) considered 
that the sentence is useful in structured material, and boundaries of sentence are clear 
and unambiguous; (3) Milne and Adler (1999, p. 243) asserted that “using sentences 
for both coding and measurement seems likely, therefore, to provide complete, 
reliable and meaningful data for further analysis”; (4) Unerman (2000, pp. 674-675) 
considered that sentences “can be counted with more accuracy than words”, “are 
used to convey meaning whereas discerning the meaning of individual words in 
isolation is problematic”, and best serve “understanding of the meaning of each CSR 
disclosure”. 
 
Coding, Categorisation, and Categories 
Definitions on the quantitative thread of content analysis have highlighted the 
importance of a pre-determined set of categories. Coding is succinctly defined as “to 
mark recording units” (United States General Accounting Office Program Evaluation 
Methodology Division 1996, p. 30). It can also be defined as “the process of 
mapping a given set of descriptively unknown but distinct phenomena into 
descriptive categories, scaling, measuring, or assigning the mutually exclusive values 
of a variable pertaining to a research question to any kind of observations” 
(Krippendorff 2013, p. 275). The goal of categorisation is to “distinguish one subject, 
thing, or event from others by putting them each and severally into a limited number 
of categories” (United States General Accounting Office Program Evaluation 
                                               
 
90 Sentence is defined as “strings of words that begin with a capital letter and end with a period” (Krippendorff 2013, p. 105). 
91 But the adoption of sentence as recoding unit is not a perfect choice (Unerman, 2000). First, it omits a possible scenario in 
which different numbers of sentence can deliver the same message in a similar amount of space. Second, it does not take into 
account photograph and caption in material. Third, “character, word, sentence or paragraph count ignores differences in 
typeface size” (Unerman 2000, p. 676). 
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Methodology Division 1996, p. 26). Categories adopted in this thesis are nominal, 
and each unit is coded into the best matched corresponding category. The set of 
categories adopted in the thesis contains two groups, one focusing on what has been 
reported (i.e. the amount of disclosure)92 and the other targeting at how information 
is delivered (e.g. format, attitudes, and location)93. Although prior work, such as 
Gray et al. (1995b), has coded CSRR from a full-scale perspective, a list of coding 
categories specifically designed to LPR-CSRR does not exist in the literature (see 
Chapter 3). In the literature, a set of comprehensive coding categories, such as the 
one created by Gray et al. (1995b), has been used to process LPR-CSRR, however a 
specifically designed manual on this area still contributes a significant value to the 
literature for two reasons: (1) an updated list of categories will capture previously 
unknown /omitted yet now emerging employee-related issues; (2) a set of full-scale 
coding categories may fail to dedicate enough attention to specific labour practice 
issues. Thus, this thesis developed a set of coding categories according to 
information provided by leading institutions in the CSRR area, especially labour 
practice. The first group of categories is synthesised from the documents listed in 
Table 9.   
 
Table 9 Documents Synthesised for the First Set of Coding Categories 
Abbreviations Institutions Documents Issued  
UN United Nations  UN Compact – The Labour Principles of the United 
Nations Global Compact: A Guide for Business  
ILO International Labour 
Organisation  
ILO Conventions 
Rules of the Game: A Brief Introduction to 
International Labour Standards 
EICC Electronic Industry 
Citizenship Coalition  
Code of Conduct 
FLA Fair Labour Association  Workplace Code of Conduct 
Fair Labour Principles 
GRI Global Reporting Initiative  Reporting Principles and Standard Disclosures (4th 
version) 
Implementation Manual (4th version) 
SA Social Accountability 
International 
SA8000 
 
It should be noted that the above documents to a greater extent are overlapping. The 
first set of categories is mainly based on files issued by GRI and by ILO. Because the 
                                               
 
92 The first group mainly considers the amount of disclosure and falls within the standard quantitative content analysis.  
93 The second group complements and extends coding categories of the first group so that a more complete picture of LPR-
CSRR can be presented. In the second group, five additional sub-groups of coding categories are used to enrich findings from 
the first group.   
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list created is strictly based on the above documents, it is reasonable to hold that it to 
a greater extent covers all prevalent labour practice issues94. Compared with the GRI 
guideline, this set of categories contains certain topics that are not addressed in the 
GRI guideline, including freedom of association, collective bargaining, forced 
labour, child labour, employment policy, employment promotion and working time. 
Thus, this set of topics to a greater extent is a reasonable benchmark to assess 
whether LPR-CSRR published by EMS providers covers major concerns. Details of 
coding categories from the first thread can be found in Table 10. In fact, the set of 
categories used in the first thread reflects a way much closer to quantitative analysis. 
A main concern about quantitative-content analysis is the omission of disclosure 
quality, the problem that will be to some extent addressed in the second group. 
 
Table 10 The Set of Coding Categories – the First Group 
Codes Themes 
T1 Freedom of association 
T2 Collective bargaining 
T3 Forced labour 
T4 Child labour 
T5 Equality of opportunity and treatment 
T6 Employment policy 
T7 Employment promotion 
T8 Vocational guidance and training 
T9 Employment security 
T10 Wages 
T11 Working time 
T12 Occupational safety and health 
T13 Maternity protection 
T14 Supplier Assessment for Labour Practices 
T15 Other 
 
In the methodological literature, some research, such as Beretta and Bozzolan (2004, 
2008) and Michelon, Pilonato, and Ricceri (2014), attempts to introduce the quality 
of disclosure into analytical scope. Whether their measurement on quality is adequate 
is still uncertain, new dimensions on data analysis can not only show what firms 
reported between 2008 and 2013 but also better present how they reported. Thus, the 
second group of categories better reflects the richness of CSR information – “the 
extent to which information helps users appreciate the social and environmental 
                                               
 
94 Concerns around GRI have attracted some attention in the literature. Readers may refer to Adams (2004), Moneva, Archel, 
and Correa (2006) and Brown, de Jong, and Levy (2009) for additional information.  
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impact of corporate activities and infer management approach to CSR” (Michelon et 
al., 2014, p. 7).  
 
The second group of categories contains multiple dimensions. First, the type of 
disclosure is divided into monetary, quantitative, and qualitative, and photos and 
pictures are excluded 95 (Newsona & Deegan, 2002). Second, the attitude of each 
sentence is classified into neutral, bad and good96 (Gray et al., 1995a, 1995b). Third, 
the location of each sentence is also recorded: paragraph, footnote/endnote or caption 
(Gray et al., 1995a, 1995b). Except for the above three categories, time orientation 
and managerial orientation are also included. In Beretta and Bozzolan (2008), time 
orientation is divided along the timeline from past/historical, presence to 
future/forward looking. In Beretta and Bozzolan (2004) and Michelon et al. (2014), 
managerial orientation is separated into three groups: vision, goals and objectives, 
management approach, and results of actions. Table 11 below presents details of 
categories in the second group. Although the second group of categories attempts to 
reflect certain dimensions of information quality, it is an extension of quantitative-
content analysis because it is unweighted. Beretta and Bozzolan (2008, p. 337) 
highlighted: “unweighted indices, by construction, can only measure the quantity of 
disclosure”. 
 
Table 11 The Set of Coding Categories – the Second Group 
Type Attitudes Location Time Orientation Managerial Orientation 
monetary neutral paragraph past/historical vision, goals and objectives 
quantitative good footnote/endnote presence management approach 
qualitative bad caption future/forward results of actions 
   Non-time specific  
 
5.5 CONTENT ANALYSIS OF ONLINE CSRR (CORPORATE ACCOUNT) 
Compared with traditional reporting channels, corporate websites have emerged as a 
new reporting channel with the development of technology. Among these new 
mediums, websites have been widely used, jumping from only one in 1991 to over 
                                               
 
95 How to analyse photo and picture used in corporate reports is a difficult question, because this analysis demands too many 
resources and can be too objective. Readers may refer to McKinstry (1996), Preston, Wright, and Young (1996), and Davison 
(2002) for more information.  
96 (1) neutral news – CSR information whose credit/discredit to the firm is not obvious; (2) good news – CSR information 
“which includes specific details where these details have a creditable……reflection on” the firm, “any statements which reflect 
credit on the company” or “upbeat analysis/discussion/statements”; (3) bad news – “any statement which reflects/might reflect 
discredit on the company” (Gray et al., 1995a, p. 99). 
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0.96 billion in 201497. Indeed, more and more firms began to upload CSR 
information, such as corporate statements, short reports on certain topics, and even 
video clips, to their websites. Thus, a review on LPR-CSRR disclosed on a website 
not only takes into account disclosure via a new communication channel but also 
supplements results extracted from reports. 
 
Among the research across different mediums, Zeghal and Ahmed (1990) are the 
pioneers. They conducted a survey on 16 Canadian firms from two sectors about 
their CSR disclosure through different channels, such as annual report, advertisement 
and brochure. Because the data were extracted in 1981 and 1982, they did not 
include corporate websites in the list of communication channels. Their findings 
showed that advertisement and brochures played significant roles in dissemination of 
CSR information. While communication methods have changed dramatically during 
the last two decades, Zeghal and Ahmed’s survey (1990) is still very valuable: it 
reflects how CSR information is presented through different mediums, not limited to 
traditional reports, and emphasises that the omission of non-report channels 
unavoidably negatively affects the reliability of results. Zeghal and Ahmed (1990, p. 
51) warned that “the description provided by the annual reports of social information 
disclosure by a company may not be complete”. 
 
The warning mentioned by Zeghal and Ahmed (1990) to some extent motivates 
further research on the use of websites in CSRR, such as Esrock and Leichty (1998, 
2000), Williams and Pei (1999), Robbins and Stylianou (2003), Adams and Frost 
(2006), and Capriotti and Moreno (2007). Although papers in this thread have 
different focuses, they mainly focus on two issues: (1) why CSR disclosure is 
provided on a website; (2) how CSR disclosure is integrated with a website. 
 
Using the data in 1997, Esrock and Leichty (1998) explored CSR information on 
corporate websites and encompassed the two questions, why and how. Investigating 
the website design, two authors argued that CSRR has been used to present self or 
image at the same time as expressing corporate position on CSR issues. They listed 
three motives behind online CSRR: (1) moral rectitude – “to identify and then 
                                               
 
97 The data can be found in http://www.internetlivestats.com/total-number-of-websites, and access date is 04/04/2016. 
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implement the one morally correct solution to a problem”; (2) image building – “to 
publicly trumpet the organisation’s good deeds and usually reflect management’s 
agenda”; (3) public consultation – “systematic monitoring and identification of the 
interests of various publics” (p. 307). The motivations not only can be applied to 
interpret why CSRR is given through a website but also can be used to argue why it 
is disclosed in annual reports and stand-alone CSR reports. One of the contributions 
made by them is to introduce a systematic way to view how CSRR is incorporated 
into a website. First, online CSR disclosure can be presented in different formats, 
such as press release, report, and URL. Second, online CSR information can be put 
in different places, such as home page and separated pages. Third, the existence of 
interactive design – whether disclosure is a one-way or two-way communication – is 
also taken into account. To a certain extent, Esrock and Leichty’s (1998) study 
confirms what has been found in other communication channels. Results from the 
sample suggest that online CSRR serves the purpose of advertisement, rather than 
satisfies the moral requirement or the need for stakeholder engagement.  
 
In the main track of CSRR study, Williams and Pei (1999) examined CSRR on both 
annual report and website across four countries. Although they did not tell to what 
extent information disclosed on two media is overlapping, they indeed showed that 
as a communication channel, website plays an important role in CSRR. Thus, their 
paper to some extent confirms the value of study on online CSRR.  
 
Esrock and Leichty (2000) extended their research in 1998 to consider how a website 
interacts with users. In other words, they switched the original attention on why CSR 
information is disclosed through a website to a new focus on how online CSRR can 
be used. To a certain extent, their findings show that a website is built for financial 
investors, rather than other stakeholders. Thus, the paper arguably clarified who uses 
online CSRR.   
 
To a greater extent, Adams and Frost (2006) further developed Esrock and Leichty’s 
(1998, 2000) studies and enriched research on this topic. They conducted a 
longitudinal study spanning from 2000 to 2003, a research design including not only 
a snapshot but also changes across time and to a certain extent being a breakthrough 
compared with previous cross-sectional studies. Results from this longitudinal study 
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are largely in line with one from the prior work: (1) the target user of online CSRR is 
financial investor; (2) the website design in relation to CSRR excludes the possibility 
of two-way communication; (3) contents of online CSRR to a greater extent repeat 
what have been reported in annual reports. 
 
Capriotti and Moreno (2007) explored the link between the use of interactive web 
design and the purpose of online CSRR. The interactive feature of online CSRR or 
the use of two-way communication in online CSRR has been divided into two 
groups: (1) expositive or non-interactive feature – “those that allow the dissemination 
of information, with the visitor eminently passive and receptive”;  (2) interactive 
feature – “those that permit information to be obtained through active interaction, 
with a mainly active and participative visitor” (Capriotti & Moreno 2007, p. 86). 
Moreover, how a two-way communication can be realised is also explained: 
feedback can be received through general email, specific email attached with CSR 
issues, and other methods. They argued that because of the lack of interactive 
features in web design, online CSR disclosure is still used for self-presentation or 
image maintenance, although more websites have introduced some interactions 
compared with the situation reported by Esrock and Leichty (1998).  
 
In conclusion, the above brief review on prior work supports that attention to online 
CSRR is not a fruitless exercise, and websites have been used as an important 
disclosure channel98. Moreover, the literature on this thread seems to omit to review 
what exactly has been disclosed on online CSRR. Therefore, a review on the online 
LPR-CSRR provided by the top five EMS providers can not only improve the 
comprehensibility of results but also contribute to the research on online CSRR. 
 
Because of the limit on data, a snapshot on the five websites99 is conducted. Two 
major coding components are adopted. First, the content of CSR information on 
websites will be coded based on the same set of themes used in coding corporate 
reports. Second, how the CSR disclosure is integrated into a website will be explored 
                                               
 
98 Adams and Frost (2006, p. 276) emphasised: “there has been increasing interest in the use of the web as more than an 
alternative to hard copy reporting…….recent research highlighting the importance of the corporate web site as a means of 
disseminating sustainability information”. 
99 English-version websites are accessed.  
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from four aspects: format, type, feedback, and navigation. Therefore, the research 
design is in line with the one used in the literature. The summary of coding 
categories can be found in Table 12.  
 
Table 12 The Set of Coding Categories – Online CSRR 
Thematic Format Type Feedback Navigation 
Freedom of 
association 
Animation Press release General email Search engine 
Collective 
bargaining 
Photos Reports Specific email Site or map or 
index 
Forced labour Graphics Hyperlinks to 
outside 
resources 
Others, such as 
questionnaires, chats, 
forums, blogs. 
Hyperlinks on 
the home page 
Child labour Sound Letters or 
special 
statements 
 
Equality of 
opportunity and 
treatment 
Video Brochure 
reprints 
Employment policy Written 
text 
Speech reprints 
Employment 
promotion 
Fixed 
images 
 
Vocational guidance 
and training 
  
Employment 
security 
Wages 
Working time 
Occupational safety 
and health 
Maternity protection 
Supplier Assessment 
for Labour Practices 
Other     
 
5.6 CODING MANUAL DEVELOPMENT AND RELIABILITY TEST 
Before an explanation on reliability testing, the creation of the coding manual is 
described. The development of the coding manual contains four steps, preparation, 
the first round, the second round, and the third round of revision. To keep this section 
succinct, I have put some materials in the appendix so that readers may refer to the 
corresponding appendix for additional information100. The entire development 
process follows the example set in Milne and Adler (1999). Details of steps referred 
in following sections can be found in Appendix C and D.  
 
                                               
 
100 Details of coders can be found in the Appendix A, and the coding manuals can be found in Appendix B, C, and D.  
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Preparation  
Two things have been done at the stage of preparation. First, although the initial set 
of coding categories synthesised from existing documents contains up to 14 
categories (see Table 10), the 15th category – other – has been added to capture any 
possible LPR-CSRR omitted by the initial set of categories. Second, five coders are 
recruited from different faculties, such as business and engineering, in a university 
where the researcher studies (see information listed in the appendix). The recruitment 
is based on Krippendorff’s (2013, pp. 128-129) coder qualifications: cognitive 
abilities, background, and frequency. University students “understand these rules and 
apply them consistently” and “occur with sufficient frequency within the population 
of potential coders”, and their educational background is “clear and communicable”. 
In the introduction session, the researcher explained the background of CSRR and 
common topics pertaining to labour rights, selected three among five to code CSR 
stand-alone reports from Foxconn for the first session of coding manual 
development, and emphasised rules of coding: every coding practice must be 
independently finished, and inter-coder communication is not allowed.  
 
The First Round of Revision 
The coders mentioned three problems in the first feedback session. First, the 
relationship between unit of analysis and coding categories is reviewed. The initial 
version of coding manual asks coder to assign only one category to each unit in the 
5th step. In other words, the prototype does not allow the existence of overlap: a unit 
could be assigned to one and only one category, a restricted one-to-one relationship. 
But the coders reflected that overlap is unavoidable for two reasons: (1) a unit, 
especially a compound sentence, sometimes encompasses information about more 
than one category; (2) in some cases, a unit can be interpreted in a way that it 
delivers information about more than one category. The solution to the first problem 
is to allow to coders assign more than one category to each unit of analysis – the 
original one-to-one relationship has been changed to a one-to-many relationship. 
Second, three coders asked contents of the 6th step in the initial version to be 
simplified. After the discussion with coders, the researcher decided to reduce the set 
of categories used in Beretta and Bozzolan (2004, 2008) and Michelon et al. (2014) 
from four categories to three to clarify the confusion in the 6th step, simplifying the 
decision process. Third, they asked for a clarification on the 7th step – how to judge 
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where a sentence is sited in a timeline. After the discussion with coders, the 
researcher proposed a new decision process to help coders decide whether a unit 
talks about the past, presence, or future – verb tense in a sentence can be a good 
starting point, but coders need to make judgements based on the meanings of 
sentence. The miscellaneous and final revision is: according to the advice of coders, 
codes used in some steps were changed to avoid unnecessary confusions. Finally, 
after the first round of revision, the initial version of coding manual was improved, 
and the second version was re-distributed to coders. 
 
The Second Round of Revision 
In the second round, CSR stand-alone reports from Pegatron were assigned to the 
same three coders in the first round. After they coded the second patch of reports, 
they were invited again to share the experience. In the second feedback meeting, 
three coders brought up two very subtle problems caused by ambiguities previously 
omitted. First, the introduction of other as the supplementary category affects the 
first step judgement, whether a sentence is relevant to LPR-CSRR. Coder 1 
explained his confusion: if a unit is coded as other, to what extent can it be 
considered as relevant? In other words, given the existence of other, to what extent 
can the deviation of a unit be tolerated in terms of relevancy? The solution to this 
ambiguity is: coders can use the content index at the back of each CSR stand-alone 
report to tackle it. Each CSR stand-alone report in the sample has a GRI index as its 
content index to highlight pages corresponding to each GRI indicator so coders may 
check the content index first to see whether the unclear unit is relevant to LPR-
CSRR. Second, the possible overlap in the 7th step, managerial orientation, was 
mentioned. Coder 3 provided a unit as an example: the company developed a welfare 
system – this unit can be interpreted as an action (the firm has built up a welfare 
system) and as an outcome (there is a welfare system). Thus, some units might be 
coded into more than one category at the 7th stage, a one-to-many relationship. After 
several long discussions with three coders, the researcher set up an additional rule as 
the remedy for the 7th step: each unit is coded according to its literal meanings, rather 
than its logical implications. For example, “the company developed a welfare 
system” will be coded as an action, not a result, because “developed” literally means 
the action and a result was implied, the existence of a welfare system. The second 
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draft of coding manual was edited according to the advice of coders, and it was re-
sent to them. 
 
The Third Round of Revision  
After the second round, CSR stand-alone reports from Quanta Computer and annual 
reports from Pegatron were assigned to the same three coders. Later, the third 
feedback session was organised, while the participants did not bring up more 
questions about coding manuals so that the second version was adopted as the final 
one. Except for feedback collection, three rounds of exercise also showed a learning 
curve of three coders. They timed each coding exercise and reported that on average, 
they spent longer than one hour to code a report at the beginning, yet the time needed 
for processing the same amount of material gradually reduced to about 40 minutes in 
the third round of coding practice. The final version of coding instruments is used by 
the researcher to code corporate reports.  
 
Reliability Test 
According to Krippendorff (2013), a reliability test should invite new coders to 
participate so that any implicit assumptions accumulated in the development process 
of coding manual must not unduly affect results of reliability test. Because of a limit 
on resources, the reliability test adopted in here to some extent deviates from the 
standard condition mentioned in Krippendorff (2013). First, because test participants 
were voluntary and no compensation was provided, a long and standard test is not 
realistic. Thus, the test material is limited to 120 units, and coders are required to 
code according to the 1st and 5th steps so that they can finish the test in a reasonably 
short time101. In other words, no reliability test has been done for other coding steps. 
Second, two new coders left, because the other three had participated in the 
development process. Thus, the reliability test unavoidably is a mixture of a coder 
who had experience (Coder 1) with two novice coders (Coder 4 and Coder 5). The 
concern of this mixture between new and experienced coders in reliability test is: 
“the individuals who take part in the development of recording instructions should 
not be the ones who apply them, for they will have acquired an implicit consensus 
                                               
 
101 The proposed reliability test is limited to two out of seven steps in the CSR-stand-alone-report coding manual, rather than a 
comprehensive test on the entire coding manual. 
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that new coders cannot have and that other scholars who may wish to use the 
instructions cannot replicate……the finalized instructions should be tested for 
reliability with a fresh set of coders” (Krippendorff 2013, p. 131). Third, 110 
sentences are randomly extracted from labour-practice sections in CSR stand-alone 
reports, and the other ten are randomly picked up from other irrelevant sections. 
Retrospectively, materials used for the test to a certain extent deviate from the actual 
coding materials102. In terms of rules of reliability test, coders must complete 
independently, and they finished the reliability test directly on computer.  
 
Milne and Adler (1999, p. 238) divided reliability at two levels: (1) “content analysts 
can seek to attest that the coded data to data set that they have produced from there 
analysis is in fact reliable”; (2) “the reliability associated with the coding instruments 
themselves”. Thus, they separated it into two parts: on what basis a coder codes and 
how a coder codes. Because input textual materials are directly downloaded from 
corresponding websites103, we focus on the reliability of coding instruments. The 
reliability of coding instruments can be viewed from three aspects: internal 
consistency, interrater, and test-retest (Allen, Bennett, & Heritage, 2014). According 
to prior work in this area, such as Unerman (2000), Guthrie et al. (2004), and Guthrie 
and Abeysekera (2006), only interrater reliability will be put to the test104. Interrater 
reliability105 is defined as “the degree to which different coders assigns the same 
codes to segments of text” (United States General Accounting Office Program 
Evaluation Methodology Division 1996, p. 34). In other words, it measures how 
different coders code the same unit. Krippendorff (2013, pp. 274-275) explicitly 
mentioned that “content analysts should put the final instructions to a reliability test, 
using different coders and re-examine the data generated …… against a content 
analyst’s doing his or her own coding …… unless the analyst’s performance is 
compared with that of at least one other person”, illustrated how to run a two-step 
                                               
 
102 The deviation is noticed by the experienced coder, Coder 1, who previously participated in the development process. Coder 
1 reflected that because units are extracted from reports and presented out of context in the reliability test, they are somehow 
easier for him to code. In other words, no connection among units (the omission of context in which sentences fit into) to some 
extent helps the experienced coder to more easily handle tasks. But two novice coders did not report any similar experience. 
103 In other words, reports downloaded from corporate websites are deemed as reliable and accurate in representing corporate 
positions.  
104 The goal of a reliability test is to see whether the final version of coding manual is adequate (e.g. clear enough) for being 
used in coding LPR-CSRR. The other two dimensions of reliability, internal consistency and test-retest, are more related to 
capability of coders. 
105 Interrater reliability is also called inter-coder reliability in Krippendorff (2013).  
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interrater reliability test – “first, they have to employ three or more observers 
working independently of one another. This yields reliability data whose reliability 
can be measured. Second, they reconcile discrepancies in these data either by 
replying on a formal decision rule – majority judgement or average scores – or by 
reaching ex post factor consensus by deliberation”, and emphasised that “the only 
publishable reliability is the one measured before the reconciliation of 
disagreements”. 
 
The thesis uses Fleiss’s Kappa ( ) (Fleiss, Nee, & Landis, 1979) to measure the level 
of reliability (Allen et al., 2014). In general,  is defined as “the proportion of 
agreement beyond that expected by chance, that is, the achieved beyond-chance 
agreement as a proportion of the possible beyond-chance agreement” (Sim & Wright 
2005, p. 258). Thus,  is used to measure the interrater reliability among multiple 
coders (Walrath, Turner, & Bruzek, 2004). The general formula of  (Fleiss et al., 
1979) is shown below, and the range of  is between one (representing perfect 
agreement) and minus one (representing no agreement at all) (Cohen, 1960). Viera 
and Garrett (2005, p. 362) showed criteria of Kappa: the figure falls between .61 and 
.80 indicating substantial agreement, and it falls between .81 and .99 indicating 
almost perfect agreement.   
 
 
 = observed agreement; 
 = chance agreement. 
 
Results from the reliability test have been processed in a software provided by King 
(2004), rather than a standard statistic software, such as SPSS. Because the standard 
statistic software cannot support a calculation of interrater reliability among multiple 
coders (Allen et al., 2014), King’s (2004) software is used to calculate the final 
result. At the 1st step,  = 1, p < .001, indicating that all test participants have reached 
the unanimous decision. At the 5th step,  = .88, p < .001, indicating that all test 
participants have reached an almost perfect agreement among 120 units. Thus, the 1st 
and 5th steps of CSR-stand-alone-report coding manual have been put into the 
reliability test and been proved that they are reliable and workable even for people 
without coding experience in LPR-CSRR.  
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5.7 CHAPTER CONCLUSION 
The nature of research questions asks to systematically review narratives from two 
sources, business and media. Content analysis is a reasonable way to extract data 
from narratives and then to answer the research questions proposed. This chapter 
detailed different aspects around development, test, and execution of coding manuals 
corresponding to four types of material (i.e. annual report, CSR stand-alone report, 
website, and newspaper). It serves to show how we process corporate disclosure and 
newspaper articles to answer the proposed research questions and to achieve the 
research objective. The next chapter will present what we have found. 
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6.1 CHAPTER INTRODUCTION 
This chapter presents coding results extracted from relevant materials collected and 
compiled. The results in relation to newspaper articles are shown first, and then the 
results about labour-practice-related-corporate-social-responsibility reporting (LPR-
CSRR) via different channels (i.e. annual report, CSR stand-alone report, and 
website) are given. The contents arguably depict a comprehensive picture of LPR-
CSRR published by the EMS providers between 2008 and 2013. Moreover, the 
media reaction towards two incidents is also reflected. Thus, the interpretations made 
in here can be used to discuss the explanatory power of legitimacy theory and media 
agenda setting theory in the context of legitimacy crisis.   
 
6.2 CHANGES IN THE MEDIA COVERAGE ON INCIDENTS – THE ANSWER 
TO RQ 1 (WHAT EXTENT AND WITH WHAT TYPE OF ATTITUDE THE 
MASS MEDIA COVERED ON THE EMS INDUSTRY AND ON THE EMS 
FIRM DIRECTLY INVOLVED IN THE TWO INCIDENTS) 
In order to investigate changes in the media coverage on two incidents, the time 
scope of newspaper articles has been limited to a seven-year period between 2007 
and 2013. Results extracted from newspaper articles have been converted to annual 
J-F coefficients which are presented in Table 13. Duplications of newspaper article 
are deleted. It has two panels, one presenting figures of news articles in relation to 
Foxconn and the other showing figures of news articles pertaining to the EMS 
industry.  
 
Table 13 Frequency of Relevant Newspaper Articles and Annual J-F Coefficients Calculated  
 2007 2008 2009 2010 2011 2012 2013 
Panel 1 – Key Word: Foxconn        
Number of Relevant Articles (E)     52 21 141 49 
Annual J-F Coefficient (E)     -.09 -.08 -.12  
Number of Relevant Articles (C) 31 23 14 222 55 66 62 
Annual J-F Coefficient (C)  .73 .87 .45 -.07 -.10 -.02 -.03 
Panel 2 – Key Words: electronics 
manufacturing services  
       
Number of Relevant Articles (E)      10  
Annual J-F Coefficient (E)      -.09  
Number of Relevant Articles (C)  21 19 33 31  27 
Annual J-F Coefficient (C)  .51 .40 -.11 -.06  -.03 
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E = English newspapers; 
C = Chinese newspapers. 
 
In the first panel, the number of English news articles focusing on Foxconn reached 
two peaks: 52 in 2010 and 141 in 2012. The number went down to 21 in 2011, 
following the first peak, and to 49 in 2013, following the second peak. The number 
of Chinese articles discussing Foxconn reached a spike of 222 in 2010. Moreover, 
the popularity of Foxconn in Chinese media stayed at a certain level in three ensuing 
years. In terms of the number of relevant articles, the difference between local and 
international media is that English newspaper articles did not cover Foxconn in the 
context of labour practice between 2007 and 2009.  
 
Annual J-F coefficients in the first panel capture a 180-degree change in the media 
attitudes towards Foxconn. The J-F coefficients based on English newspapers kept 
below zero between 2010 and 2012 and rose back to zero in 2013. The negative 
coefficients indicate that in the English media, the attitude towards Foxconn was 
critical between 2010 and 2012. The J-F coefficients based on Chinese news articles 
present a more complete picture of change: J-F coefficients in the first three years are 
positive, but those in the following four years turn to negative. This phenomenon 
indicates that in the Chinese media, the media attitude towards Foxconn initially was 
supportive but switched to negative after the occurrence of worker suicides in 2010. 
 
In the second panel, the number of English articles talking about the EMS industry 
was 10 in 2010 but was zero in the other six years. The number of Chinese articles 
discussing this sector ranges from zero to 33 – the number was zero in 2007 and in 
2012 and fluctuated between 19 and 33 in the other five years. Compared with the 
number of newspaper articles covering Foxconn and its labour practice, the level of 
media coverage, especially the English newspapers, on the whole industry was low 
during the same time period.   
 
The annual J-F coefficient based on the-2012-English articles is negative, indicating 
an overall passive attitude towards the whole industry. However, because no annual 
J-F coefficient can be calculated before and after 2012, no comparison can be done. 
Moreover, annual J-F coefficients from Chinese news articles capture another 
significant change in the media attitude towards the EMS industry, from supportive 
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before 2010 to unfriendly after. To what extent the shift in Panel 1 and change in 
Panel 2 are associated is an interesting question. The contents of newspaper articles 
suggest that the media attention on labour malpractice in Foxconn encouraged a 
more serious concern on labour malpractice in the whole industry. Some quotes 
extracted from newspapers are provided in Table 14 to show changes in the media 
attitudes. 
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Table 14 Quotes Extracted from Newspaper Articles 
 2007 2008 2009 2010 2011 2012 2013 
Panel 1        
Quotes from 
Chinese 
Newspapers 
(the translation 
version) 
Foxconn invested 
in new factories 
to benefit local 
employment 
(Cheng Du Daily, 
18/06/2007). 
The investment of 
Foxconn will 
benefit Hu Bei 
Province (Hu Bei 
Daily, 26/07/2008).  
The working 
experience in 
Foxconn factories 
can help interims to 
acquire knowledge 
and skills in short 
time (China 
Education Daily, 
25/04/2009). 
The Foxconn workers 
do not have necessary 
dignity (Shanghai 
Securities News, 
25/05/2010). 
Suicides with unique Chinese 
features – An investigation of 
Foxconn factories (Oriental 
Morning Post, 17/12/2011).  
Corporate social responsibility 
of Foxconn should not be 
omitted (Yin Chuan Evening 
Paper 12/11/2012). 
The Foxconn factory in Zheng 
Zhou has recruited more than 
0.3 million local workers, 
contributing to the community 
(He Nan Daily, 08/12/2013). 
Quotes from 
English 
Newspapers 
   Taiwan’s Foxconn 
Technology Group 
said Wednesday it 
regrets the suicide of 
a female employee, 
the sixth among its 
workers this year 
(Industry Updates, 
13/05/2010). 
After nearly a dozen workers 
committed suicide at a contract 
manufacturing facility in China 
last year, Apple sent then-Chief 
Operating Officer Tim Cook, now 
the company’s acting CEO, to visit 
Foxconn International Holdings 
and press the company to improve 
working conditions there, Apple 
said in a report (Regina Leader 
Post, 16/02/2011). 
Several reports from inside 
Foxconn factories have 
suggested that while the 
company is more advanced than 
many of its competitors, it is run 
in a “military” fashion that 
many workers cannot cope with 
(The Telegraph, 11/01/2012). 
Although the latest suicides 
did not occur at factory sites, 
they are likely to provoke 
fresh questions about working 
conditions at the world’s 
biggest computer parts 
manufacturer, adding to an 
unhappy catalogue of 
suicides, incidents and riots in 
recent years (The Times, 
20/05/2013). 
Panel 2        
Quotes from 
Chinese 
Newspapers 
(the translation 
version) 
 The EMS industry 
will contribute to 
the high 
technology 
development in 
Lang Fang (He Bei 
Economic Daily, 
06/06/2008). 
A Foxconn worker 
committed suicide 
because he lost the 
iPhone sample 
(China Business 
News, 22/07/2009). 
How Foxconn 
operates its factories 
deserves much 
attention to prevent 
addition suicides in 
other EMS industry 
(China Aviation News 
03/06/2010). 
Foxconn faced multiple incidents 
in a row, and it needed to be 
restructured (China Computer 
Education, 30/05/2011). 
 The EMS sector experienced 
a significant loss and can be 
in the big trouble (China 
Trade News, 28/03/2013). 
Quotes from 
English 
Newspapers 
     The ongoing problems at the 
Taiwanese company, which 
supplies products to major 
consumer electronics companies 
such as Apple Inc., suggest its 
electronic manufacturing 
service (EMS) business model, 
which relies on high-volume, 
labour intensive production, is 
nearing its limit (Nikkei, 
11/10/2012). 
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Before a detailed discussion of the changes in annual J-F coefficient, discrepancies in 
mass media coverage deserves a few words. First, data in Panel 1 suggest that 
Foxconn has not been noticed by English newspapers in the first three years, yet it 
has been consistently reported in Chinese newspapers between 2007 and 2013. 
Second, data in Panel 2 show an even more obvious discrepancy between English 
and Chinese newspapers: the EMS industry largely “vanished” from the English 
media, but it was moderately covered by Chinese newspapers. Third, a clear 
comparison between Panel 1 and Panel 2 reinforces discussion in Chapter 2: the 
EMS industry, as an important participant in the supply chain, is “invisible” to the 
end customers of IT hardware who live outside of China. Thus, to some extent, two 
incidents seem to have made Foxconn as the eye of storm, rather than creating 
repercussions for the entire industry or for the other suppliers to Apple Inc. A 
possible argument based on discrepancies in the media coverage is: labour 
malpractice events may be in nature stakeholder-based negative events so spill-out 
effects demonstrated in environmental damage events may not be suitable in this 
context. 
 
Regarding changes in annual J-F coefficients, we can make several comments. First, 
the organisational legitimacy of Foxconn was damaged by the media coverage on 
two incidents: the J-F coefficient switched from positive in 2009 to negative in the 
following three years – this pattern has been found in both English and Chinese 
newspaper articles discussing Foxconn (see Table 13). Second, the legitimacy of 
EMS industry arguably was also negatively affected by the media exposure on the 
incidents: the J-F coefficient shifted from positive in 2009 to negative in the two 
years ensuing, but this pattern has been identified in only Chinese newspaper articles 
(see Table 13). Thus, the repair/regain scenario (the third case discussed in the 
legitimacy theory) for Foxconn was reasonable: deterioration in public image 
certainly harmed its organisational legitimacy.  
 
But to what extent can the repair/regain case be set up for other EMS global firms or 
the entire EMS industry? From one side, changes in annual J-F coefficient in Panel 2 
clearly show that the legitimacy of the whole sector was damaged. From the other 
side, the low level of media coverage on the EMS industry may not be strong enough 
to push the whole sector or the other four EMS global firms into the repair/regain 
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scenario. In the literature, no research has been done to support either side of this 
argument.  
 
In summary, the analysis on media account provides a solid foundation for 
interpretation based on the repair/regain scenario of legitimacy theory. But the 
interpretation may be limited to only Foxconn, rather than other EMS firms or the 
EMS industry. Two incidents (i.e. multiple employee suicides in 2010 and serious 
explosion in workplace in 2011) are tightly linked with Foxconn, and cross-sectional 
influences from the two events may be quite limited. 
 
6.3 CHANGES IN THE AMOUNT OF LPR-CSRR – THE ANSWER TO RQ2 
(HOW THE AMOUNT OF LPR-CSRR CHANGED BEFORE AND AFTER 
THE MEDIA COVERAGE ON THE TWO INCIDENTS BETWEEN 2008 
AND 2013) 
As indicated in previous chapters, I have coded corporate reports in terms of how 
much relevant information is disclosed and how it is communicated. Changes in the 
amount of information are discussed first, and changes in other dimensions of 
disclosure will be discussed second. Before the discussion on coding results from 
corporate reports, a comparison between annual reports and CSR stand-alone reports 
indicates that the top five EMS firms preferred to give different types of information 
through different types of reporting channels. In terms of the dissemination of LPR-
CSRR, CSR stand-alone report clearly plays the major role, because Table 15106 
shows that much LPR-CSR information is reported via CSR stand-alone reports. 
Foxconn, Flextronics, Pegatron, and Quanta Computer provide LPR-CSR 
information through both channels, and lesser amounts via annual reports. Moreover, 
Compal Electronics reported only financial information in its annual reports between 
2008 and 2013 and disclosed CSR information through only CSR stand-alone report. 
With respect to categories covered, CSR stand-alone reports also cover a wider range 
of themes than annual reports do107. Regarding how information is provided, annual-
report sections in relation to labour practice largely follow a pre-determined template 
so that most of the information in annual reports just repeats across time without any 
changes. Thus, in this thesis, CSR stand-alone reports have arguably replaced annual 
                                               
 
106 LPR-CSRR from stand-alone CSR reports has been converted to a chart in the Appendix F, because LPR-CSRR from 
annual reports lack of changes.    
107 Readers may refer to Table 16 and Table 17. 
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reports in dissemination of LPR-CSRR. But this argument may be not generalized 
beyond the scope of this paper.   
 
Table 15 Frequency of Employee Disclosures in Corporate Reports   
 2008 2009 2010 2011 2012 2013 
Foxconn       
Annual Report 11 11 11 12 11 18 
CSR Stand-alone Report 111 113 117 142 94 106 
Flextronics       
Annual Report 23 30 31 31 32 30 
CSR Stand-alone Report 53 50 50 
Compal Electronics       
Annual Report       
CSR Stand-alone Report  91 94 87 84 155 
Quanta Computer       
Annual Report 12 9 12 10 11 9 
CSR Stand-alone Report  156 207 170 191 169 
Pegatron       
Annual Report   13 12 12 11 
CSR Stand-alone Report 97 135 68 55 74 74 
 
Table 15 summarises changes in the amount of LPR-CSRR measured in sentence. In 
the case of Foxconn, the amount of information via CSR stand-alone reports largely 
kept stable in the first three years, rose to a peak in 2011, decreased in 2012, and 
moderately increased again in 2013. The amount of information via annual reports 
was stable yet rose to a spike in 2013. In the case of Flextronics, the amount given 
via both annual and CSR stand-alone reports did not change much between 2008 and 
2013. In the case of Compal Electronics, the amount through CSR stand-alone 
reports had stayed largely unchanged until 2012 and almost doubled in 2013. In the 
case of Quanta Computer, the amount via annual reports lacked changes, but the 
amount via CSR stand-alone reports was adjusted in a jig-saw way, reaching two 
peaks in 2010 and 2012 and dropping to two troughs in 2011 and 2013. In the case of 
Pegatron, the amount in annual reports also largely remained unchanged, yet the 
amount through CSR stand-alone reports reached a peak in 2009 and reduced to 
average 67 units per year. Thus, between 2010 and 2013, Foxconn and Quanta 
Computer were the two firms significantly adjusting the amount of employee-related 
disclosure in CSR stand-alone reports, and the other four firms did not substantially 
change the level of disclosure.   
 
A significant shift in the direction of J-F coefficient in 2010 (see Panel 1, Table 13), 
pre- and post-two incidents, may be used to interpret a rise in the amount of LPR-
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CSR disclosure prepared by Foxconn in 2011 – the exposure of two strikes may 
threaten or may be perceived as threats to the organisational legitimacy of Foxconn 
so that it produced more LPR-CSR disclosure to encounter (possible) negative 
influences. Additional information in 2011 may be a symbolic legitimation, offering 
account, “prescribed by” the legitimacy theory.  
 
While Foxconn sharply cut down the amount of LPR-CSR disclosure in 2012, the 
amount of information moderately rebounded in 2013. The decrease in 2012 can be 
interpreted as a phenomenon following the alternative storyline of repair/regain 
scenario. Facing two blows in a row (employee suicides in 2010 and factory 
explosion in 2011), Foxconn might reduce its level of advertisement on labour 
practice via a CSR stand-alone report to prevent a rising level of scepticism108. Thus, 
what has been found in the CSRR reaction of Foxconn may be interpreted as a switch 
from the more-disclosure strategy in 2011 to the less-disclosure strategy in 2012 – in 
other words, two storylines of the repair/regain scenario are not isolated and may 
switch. A possibly stretching interpretation based on the evidence provided by 
Foxconn is: a surging media pressure in 2010 may encourage the first response to 
disclose more in 2011, but the incident in 2011 and its additional pressure may lead 
to a change from the more-disclosure legitimation to the less-disclosure one. Figure 5 
shows a curve relationship between the amount of disclosure and the level of 
legitimacy gap – the amount of disclosure gradually rises with an increase in 
legitimacy gap, but after the legitimacy gap reaching a certain level, the amount of 
disclosure will begin to decrease.  
 
Figure 5 The Relationship between the Level of Legitimacy Gap and the Amount of Disclosure 
 
 
 
 
 
 
 
 
 
 
 
 
                                               
 
108 The less-disclosure argument can be found in Chapter 4, and readers may refer to Adams et al. (1995) for additional details.   
The Amount of LPR-CSR Disclosure 
The Level of Legitimacy Gap 
0 
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During the period between 2008 and 2013, the amount of information given by the 
other four EMS firms, Flextronics, Compal Electronics, Quanta Computer, and 
Pegatron, seems to contradict both storylines mentioned. The contradiction can be 
attributed to either the argument proposed by Guthrie and Parker (1989) and Adams 
(2002) – the legitimacy theory may be unable to explain all changes in the amount of 
CSRR – or a limit on spill-out effects of mass media coverage on two incidents – the 
influences of two incidents are limited to only Foxconn. The level of media coverage 
may be the key to determine the level of legitimacy gap. The low level of coverage, 
regardless of the attitudes presented in newspaper articles, largely cannot alter the 
level of legitimacy gap. Thus, changes in the amount of LPR-CSRR produced by the 
other four EMS providers cannot be interpreted by the joint use of media agenda 
setting theory and legitimacy theory. 
 
In summary, the above analysis reveals three findings in terms of the observed 
comparison between media coverage and corporate disclosure. First, in the case of 
Foxconn, changes in the level of LPR-CSRR via CSR stand-alone reports could be 
associated with changes in the attitudes reflected in media accounts. Second, with 
respect to two communication channels, CSR stand-alone reports are much more 
important than annual reports. Third, the joint use of media agenda setting theory and 
legitimacy theory does not explain observed changes in corporate reports given by 
the other four EMS providers.  
 
6.4 THEMES COVERED IN LPR-CSRR – THE ANSWER TO RQ3 (WHICH 
LABOUR-PRACTICE-RELATED THEMES WERE COVERED IN LPR-
CSRR PROVIDED BY THESE EMS FIRMS BETWEEN 2008 AND 2013)  
Table 16 and Table 17 reflect a phenomenon key to the proper provision of 
information – LPR-CSRR rendered by those EMS providers covered only part of key 
themes in relation to labour rights. I chose 25% or above as a threshold to determine 
which theme is relatively highlighted and 5% or below as a threshold to decide 
which theme is relatively omitted. Readers may go through the two tables for details, 
and a relatively concise summary is provided below. 
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Table 16 Percentage of Employee Disclosures by Themes in CSR Stand-alone Reports 
 2008 2009 2010 2011 2012 2013 
Foxconn       
T1 – Freedom of association 2.02 1.56 0.84 4.49 7.00 0.93 
T2 – Collective bargaining  2.34  1.28   
T3 – Forced labour 4.03 0.78  5.13 1.00 0.93 
T4 – Child labour 4.03 1.56  1.92 1.00 0.93 
T5 – Equality of opportunity and treatment 17.74 10.16 9.24 12.18 2.00 8.33 
T6 – Employment policy 16.94 15.63 9.24 1.28 3.00 5.56 
T7 – Employment promotion  1.56 1.68 1.28 1.00 1.85 
T8 – Vocational guidance and training 12.10 19.53 12.61 17.95 16.00 9.26 
T9 – Employment security 3.23 5.47 2.52 2.56 1.00 0.93 
T10 – Wages 0.40 2.34 2.52 5.13 6.00 19.44 
T11 – Working time  0.78  3.21 4.00  
T12 – Occupational safety and health 28.23 35.16 41.18 35.26 51.00 41.67 
T13 – Maternity protection 0.40 1.56  0.64  2.78 
T14 – Supplier Assessment for Labour Practices 5.65 1.56 1.68 1.28   
T15 – Others 5.24  18.49 6.41 7.00 7.41 
Flextronics       
T1 – Freedom of association 5.66 4.00 6.00 
T2 – Collective bargaining    
T3 – Forced labour 1.89 6.00 6.00 
T4 – Child labour 1.89 2.00  
T5 – Equality of opportunity and treatment 11.32 22.00 18.00 
T6 – Employment policy 15.09 12.00 8.00 
T7 – Employment promotion 3.77 6.00 4.00 
T8 – Vocational guidance and training 26.42 18.00 22.00 
T9 – Employment security 1.89   
T10 – Wages 1.89 6.00 10.00 
T11 – Working time   2.00 
T12 – Occupational safety and health 30.19 24.00 24.00 
T13 – Maternity protection    
T14 – Supplier Assessment for Labour Practices    
T15 – Others    
Compal Electronics       
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T1 – Freedom of association  2.01 1.06 1.56 1.19 1.29 
T2 – Collective bargaining  4.33 1.06  2.38 5.16 
T3 – Forced labour  5.11 2.13 4.69 3.57 0.65 
T4 – Child labour  1.23 4.26 3.13 1.19 0.65 
T5 – Equality of opportunity and treatment  14.91 15.96 12.50 9.52 8.39 
T6 – Employment policy   1.06   1.94 
T7 – Employment promotion   1.06    
T8 – Vocational guidance and training  27.03 11.70 25.00 20.24 31.61 
T9 – Employment security       
T10 – Wages  5.58 6.38 9.38 4.76 18.71 
T11 – Working time  2.12 3.19 9.38 4.76 2.58 
T12 – Occupational safety and health  10.49 23.40 9.38  24.52 
T13 – Maternity protection    1.56 7.14  
T14 – Supplier Assessment for Labour Practices       
T15 – Others  27.19 28.72 23.44 45.24 4.52 
Quanta Computer       
T1 – Freedom of association       
T2 – Collective bargaining      2.14 
T3 – Forced labour    1.00 1.37 6.42 
T4 – Child labour  0.64 0.42 4.48 3.20  
T5 – Equality of opportunity and treatment  6.41 5.42 4.98 3.65 8.02 
T6 – Employment policy  5.13 1.25 0.50 0.46 3.21 
T7 – Employment promotion  5.13 7.08 1.49 2.28 1.07 
T8 – Vocational guidance and training  43.59 42.50 35.32 32.42 16.04 
T9 – Employment security    1.49 2.28  
T10 – Wages  7.05 8.33 5.47 11.42 1.60 
T11 – Working time   0.83 6.97 0.46  
T12 – Occupational safety and health  12.18 10.00 17.41 14.16 51.87 
T13 – Maternity protection   0.83 1.49 1.37 0.53 
T14 – Supplier Assessment for Labour Practices    1.00  2.14 
T15 – Others  19.87 23.33 18.41 26.94 6.95 
Pegatron       
T1 – Freedom of association  0.74     
T2 – Collective bargaining  0.00     
T3 – Forced labour 1.00 0.00     
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T4 – Child labour 3.00 1.48     
T5 – Equality of opportunity and treatment 6.00 5.19 5.97 9.43 5.41 9.34 
T6 – Employment policy 6.00 23.70 8.96 16.98 35.14 34.22 
T7 – Employment promotion 2.00 1.48 1.49 5.66 1.35 3.13 
T8 – Vocational guidance and training 23.00 19.26 41.79 13.21 21.62 20.19 
T9 – Employment security  3.70 14.93 1.89   
T10 – Wages 8.00 2.22 1.49 1.89 1.35 1.01 
T11 – Working time       
T12 – Occupational safety and health 34.00 29.63 17.91 39.62 33.78 30.11 
T13 – Maternity protection       
T14 – Supplier Assessment for Labour Practices 1.00 0.74     
T15 – Others 16.00 11.85 7.46 11.32 1.35 2.00 
 
The calculation formula used =  
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Table 17 Percentage of Employee Disclosures by Themes in Annual Reports 
 2008 2009 2010 2011 2012 2013 
Foxconn       
T1 – Freedom of association 9.09 9.09 9.09 8.33 9.09  
T2 – Collective bargaining       
T3 – Forced labour       
T4 – Child labour       
T5 – Equality of opportunity and treatment       
T6 – Employment policy       
T7 – Employment promotion       
T8 – Vocational guidance and training 36.36 36.36 36.36 33.33 36.36 44.44 
T9 – Employment security       
T10 – Wages      16.67 
T11 – Working time       
T12 – Occupational safety and health 45.45 45.45 45.45 41.67 45.45 22.22 
T13 – Maternity protection       
T14 – Supplier Assessment for Labour Practices       
T15 – Others 9.09 9.09 9.09 16.67 9.09 16.67 
Flextronics       
T1 – Freedom of association 4.35 3.33 6.45 60.00 40.00 25.00 
T2 – Collective bargaining 4.35 3.33     
T3 – Forced labour   3.23    
T4 – Child labour   3.23    
T5 – Equality of opportunity and treatment    20.00 20.00  
T6 – Employment policy 13.04   20.00 40.00 25.00 
T7 – Employment promotion       
T8 – Vocational guidance and training 8.70 6.67     
T9 – Employment security 4.35 3.33 3.23    
T10 – Wages 47.83 80.00 77.42   25.00 
T11 – Working time       
T12 – Occupational safety and health 8.70 6.67 3.23    
T13 – Maternity protection       
T14 – Supplier Assessment for Labour Practices 21.74 6.67     
T15 – Others 4.35 3.33 9.68   25.00 
Compal Electronics (no relevant information is found)       
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Quanta Computer       
T1 – Freedom of association       
T2 – Collective bargaining       
T3 – Forced labour       
T4 – Child labour       
T5 – Equality of opportunity and treatment       
T6 – Employment policy       
T7 – Employment promotion       
T8 – Vocational guidance and training 58.33 44.44 83.33 80.00 81.82 77.78 
T9 – Employment security       
T10 – Wages       
T11 – Working time       
T12 – Occupational safety and health 33.33 55.56     
T13 – Maternity protection       
T14 – Supplier Assessment for Labour Practices       
T15 – Others 8.33  16.67 20.00 18.18 22.22 
Pegatron       
T1 – Freedom of association       
T2 – Collective bargaining   7.69 10.00 5.56 5.26 
T3 – Forced labour       
T4 – Child labour       
T5 – Equality of opportunity and treatment     5.56 5.26 
T6 – Employment policy   30.77 40.00 27.78 21.05 
T7 – Employment promotion       
T8 – Vocational guidance and training   15.38  16.67 15.79 
T9 – Employment security       
T10 – Wages   15.38 10.00  10.53 
T11 – Working time       
T12 – Occupational safety and health     5.56 5.26 
T13 – Maternity protection       
T14 – Supplier Assessment for Labour Practices       
T15 – Others   30.77 40.00 38.89 36.84 
 
The calculation formula used =  
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In the case of Foxconn, few changes in the priority of themes covered are found. In 
the CSR stand-alone reports, T12 and T15 (but not in 2009) have been consistently 
highlighted, and T1 (but not in 2012), T2, T3 (but not in 2011), T4, T7, T9 (but not 
in 2009), T11, T13, and T14 (but not in 2008) have been omitted. Compared with 
relatively unchanged focuses on certain themes in CSR stand-alone reports, some 
topics in annual reports were discussed more in some years but ignored in other 
years: T5 was omitted in 2012, T6 was relatively skipped in 2011 and 2012, and T10 
was reinforced in the last three years; however, T8 and T12 have been highlighted in 
all six years. In the annual reports, the only change in terms of theme coverage is that 
the space devoted to T1 was shifted to T10 in 2013. 
 
In the case of Flextronics, some changes in the priority of topics covered are found. 
In the CSR stand-alone reports, T12 has been intensively discussed in all three 
reports, yet T2, T4, T7 (but not in the second report), T9, T11, T13, T14, and T15 
have been relatively ignored. With respect to changes in the theme coverage in CSR 
stand-alone reports, T1 was slightly overlooked in the second report, T3 and T8 were 
omitted in the first but not the other two reports, and T10 has been allocated more 
space in three reports. In terms of topics covered in annual reports, T2, T3, T4, T5 
(but not in 2011 and 2012), T7, T9, T11, and T13 have been relatively omitted 
during this time period, T1 has been relatively intensively discussed in the last three 
years, and T6 was overlooked in 2009 and 2010 yet relatively highlighted in 2012 
and 2013. Moreover, contents in relation to T8 have been “thrown out” in the last 
four years, and the space discussing T15 became important in 2013 but not the first 
five years. 
 
In the case of Compal Electronics, because it did not communicate LPR-CSR 
information via annual reports, only CSR stand-alone report is considered. Few 
changes are spotted in these reports. First, T1, T2 (but not in 2013), T3, T4, T6, T7, 
T9, T11 (but not in 2011), T13 (but not in 2012), and T14 have been constantly 
omitted between 2009 and 2013. Second, information about T8 (but not in 2010) and 
T15 have been allocated more than a quarter of the report to give LPR-CSR 
information. Third, T10 was overlooked in 2012 but not in the other years.  
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In the case of Quanta Computer, very few variants are flagged in corporate reports. 
In its CSR stand-alone reports, T1, T2, T3 (but not in 2013), T4, T6 (but not in 
2009), T9, T11 (but not in 2011), T13, and T14 have been relatively omitted, and T8 
(but not in 2013) has been intensively discussed during this time period. With respect 
to changes in the priority of theme coverage, T5 was relatively ignored in 2011 and 
2012 but not in the other years, T7 was overlooked in the last three years, T10 was 
under-reported in only 2013, T12 was emphasised in only 2013, and T15 was 
intensively covered in 2010 and 2012. In the annual reports, T8 has been addressed 
in all six reports, but T12 was focused in the first two reports but not in the other 
four. In the last four annual reports, a substantial space was given to T15. Except for 
T8, T12, and T15, other themes were not mentioned at all in annual reports.  
 
What has been found in the case of Pegatron is similar to the previous reporting 
practice adopted by other EMS providers – the disclosure was selective, rather than 
comprehensive. In the CSR stand-alone reports, T1, T2, T3, T4, T7 (but not in 2011), 
T9 (but not in 2010), T10 (but not in 2008), T11, T13, and T14 have been omitted 
between 2008 and 2013. T12 has been emphasised, except that the percentage 
devoted to it was slightly below 25%, 17.91% in 2010. T6 was intensively reported 
in 2009, 2012, and 2013, and T8 was focused in 2008 and 2010. The space 
communicating T15 dropped to below 5% in the last two years. In the annual reports, 
T1, T3, T4, T7, T9, T11, T12 (but not in 2012 and 2013), T13, and T14 were 
relatively ignored between 2010 and 2013. T6 was addressed in the first three years, 
and T15 was emphasised in all four years. With respect to changes in the priority of 
themes, T5 was intensively reported in 2012 and 2013 but not in 2010 and 2011, T8 
was disclosed in three years but not in 2011, and T10 was not mentioned in 2012 but 
was in the other three years.  
 
Five EMS providers hardly disclosed any information about T2, T3, T4, T13, and 
T14 across both annual and CSR stand-alone reports. In contrast, T8 and T12 are 
consistently the top two themes reported in CSR stand-alone reports between 2008 
and 2013. In CSR stand-alone reports prepared by Foxconn, space allocated to T5 
and T6 gradually reduced in the last three years. In CSR stand-alone reports offered 
by Flextronics, it consistently reckoned T5 as one of its major focuses. During the 
six-year period, it slightly reduced its paragraph devoted to T6, yet the space given to 
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T10 to some extent rose. In CSR stand-alone reports produced by Pegatron, it 
devoted more space to T6 across the six-year period. Compared with the other three 
firms, Compal Electronics and Quanta Computer disclosed much information not 
belonging to the initial set of 14 well-classified categories but falling within the last 
and also vague category, T15. An interpretation is: corporate reports did not properly 
provide information to stakeholders. A possible counter-interpretation may be: the 
LPR-CSR disclosure prepared by five EMS firms in the sample may precisely satisfy 
the needs of stakeholders – in other words, stakeholders may need employee-related 
information of just certain categories but not all categories, and the omission on 
some aspects may be accepted. 
 
Moreover, coding on annual reports provides three interesting findings. First, almost 
no change in the amount of employee-related information was found in annual 
reports (see Table 15). Second, categories covered in annual reports are almost 
coincident with those highlighted in CSR stand-alone reports. Thus, to some extent, 
we argue that with respect to dissemination of LPR-CSR information, annual report 
“imitates” CSR stand-alone report, except that CSR stand-alone report plays a 
dominant role. Foxconn and Quanta Computer included a set of employee rules in 
their annual reports between 2008 and 2013, and the rules are designed to discipline 
workers, rather than promote their rights. Thus, annual report was quite marginal to 
EMS providers in dissemination of LPR-CSR information.  
 
6.5 THE NATURE OF LPR-CSRR PREPARED BY FIVE EMS PROVIDERS – 
THE ANSWER TO RQ4 (HOW THE LPR-CSRR PUBLISHED BY THESE 
EMS PROVIDERS WAS DELIVERED (E.G. TYPE AND FORMAT) 
BETWEEN 2008 AND 2013) 
As indicated in Chapter 4, I analysed how LPR-CSRR is delivered based on five 
supplementary categories extracted from the literature, type, attitudes, location, time 
orientation, and managerial orientation (refer to Table 11). Most of CSR stand-alone 
reports in the sample are prepared according to GRI-G3 index so that LPR-CSR 
information is organised in a single section or chapter, and irrelevant information can 
be easily skipped over. Although annual-report sections in relation to labour practice 
do not follow GRI-G3 index, they are still well-organised into one or two sections 
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with clear headings. Thus, in general, it is a routine task to identify relevant 
information. 
  
Location 
With respect to the location of information, all disclosure made in annual and CSR 
stand-alone reports are put into a paragraph, rather than endnote, footnote or caption. 
Thus, the relevant information is easy to find out and read. People who search for 
LPR-CSRR can identify relevant content, instead of being swamped in irrelevant 
content.   
 
Type 
Regarding the type of information, Table 18 and Table 19 report a major discrepancy 
among five EMS firms: except for Pegatron, the other four firms mixed descriptive 
information with a substantial amount of quantitative information in both annual and 
CSR stand-alone reports. But LPR-CSRR is largely descriptive and does not provide 
many numbers and figures. The monetary information disclosed in Foxconn annual 
reports in 2011, 2012, and 2013 was the expenditure on employee training. This 
disclosure practice is concerning for two reasons. First, the GRI-G4 guideline has 
provided multiple numerical indicators (e.g. hours of work and wages) to quantify 
labour practice performance. However, an overwhelming percentage of narratives in 
corporate reports in fact suggest that the five EMS providers (intentionally or 
unintentionally) may not follow the reporting guideline which they claimed to 
embrace. Second, the LPR-CSR narratives cannot be easily used to make cross-
sectional, longitudinal, or benchmark comparisons.    
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Table 18 Percentage of Employee-related Disclosures by Types in CSR Stand-alone Reports 
 2008 2009 2010 2011 2012 2013 
Foxconn       
Monetary          
Quantitative  21.24 22.22 24.65 31.91 27.36 
Qualitative  100.00 78.76 77.78 75.35 68.09 72.64 
Flextronics       
Monetary       
Quantitative 16.98 14.00 18.00 
Qualitative  83.02 86.00 82.00 
Compal Electronics       
Monetary          
Quantitative  20.15 23.40 13.79 7.14 50.32 
Qualitative   79.85 76.60 86.21 92.86 49.68 
Quanta Computer       
Monetary          
Quantitative  16.67  18.84 29.41 24.61 5.92 
Qualitative   83.33  81.16 70.59 75.39 94.08 
Pegatron       
Monetary          
Quantitative   1.47 3.64   
Qualitative  100.00 100.00 98.53 96.36 100.00 100.00 
 
The calculation formula used =  
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Table 19 Percentage of Employee-related Disclosures by Types in Annual Reports  
 2008 2009 2010 2011 2012 2013 
Foxconn       
Monetary       8.33 9.09 5.56 
Quantitative 9.09 9.09 9.09 8.33 18.18 11.11 
Qualitative  90.91 90.91 90.91 83.33 72.73 72.64 
Flextronics       
Monetary          
Quantitative 34.78 46.67 32.25    
Qualitative  65.22 53.33 67.75 100.00 100.00 100.00 
Compal Electronics       
Monetary          
Quantitative       
Qualitative        
Quanta Computer       
Monetary          
Quantitative  16.67  18.84 29.41 24.61 5.92 
Qualitative  100.00 83.33  81.16 70.59 75.39 94.08 
Pegatron       
Monetary          
Quantitative       
Qualitative    100.00 100.00 100.00 100.00 
 
The calculation formula used =  
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Attitudes 
Table 20 and Table 21 capture an anomaly in attitudes: given the occurrence of two 
highly-profile incidents, Foxconn did not report any bad news in its corporate 
reports. Moreover, the other four EMS global firms also did not report any bad news 
via corporate reports. From the view of “big picture”, the absence of bad news in 
LPR-CSRR can be interpreted as two contradictory scenarios: (1) the analysed EMS 
providers did so well in labour practice between 2008 and 2013 that they had no bad 
news to report; (2) LPR-CSRR of this six-year period was adopted as an advertising 
tool so that report preparers may disclose good and/or neutral news (i.e. who will 
advertise bad news?). The materials from other sources on hand suggest the second 
scenario. For example, the annual Supplier Responsibility reports issued by Apple 
Inc. consistently found labour malpractice conducted by its suppliers. The violations 
identified by Apple Inc. are many, such as inappropriate compensation to migrant 
workers, too long working hours during production peaks, and no compensation for 
overtime work. Readers could refer to the annual Supplier Responsibility reports by 
Apple Inc. The two hypothetical cases are two extreme situations, and what we found 
in reports may be in the middle of this spectrum. Quotes extracted from reports are 
provided in Table 22 as some examples. 
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Table 20 Percentage of Employee-related Disclosures by Attitudes in CSR Stand-alone Reports  
 2008 2009 2010 2011 2012 2013 
Foxconn       
Good 32.43  65.49 70.09 72.54 60.64 96.23 
Neutral 67.57  34.51 29.91 27.46 39.36 3.77 
Bad       
Flextronics       
Good 84.91 94.00 94.00 
Neutral 15.09 6.00 6.00 
Bad    
Compal Electronics       
Good  87.11 90.43 88.51 85.71 72.26 
Neutral  12.89 9.57 11.49 14.29 27.74 
Bad       
Quanta Computer       
Good  86.54 81.16 73.53 78.53 90.53 
Neutral  13.46 18.84 26.47 21.47 9.47 
Bad       
Pegatron       
Good 51.55 22.22 36.76 56.36 44.59 44.59 
Neutral 48.45 77.78 63.24 43.64 55.41 55.41 
Bad       
 
The calculation formula used =  
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Table 21 Percentage of Employee-related Disclosures by Attitudes in Annual Reports  
 2008 2009 2010 2011 2012 2013 
Foxconn       
Good 100.00 100.00 100.00 100.00 100.00 55.56 
Neutral      44.44 
Bad       
Flextronics       
Good 39.13 23.33 9.68 20.00 40.00 12.50 
Neutral 60.87 76.67 90.32 80.00 60.00 87.50 
Bad       
Compal Electronics       
Good       
Neutral       
Bad       
Quanta Computer       
Good 100.00 100.00 100.00 100.00 100.00 100.00 
Neutral       
Bad       
Pegatron       
Good   53.85 58.33 55.56 52.63 
Neutral   46.15 41.67 44.44 47.34 
Bad       
 
The calculation formula used =  
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Table 22 Quotes Extracted from Corporate Reports 
 Quotes 
Foxconn 1. Good news: Foxconn fosters a harmonic work environment that promotes “health, stability, and development” and strives to 
improve employee welfare (the 2011 CSR stand-alone report).  
2. Good news: at Foxconn, employee benefits are given full attention and respect (the 2013 CSR stand-alone report). 
Flextronics 3. Neutral news: Flextronics sees its employees as integral partners in the organisation’s future and success (the 2010/2011 CSR 
stand-alone report). 
Compal Electronics 4. Good news: Compal does not to employ child labour for all processes of manufacturing (the 2010 CSR stand-alone report). 
Quanta Computer 5. Good news: Quanta recruitment in compliance with the local laws and regulations, the regulation on minimum working age 
according to the international and China laws and regulations are strictly implemented to resolutely put an end to child labour 
(the 2012 CSR stand-alone report). 
Pegatron 6. Neutral news: It is our goal to provide all employees with a clear path for career development, and we invest in training for all 
employees (the 2008 CSR stand-alone report). 
 Chapter 6: Results and Interpretations 121 
Time Orientation 
Table 23 and Table 24 presented what has been found about time orientation. In 
reports disclosed by Foxconn, most of the information in CSR stand-alone reports 
was about historical or current LPR-CSR activities, and the substantial amount of 
relevant sentences in annual reports talked about activities without clear time cues. In 
the case of Flextronics, most of the contents in CSR stand-alone reports were about 
past or present LPR-CSR action, and most of the sentences in annual reports 
delivered historical or current LPR-CSR performance in the first three years and 
explained past or non-time-specific LPR-CSR behaviour in the second three years. In 
the case of Compal Electronics, most of the information discussed historical or 
current LPR-CSR performance. In reports of Quanta Computer, most of the 
disclosure in CSR stand-alone reports focused on past or present action, and the 
substantial amount of information in annual reports delivered current or non-time-
cue behaviour. In most of the corporate reports, Pegatron produced much disclosure 
without clear time reference.  
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Table 23 Percentage of Employee-related Disclosures by Time Orientation in CSR Stand-alone Reports  
 2008 2009 2010 2011 2012 2013 
Foxconn       
Past/historical 35.14 20.35 47.41 44.37 56.38 57.55 
Present 46.85 29.20 31.03 23.94 26.60 18.87 
Future/forward 8.11 2.65 3.45 1.41 1.06  
Non-time specific 9.91 47.79 18.10 30.28 15.96 23.58 
Flextronics       
Past/historical 15.09 26.00 30.00 
Present 60.38 56.00 60.00 
Future/forward 9.43 14.00 6.00 
Non-time specific 15.09 4.00 4.00 
Compal Electronics       
Past/historical  6.32 8.51 10.34 5.95 11.61 
Present  80.33 87.23 88.51 94.05 81.29 
Future/forward  13.35 4.26 1.15  7.10 
Non-time specific       
Quanta Computer       
Past/historical  19.87 25.12 17.65 22.51 7.10 
Present  71.15 72.46 79.41 73.30 89.94 
Future/forward  8.97 2.42 2.35 2.62 2.96 
Non-time specific    0.59 1.57  
Pegatron       
Past/historical 11.32 17.78 1.47 5.45 5.41 4.31 
Present 59.43 2.96  23.64 39.19 32.55 
Future/forward 8.49   3.64   
Non-time specific 20.75 79.26 98.53 67.27 55.41 63.14 
 
The calculation formula used =  
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Table 24 Percentage of Employee-related Disclosures by Time Orientation in Annual Reports 
 2008 2009 2010 2011 2012 2013 
Foxconn       
Past/historical 9.09 9.09 9.09 33.33 27.27 16.67 
Present 27.27 29.20 47.79 25.00 45.45 11.11 
Future/forward     9.09  
Non-time specific 63.64 47.79 29.20 41.67 18.19 72.22 
Flextronics       
Past/historical 34.78 16.67 38.71 40.00 20.00 37.50 
Present 60.87 83.33 61.29  40.00  
Future/forward 4.35      
Non-time specific    60.00 40.00 62.50 
Compal Electronics       
Past/historical       
Present       
Future/forward       
Non-time specific       
Quanta Computer       
Past/historical 8.33 55.56 33.33 40.00 9.09  
Present   25.00 30.00 54.55 66.67 
Future/forward       
Non-time specific 91.67 44.44 41.67 30.00 36.36 33.33 
Pegatron       
Past/historical   7.69 8.33 5.56 5.26 
Present   53.85 41.67 50.00 52.63 
Future/forward       
Non-time specific   38.46 50.00 44.44 42.11 
 
The calculation formula used =  
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Two patterns emerged from Table 23 and 24. First, the percentage of corporate 
reports discussing future is much lower than that discussing other-time-orientation 
information. From one side, the absence of prediction or expectation is not 
surprising, because corporate reports can be designated to disclose only what 
happened in the past, rather than predict future events. From the other side, the 
absence of future information may suggest that the reviewed LPR-CSR disclosure 
does not properly inform stakeholders, because it avoids the discussion about 
objectives on labour practice improvement. Second, the absence of clear time 
reference is evident in many reports. This phenomenon could be looked into from 
two threads. First, the coding manuals prepared may still not be specified enough so 
that coders tend to code information to the non-time-specific category, when they 
face relatively ambiguous sentences. Second, the information disclosed through 
corporate reports may not properly inform readers: if the corporate reports do not 
deliver LPR-CSR information with clear time signatures, what did the reports 
actually talk about? In other words, the information provided in reports did not report 
what has been achieved, what is going on, and what is expected. In summary, the 
absence of future information and the existence of information without time 
reference jointly suggest that the value of LPR-CSR information may be low.  
 
Managerial Orientation 
In relation to managerial orientation, Table 25 and Table 26 show that in terms of 
percentage, vision, goals, and objectives on average had the least, and management 
approach and results and outcomes collectively occupied over 75%. This pattern, 
combined with the absence of negative news, arguably indicates that LPR-CSRR 
presents either what firms have accomplished or how firms might improve the 
condition of labour practice109. The pattern in managerial orientation is connected 
with the one in time orientation. The missing of vision, goals, and objectives 
logically indicates the absence of future information. The existence of non-time-
specific information could imply that partial contents of management approach are 
too vague. From the relatively pessimistic perspective, the disclosure arguably is 
                                               
 
109 Another speculation on the absence of vision and goal is: did the five EMS firms actually set up any targets about their 
labour-practice improvement in each year? 
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closer to window dressing than to the proper provision of information to 
stakeholders. 
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Table 25 Percentage of Employee-related Disclosures by Managerial Orientation in CSR Stand-alone Reports  
 2008 2009 2010 2011 2012 2013 
Foxconn       
Vision, goals and objectives 4.50 7.96 11.97 5.63 9.57 4.72 
Management approach 64.86 41.59 30.77 26.76 25.53 37.74 
Results and outcomes 30.63 50.44 57.26 67.61 64.89 57.55 
Flextronics       
Vision, goals and objectives 13.21 14.00 6.00 
Management approach 62.26 56.00 62.00 
Results and outcomes 24.53 30.00 32.00 
Compal Electronics       
Vision, goals and objectives  5.01 1.06 4.60 8.33  
Management approach  88.66 90.43 79.31 72.62 94.19 
Results and outcomes  6.33 8.51 16.09 19.05 5.81 
Quanta Computer       
Vision, goals and objectives  9.62 2.90 2.35 18.06 2.96 
Management approach  68.59 71.50 80.00 59.91 89.94 
Results and outcomes  21.79 25.60 17.65 22.03 7.10 
Pegatron       
Vision, goals and objectives 3.09 19.26 26.87 24.53 8.11 6.01 
Management approach 47.42 49.63 50.75 58.49 60.81 55.12 
Results and outcomes 49.48 31.11 22.39 16.98 31.08 38.87 
 
The calculation formula used =  
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Table 26 Percentage of Employee-related Disclosures by Managerial Orientation in Annual Reports  
 2008 2009 2010 2011 2012 2013 
Foxconn       
Vision, goals and objectives    8.33 9.09  
Management approach 81.82 81.82 81.82 41.67 9.09 72.22 
Results and outcomes 18.18 18.18 18.18 50.00 81.82 27.78 
Flextronics       
Vision, goals and objectives 4.35      
Management approach 60.87 83.33 61.29 60.00 60.00 62.50 
Results and outcomes 34.78 16.67 38.71 40.00 40.00 37.50 
Compal Electronics       
Vision, goals and objectives       
Management approach       
Results and outcomes       
Quanta Computer       
Vision, goals and objectives       
Management approach 91.67 44.44 66.67 60.00 63.64 66.67 
Results and outcomes 8.33 55.56 33.33 40.00 36.36 33.33 
Pegatron       
Vision, goals and objectives       
Management approach   53.85 66.67 55.56 52.63 
Results and outcomes   46.15 33.33 44.44 47.37 
 
The calculation formula used =  
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6.6 LPR-CSRR DISCLOSED VIA WEBSITES – THE ANSWER TO RQ5 (HOW 
LPR-CSRR WAS DELIVERED THROUGH CORPORATE WEBSITES) 
Like annual reports, websites of the five EMS global firms just play a relatively 
marginal role in the dissemination of LPR-CSR information (see Table 27): with 
respect to the number of relevant sentences on websites, Pegatron disclosed the most, 
Flextronics and Quanta Computer reported the second most, and Foxconn and 
Compal Electronics presented a few. Thus, in terms of employee-related disclosure, 
the CSR stand-alone report can be ranked as the number one communication 
channel, and annual report and corporate website just play supplementary roles. 
Except for Pegatron, the other four EMS firms provide little relevant information on 
their websites. 
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Table 27 Frequency of Employee Disclosures by Themes on Websites 
 Foxconn Flextronics Compal Electronics Quanta Computer Pegatron 
T1 – Freedom of association    1  
T2 – Collective bargaining    1  
T3 – Forced labour    1  
T4 – Child labour    1  
T5 – Equality of opportunity and treatment 2  1 2  
T6 – Employment policy     2 
T7 – Employment promotion  1    
T8 – Vocational guidance and training 1 2   14 
T9 – Employment security      
T10 – Wages    1  
T11 – Working time      
T12 – Occupational safety and health 1 7  1 10 
T13 – Maternity protection      
T14 – Supplier Assessment for Labour Practices 1     
T15 – Others  2 3 2 2 
No. of sentences is reported in the table. 
Listed websites were accessed in 07/09/2015. 
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In terms of themes covered on websites, the top three are T5, T8, and T12. These 
three are also frequently mentioned in corporate reports. Thus, online information 
focused on the same topics covered in corporate reports, rather than different themes. 
With respect to other dimensions of online LPR-CSRR, five websites to a greater 
extent are similar. In terms of format, all units were written in text, and no other 
formats, such as animation or sound, were used. With respect to type, the contents 
disclosed via websites just presented policy statements of or public commitments to 
labour rights. In other words, online contents did not report progress in labour 
practice, but they communicated corporate positions on the labour-practice issues. 
Only a general email address was given for the feedback purpose. In relation to 
navigation, the reviewed websites provided hyperlinks, such as CSR centre, for CSR 
information on their home pages.  
 
A review on webpages about LPR-CSR information suggests: they may not be 
designed as a channel to interact with stakeholders, learning feedback from users, but 
they are constructed to advertise corporate policies about and commitment to better 
labour practice. Two comments are made here. First, websites reviewed are not 
sophisticated compared with websites of brand-name merchandisers. Second, what 
has been found is similar to what has been reported by Adams and Frost (2006) and 
Cooper and Owen (2007): lack of two-way communication. According to the 
interpretation in Capriotti and Moreno (2007), the non-interactive design adopted by 
the five EMS global firms may be associated with an image-maintenance or self-
presentation objective. From the view of Esrock and Leichty (1998), the motive 
behind online CSRR provided by the EMS firms arguably is image building, rather 
than public consultation. 
 
6.7 CHAPTER CONCLUSION 
In the thesis, two types of accounts have been analysed, corporate account, including 
annual reports, CSR stand-alone reports, and websites, and media account, including 
English and Chinese newspapers. In doing so, this thesis attempted to interpret the 
reporting practice in relation to labour practice through a joint use of the media 
agenda setting theory and legitimacy theory. Compared with the previous work, this 
study provides a relatively comprehensive review on both accounts: (1) both local 
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and international newspapers are included, and both firm-specific and industry-
specific news is coded; (2) in terms of the corporate account, three important 
communication channels are accessed, and multiple dimensions of LPR-CSRR are 
coded.  
 
Before a discussion on coding results, two ideas can be introduced in here. First, 
CSRR about environmental performance has been discussed in several papers, such 
as Starkey and Crane (2003) and Matejek and Gössling (2014), with a specific name 
‘green narratives’. Starkey and Crane (2003, p. 233) argued that green narratives 
“serve as a form of deception to mislead critics of a firm’s environmental record by 
merely embracing the narratives as a rhetorical device, rather than as a reflection or 
impetus to action”. To a greater extent, the existence of green narratives in CSRR is 
tightly related to symbolic legitimation. Second, green narratives are linked with 
another concept, rhetoric. Suddaby and Greenwood (2005, pp. 39-40) succinctly 
pointed out that rhetoric is equivalent to “the act of persuasion” and is “an essential 
element of the deliberate manipulation of cognitive legitimacy”. Thus, a trinity of 
green narratives, rhetoric, and symbolic legitimation has been discussed. LPR-CSRR, 
as a symbolic legitimation, exhibits rhetoric in the use of language. In the worst case, 
the disclosed information reflects (almost) nothing but the rhetorical use of language.  
 
The coding results extracted from corporate accounts arguably show the trace of 
rhetoric: the lack of quantitative information, absence of negative records, and very 
few words talking about vision, goals, and objectives. Employee-related-disclosure 
features showed in previous tables suggest that LPR-CSRR delivered by these EMS 
providers is a way of symbolic legitimation to regain dispositional legitimacy. The 
absence of negative news in employee-related disclosure strongly indicates that LPR-
CSRR from these EMS firms did not (fully) reflect actual labour practice in 
workplace, symbolic rather than substantive legitimation. Less or almost no amount 
of quantitative information in LPR-CSRR and less amount of CSR information 
pertaining to vision, goals, and objectives imply the use of rhetoric in CSRR. 
Employee-related disclosure released by these EMS firms is (partially) devoted to 
persuade readers to re-confer (dispositional) legitimacy on the businesses. Thus, the 
trinity of rhetoric, symbolic legitimation, and employee-related narratives arguably 
exists in LPR-CSRR offered by EMS firms. Moreover, the relationship between 
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media account and corporate account is intriguing: (1) the linkage between Foxconn-
specific articles and LPR-CSRR prepared by Foxconn arguably is tight, yet the same 
articles seem to have very weak influences on the reporting practice of other EMS 
providers; (2) the linkage between EMS-industry-specific articles and LPR-CSRR 
prepared by Foxconn is also clear, but the connection between the articles and 
reporting practice of the other four is vague. In the context of globalisation and 
supply chain, it is reasonable to presume that multiple factors affect the CSR 
reporting practice of a firm and shape certain features of reports, and the search for 
legitimacy is just one of many factors. Thus, with respect to the explanation power of 
legitimacy theory, this thesis presented mixed evidence. In the legitimacy crisis of 
Foxconn, the legitimacy theory, combined with the media agenda setting theory, 
indeed has certain explanation power. However, the reporting practice of other EMS 
providers seems not to be interpreted by the legitimacy theory. This chapter showed 
what I have found table by table, along with my corresponding interpretations. To 
some extent, the contents in this chapter have answered the research questions. Final 
conclusions will be drawn in the next and also final chapter. 
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7.1 CHAPTER INTRODUCTION 
In this chapter, the thesis presents final comments on what I have found in coding 
materials, implications that can be drawn from reporting practice of the EMS 
providers, contributions made by this thesis, limitations which exist in the research 
process, and future research opportunities. The whole thesis is inspired by a desire to 
understand the connection between multiple labour-related incidents (17 suicides in 
2010 and a workplace explosion in 2011) and employee-related disclosure made by 
firms. In the repair/regain scenario of legitimacy theory, mass media plays a critical 
role. Thus, except for reports published by the EMS providers, response from media 
is important. Following this train of thought, I coded information given by both EMS 
providers and newspapers. The results have already been presented and interpreted in 
Chapter 6. This final chapter is devoted to not only revisit the research objective but 
also discuss some extensions, such as implications and limitations.  
 
7.2 RESEARCH AIM 
The thesis aims to investigate how organisations managed their legitimacy through 
CSR disclosure, after legitimacy crises that were exposed and amplified via mass 
media, and how the crises affected CSRR practised by peer organisations. Five 
questions developed from the research aim are: (1) to what extent and with what type 
of attitude the mass media covered on the EMS industry and on the EMS firm 
directly involving in the two incidents; (2) how the amount of LPR-CSRR changed 
before and after the media coverage on the two incidents between 2008 and 2013; (3) 
which labour-practice-related themes were covered in LPR-CSRR provided by these 
EMS firms between 2008 and 2013; (4) how the LPR-CSRR published by these 
EMS providers was delivered (e.g. type and format) between 2008 and 2013; (5) how 
LPR-CSRR was delivered through corporate websites. The existence of corporate-
image crises indicated that the legitimacy theory and media agenda setting theory can 
be used to interpret the LPR-CSRR rendered by EMS firms in sample. Because both 
corporate files and newspaper articles are largely narratives, content analysis was 
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used in Chapter 6 according to quantitative dimension (15 themes) and quality 
dimensions (5 categories).  
 
7.3 FINDINGS 
In terms of media coverage, three phenomena deserve attention. First, the response of 
media, reflected via newspapers, is expected – an obvious change in attitudes 
towards Foxconn is captured by J-F coefficient. Second, a significant discrepancy 
between Chinese newspapers and English newspapers is spotted – the Chinese media 
coverage on Foxconn was consistent between 2007 and 2013, while the English 
newspapers began to pay closer attention to it only after the exposure of multiple 
suicides in 2010. To some extent, this difference between media in two countries 
may be a piece of evidence indicating that labour malpractice is a local matter in 
nature and has very limited influences at the national or international levels. Third, 
another obvious discrepancy between a single firm and the entire sector is spotted in 
media – the media coverage, from both Chinese and English newspapers, always 
focused on Foxconn and relatively overlooked the whole EMS industry. This 
reaction from media is interesting: (1) it can be due to the nature of the EMS industry 
– the production of this sector is so ‘invisible’ to end customers that the entire 
industry can be omitted by the media; (2) it can be due to the nature of labour-
malpractice-related events – this type of event is ‘sticky’ to the firm to which it is 
directly related and has small cross-sectional impacts; (3) it can be a combination of 
the above two explanations.  
 
Thus, from the media-reaction aspect, the occurrence of crisis events indeed is 
associated with a sudden change in attitudes towards Foxconn, from favourable to 
unfavourable. From the media-coverage aspect, the exposure of incidents may fixate 
the public attention on Foxconn and its important client, Apple Inc., rather than the 
whole EMS industry. From the perspective of media agenda setting theory, labour-
malpractice-related events in the context of supply chain have a unique feature: the 
mass media focuses on only the ‘culprit’ in a sector, not the whole sector. In other 
words, this type of negative event may be firm-specific in nature. 
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The media coverage on crisis events can be associated with changes in the amount of 
LPR-CSRR rendered by Foxconn, but not the other four EMS providers. In the case 
of Foxconn, it increased amount of disclosure and then reduced. This phenomenon 
indicates that the more-disclosure and less-disclosure strategies are not incompatible 
and can convert to each other. Moreover, whether the conversion actually happens 
may depend on the level of accumulated pressure on organisational legitimacy. In 
terms of other EMS providers, changes in the LPR-CSRR prepared by them seem to 
be irrelevant to the media coverage on labour malpractice in Foxconn. Thus, the 
results on hand suggest that the occurrence of incidents may damage the legitimacy 
of Foxconn so that it used one of symbolic legitimation strategies, LPR-CSRR, to 
encounter. During the same time period, the other four ‘players’ in the industry may 
be ‘immune’ from the repercussions of crisis events. 
 
Except for changes in the amount of LPR-CSRR, I also looked into other dimensions 
of LPR-CSRR published by these EMS providers. What has been found arguably 
strongly supports an interpretation based on symbolic legitimation and dispositional 
legitimacy – most of the information is about positive behaviour done by the firms, 
talks about what has been achieved in labour practice without clear time cues, and 
‘broadcasts’ the commitment of management. To some extent, the reviewed LPR-
CSRR depicted a rosy picture for the labour practice in these EMS plants, but reports 
from Apple Inc. and by FLA, such as Apple (2011, 2012) and Association (2012), 
identified many violations against labour rights. It can be argued that the LPR-CSRR 
between 2008 and 2013 is closer to a marketing and image management exercise 
designed for securing dispositional legitimacy. Thus, LPR-CSRR practice is similar 
to the ‘greenwashing’ proposed by some papers, such as Owen et al. (1997), Laufer 
(2003), and Hamann and Kapelus (2004).  
 
Except for the above conclusions on research questions, two extra findings about 
LPR-CSRR practice of five EMS firms deserve attention. First, how to evaluate the 
incomplete disclosure is a challenging question. What has been found in the research 
is that LPR-CSRR focuses on several “hot” topics, such as wages and equal 
employment opportunities, but it is very difficult to make an interpretation on to 
what extent the incompleteness fulfils or blocks the needs of stakeholders. From one 
side, we may argue that themes omitted in reports are exactly the ones also not being 
 136 Chapter 7: Conclusion 
valued by or of concerned to stakeholders. From the other side, we may be worried 
about the dissociation between disclosure and action – the themes reported satisfy 
only the self-interest of information preparers and do not answer the needs of 
information users. Second, the uselessness of website in stakeholder engagement is 
problematic. Contrary to the literature in this thread, I found that the top five EMS 
firms seem to ignore the potential opportunity of stakeholder engagement via website 
– webpages about labour practice are constructed like window dressing, rather than a 
forum or a chatroom in which the two-way communication between management 
and workers can happen. 
 
7.4 IMPLICATIONS 
The thesis arguably has both theoretical and practical implications. In terms of 
theoretical implications, the thesis re-examined the legitimacy theory in the context 
of China. What has been found in the results suggests that as a symbolic legitimation, 
offering accounts can be used in two directions (i.e. more information or less) in a 
relatively short time period. In other words, adjustment on the amount of information 
is one of symbolic legitimation, rather than just offering more disclosure. Facing a 
legitimacy gap, a firm may manipulate the amount of disclosure to minimise the gap 
or curb the widening of the gap.  
 
With respect to practical implications, the thesis looks into reporting practice in the 
context of supply chain and labour practice in developing countries. First, the LPR-
CSRR prepared by the manufacturers working for Apple Inc. may be closer to a 
marketing and image management exercise (a self-image presentation) than to a type 
of report accurately reflecting what happened. Thus, the quality of LPR-CSRR 
produced by the EMS providers is troubling. Second, direct interaction 
(opportunities) between the report preparer and users seems to vanish in the case of 
EMS firms. For example, the websites reviewed basically function as bulletin boards 
– a monologue – rather than a forum or chatroom in which stakeholders, such as 
individual workers and unions, can exchange their opinions with management. The 
above two findings effectively dwarf the significance of CSRR in the labour-
practice-related area. Consequently, a reform in current reporting practice, for 
instance a scrutiny on the disclosed contents carried out by an independent third 
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party, could be necessary to strength the usefulness of CSRR in the protection of 
labour rights. Third, the (more) use of assurance services provided by external 
parties, such as FLA and China Labour Watch, may improve the current reporting 
practice of EMS firms.  
 
7.5 CONTRIBUTIONS 
The thesis makes several contributions to the CSRR literature. First, as identified in 
Table 5, it enriches the current CSRR research by extension into China. As one of the 
countries having a booming in CSRR, China may be a ‘bonanza’. This thesis reviews 
LPR-CSRR prepared by top EMS providers which all heavily invest in China. 
Second, it responds to a resurgence of interest on labour in CSR by comprehensively 
coding LPR-CSRR rendered by labour-intensive firms and newspaper articles. Third, 
results and corresponding interpretation arguably contribute to the legitimacy theory 
– in the CSRR literature, more-disclosure and less-disclosure strategies are largely 
treated as two strategies in symbolic legitimation, but this study argues that the two 
responses may not be separated and may transform one to the other given changes in 
the level of legitimacy gap. Fourth, the thesis arguably contributes to the media 
agenda setting theory – in the context of supply chain, the influence of labour-
malpractice-related events may be very limited and be traced along the supply chain, 
and the cross-sectional effects may be weak. In previous studies, such as Deegan et 
al. (2000), researchers found that the environmental damage events usually have 
strong effects on the involving industry (i.e. the strong cross-sectional repercussions). 
However, this is not the case for LPR-CSRR in the context of globalisation. Finally, 
the research develops comprehensive coding manuals tailored for LPR-CSRR across 
three important communication channels, annual report, CSR stand-alone report, and 
website. Thus, to some extent, this study has laid a solid foundation for further 
research on this area by providing a package of tailored coding manuals. 
 
7.6 LIMITATIONS 
There are several limitations in the research. First, the implicit assumption in coding 
newspaper articles may distort results. English newspapers are selected because 
many OEM firms, such as Apple Inc., Microsoft, Dell and HP, are located in the US, 
and Chinese newspapers are included because the corresponding EMS providers 
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manufacture IT hardware products in China. But how about newspapers published in 
the ‘home’ countries of EMS providers? Foxconn, Quanta Computer, Pegatron, and 
Compal Computer are located in Taiwan, and Flextronics is located in Singapore. 
Thus, to what extent newspapers in Taiwan and Singapore affect the reporting 
practice of these EMS multinational firms? The current thesis cannot answer this 
question. Second, the scope of newspaper articles searched is limited to Foxconn and 
the EMS industry. The researcher searched on the other four EMS firms and found a 
low level of media coverage on them. It is acknowledged that other incidents also 
occurred in the EMS industry between 2008 and 2013. But the magnitudes of other 
incidents are not comparable with that of incidents happening in Foxconn. Third, 
why select newspapers as a representative of mass media? To what extent can 
newspapers affect public opinion on certain social topics? The rise of the Internet and 
the importance of TV networks seem to be omitted in the CSRR literature. The 
media agenda setting theory may still be appropriate at least in the Foxconn case, but 
to what extent newspapers still matter now is unclear. Fourth, coding procedures 
executed in the thesis largely boil down narratives to figures. But the procedures do 
not take into account many features of LPR-CSRR, such as the use of pictures and 
photos. Thus, to some extent, the developed coding manuals could over-simplify 
coding procedures and miss out possibly key features of a report. Fifth, the reliability 
test on coding manuals is incomplete. The incompleteness has two levels: (1) in the 
coding manual for CSR stand-alone report, two out of seven steps are put into 
reliability test, and the other five have to be left for the limit on research resources; 
(2) only the manual for CSR stand-alone report has been put into a test, but coding 
manuals for annual report and for website are not tested. Sixth, the materials used for 
content analysis may also be problematic: (1) to what extent outcomes extracted 
from two languages, English and traditional Chinese, can be added together is 
unclear; (2) only a snapshot on online LPR-CSRR is done, but a longitudinal study is 
unavailable due to lack of data. Finally, the absence of other sources of information, 
especially the first-hand data from stakeholders, may impede more meaningful 
interpretations. For example, without the input from stakeholders, any interpretation 
on incomplete disclosure may be problematic. In other words, whether the current 
CSRR practice of five EMS firms actually satisfies the needs of stakeholders can 
only certainly be answered by stakeholders. At the beginning of the research, the 
researcher devoted much effort to complete ethical application paperwork and has 
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consistently tried to contact stakeholders to organise possible interviews. However, 
all attempts ended in failure.  
 
7.7 FUTURE RESEARCH OPPORTUNITIES 
Regarding the future research built on this thesis, many paths are possible. First, a 
new study may attempt to interview workers, unions, and NGOs to enrich the CSRR 
literature. The first-hand data not only directly validate the reliability of contents 
reported by firms but also solve the concern of incomplete coverage in LPR-CSRR. 
Second, researchers interested in content analysis could set up more reliability tests 
for the coding manuals used in thesis. Third, content analysis on traditional Chinese 
may still ask for extra research, such as unit of analysis and coding categories. 
Fourth, in the context of supply chain and globalisation, mass media in more than 
one country may be affected. To some extent, further studies could focus on mass 
media in several countries and in different languages to trace the influences of public 
media on different firms participating in the global supply chain. In other words, only 
English media may not be enough. Fifth, the use of media agenda setting theory asks 
researchers to reconsider who can better represent mass media. For example, 
criticisms against a firm on online forums may directly reflect the attitudes of the 
public towards the firm. Sixth, except for narratives in corporate reports, how to 
analyse other information, such as photos and pictures, is worth much more effort. 
Seventh, more research may compare the (possible) legitimation of Apple Inc. with 
the legitimation strategies of EMS firms working with it. Eighth, future research may 
explore how labour-rights-oriented not-for-profit organizations can better work in 
China to protect labour rights of workers in the EMS assembly plants. Finally, future 
research can explore a bigger picture – how the government affects institutional 
arrangement in which EMS firms interact with the society.  
 
7.8 CHAPTER CONCLUSION 
The thesis is devoted to investigating media attitudes and exploring the CSRR 
practice of five major EMS providers in the context of legitimacy crisis. From the 
view of data collection, four types of documents have been coded, newspaper 
articles, annual reports, CSR stand-alone reports, and corporate websites. The media 
response to incidents arguably captures the ‘invisibility’ of EMS industry and the 
unique feature of labour-malpractice-related events, ‘sticky’ to the organisation 
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directly relating to. The LPR-CSRR published by the EMS providers between 2008 
and 2013 suggests that this voluntary reporting practice is closer to an advertisement. 
The thesis arguably enriches the CSRR literature in relation to labour rights. 
Nevertheless, this study has some limitations, especially in the research method, and 
future studies may ‘cash in’ these opportunities. 
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Appendix A 
Coders 
No. First Language Discipline Tasks Participated 
1 German Business Coding manual development and reliability test 
2 Filipino Business Coding manual development 
3 English Law and Creative Industry Coding manual development 
4 Arabic Engineering Reliability test 
5 English Business Reliability test 
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Appendix B 
Coding Manual for CSR Stand-alone Reports 
Please note that in the fifth step, you can assign multiple codes to each sentence. But 
in other steps, you can assign one and only one code to each unit.  
 
Step 1 whether this sentence is about the-labour-practice categories listed in the 
coding manual? 
• Yes  Y, please go to the second step; 
• No  N, please read the next sentence; 
 
Step 2 where is this sentence located?  
• Paragraph  P 
• Footnote/Endnote  F/E 
• Caption  C 
 
Step 3 what is the nature of this sentence? 
• Monetary M (only mark M when you see a currency sign, such as $)  
• Quantitative  N (numbers) 
• Qualitative  W (words) 
 
Step 4 what is the attitude of this sentence? 
• Good  1 
• Neutral  0 
• Bad  -1 
From the corporate perspective, “good” means whether this sentence describes an 
achievement in, a positive outcome from or a commitment to better CSR practice. 
“Bad” means whether this sentence describes a failure in, an outcome below the 
previously setup goals or expectations from better CSR practice. In other words, 
“good” means something good for CSR practice, such as safer working conditions 
and more diversified team; “bad” means something bad for CSR practice, such as 
higher injury rates and less vocational training.  “Neutral” means that this sentence 
does not reveal any “good” or “bad” news. 
 
Step 5 which category this sentence belongs to? 
• Freedom of association  01 
• Collective bargaining  02 
• Forced labour  03 
• Child labour  04 
• Equality of opportunity and treatment  05 
• Employment policy  06 
• Employment promotion  07 
• Vocational guidance and training  08 
• Employment security  09 
• Wages  10 
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• Working time  11 
• Occupational safety and health (including mental health)  12 
• Maternity protection  13 
• Supplier Assessment for Labour Practices  14 
• Others  15 
Step 6 where is the content delivered by this sentence in timeline? 
• Past/Historical  H 
• Current Conditions  CC 
• Future/Forward  FF 
• Non-time specific NT 
 
Step 7 what is relationship between the content delivered by this sentence and the 
managerial aspect? 
• Vision, goals and objectives VG (what are the managers’ goals?) 
• Management approach MA (how the mangers achieve their claimed goals?) 
• Results and Outcomes of Actions RO (to what extent the managers achieve 
their claimed goals?) 
 
Useful Key Words: labour/ labor, employment, people (our people), employee, 
worker, work, employment, occupation (al).  
 
Key Points 
1. Code the reports sentence by sentence; 
2. Do not rush; 
3. If you cannot decide, stay blank and move to the next step; 
If two sentences are related, please still code one sentence by one, rather than code 
two sentences together. 
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Appendix C 
Coding Manual for Annual Reports 
Please note that in the fifth step, you can assign multiple codes to each sentence. But 
in other steps, you can assign one and only one code to each unit.  
 
Step 1 whether this sentence is about the-labour-practice categories listed in the 
coding manual? 
• Yes  Y, please go to the second step; 
• No  N, please read the next sentence; 
 
Step 2 where is this sentence located?  
• Paragraph  P 
• Footnote/Endnote  F/E 
• Caption  C 
 
Step 3 what is the nature of this sentence? 
• Monetary M (only mark M when you see a currency sign, such as $)  
• Quantitative  N (numbers) 
• Qualitative  W (words) 
 
Step 4 what is the attitude of this sentence? 
• Good  1 
• Neutral  0 
• Bad  -1 
From the corporate perspective, “good” means whether this sentence describes an 
achievement in, a positive outcome from or a commitment to better CSR practice. 
“Bad” means whether this sentence describes a failure in, an outcome below the 
previously setup goals or expectations from better CSR practice. In other words, 
“good” means something good for CSR practice, such as safer working conditions 
and more diversified team; “bad” means something bad for CSR practice, such as 
higher injury rates and less vocational training.  “Neutral” means that this sentence 
does not reveal any “good” or “bad” news. 
 
Step 5 which category this sentence belongs to? 
• Freedom of association  01 
• Collective bargaining  02 
• Forced labour  03 
• Child labour  04 
• Equality of opportunity and treatment  05 
• Employment policy  06 
• Employment promotion  07 
• Vocational guidance and training  08 
• Employment security  09 
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• Wages  10 
• Working time  11 
• Occupational safety and health (including mental health)  12 
• Maternity protection  13 
• Supplier Assessment for Labour Practices  14 
• Others  15 
Step 6 where is the content delivered by this sentence in timeline? 
• Past/Historical  H 
• Current Conditions  CC 
• Future/Forward  FF 
• Non-time specific NT 
 
Step 7 what is relationship between the content delivered by this sentence and the 
managerial aspect? 
• Vision, goals and objectives VG (what are the managers’ goals?) 
• Management approach MA (how the mangers achieve their claimed goals?) 
• Results and Outcomes of Actions RO (to what extent the managers achieve 
their claimed goals?) 
 
Useful Key Words 
Human rights 人權 
Forced 強制 
Compulsory 必須 
Discrimination 歧視 
Child labour 童工 
Women 女 
Local 本地 
Health and safety 健康，安全 
Audit 審計 
Governance 治理 
Employees 員工雇員 
Sex 性別 
Race 種族 
Political 政治 
Voice 生音 
Fair 公平 
Wage 薪酬 
Decent 合理，體面 
Risk 風險 
Worker 工人 
Supply 供應 
Supplier 供應商 
Developing country 發展中國家 
Nation 國籍 
Minority 少數 
Dispute 爭議 
Age 年齡 
Bargain 談判 
Freedom 自由 
But please do not limit your search scope to the above key words. 
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Key Points 
1. Focus on narrative in annual reports, rather than the financial statements; 
2. Use key words, Ctrl + F, to speed up the searching process; 
You may encounter many sentences that are irrelevant to the coding categories; 
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Appendices 
Appendix D 
Coding Manual for Websites 
You need to code sentence one by one.  
 
Step 1 which category this sentence belongs to? 
• Freedom of association  01 
• Collective bargaining  02 
• Forced labour  03 
• Child labour  04 
• Equality of opportunity and treatment  05 
• Employment policy  06 
• Employment promotion  07 
• Vocational guidance and training  08 
• Employment security  09 
• Wages  10 
• Working time  11 
• Occupational safety and health (including mental health)  12 
• Maternity protection  13 
• Supplier Assessment for Labour Practices  14 
• Others  15 
 
Step 2 how each unit is delivered? 
• Animation  A 
• Photos  P 
• Graphics  G 
• Sound  S 
• Video  V 
• Written text  W 
• Fixed images  F 
 
Step 3 which type of information each unit belongs to? 
• Press release  P 
• Reports  R 
• Hyperlinks to outside resources  H 
• Letters or special statements  L 
• Brochure reprints  B 
• Speech reprints  S 
 
Step 4 is there any form of feedback? 
• General email  GE 
• Specific email  SE 
• Others, such as questionnaires, chats, forums, blogs  O 
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Step 5 where each unit is presented? 
• Search engine  01 
• Site or map or index  02 
• Hyperlinks on the home page  03 
 
Useful Key Words: labour/ labor, employment, people (our people), employee, 
worker, work, employment, occupation (al).  
 
Key Points 
1. Code the reports sentence by sentence; 
2. Do not rush; 
3. If you cannot decide, stay blank and move to the next step; 
If two sentences are related, please still code one sentence by one, rather than code 
two sentences together. 
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Appendices 
Appendix E 
Diagram of Key Concepts 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
CSR 
CSR Reporting 
CSR Accounting 
CSR Reporting – Social  
CSR Reporting – Social – LPR-CSRR 
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Appendix F 
Chart of Changes in Amount of LPR-CSRR in Stand-alone CSR Reports 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
